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NEW  YORK,  JUNE  18,  1927 


Newspaper  Wars  For  National  Business 
W ane  As  Mergers  Kill  Old  Rivalries 

Agreements  Between  Separately  Owned  Competitors  to  Sell  Their  Field  As  a  Unit  Also  a  Response  to 

Space-Buyers’  Repeated  Demands  for  Truth  and  Dignity 

pOMMENT  upon  newspaper  consoli-  gy  ARTHUR  ROBB  vince  advertisers  that  the  weak  paper’s 

U  (lations  in  recent  years  has  paid  lit-  past  is  its  past  and  that  its  history  has 


tie  attention  to  an  “end  result”  which  is 
likely  to  have  far-reaching  effects  upon 
the  purchase  and  sale  of  newspaper  ad¬ 
vertising  space — the  elimination  of  the 
vigorous  and  sometimes  vicious  competi¬ 
tion  between  two  newspapers  of  a  city 
for  the  national  advertiser’s  business. 

In  practically  every  city  outside  of 
hew  York  and  Philadelphia  where  mom- 
nig  and  evening  newspapers  are  operated 
under  one  ownership  and  from  one  plant, 
space  is  sold  to  the  national  advertiser 
at  a  single  rate,  and  while  use  of  both 
editions  is  not  always  compulsory,  there 
is  usually  in  such  cases  a  clause  providing 
that  one  or  the  other  of  the  two  editions 
is  sold  only  in  combination. 

.\nother  phase  of  this  tendency  is  the 
dimination  of  the  Sunday  edition  as  a 
separate  factor  in  the  rate  structure  in 
many  cities.  An  attractive  rate  is  quoted 
ior  a  double  insertion,  either  in  the 
noming  and  the  Sunday  editions  or  in  the 
nening  and  the  Sunday  editions,  the  lat¬ 
ter  being  the  usual  combination. 

More  recently  this  co-operative  idea  has 
received  a  new  turn — exemplified  best  in 
the  announcement  last  week  that  the  Dav- 
nfort  (la.)  Times,  a  newspaper  owned 
by  the  Lee  Syndicate,  and  its  evening 
cooipetitor,  the  Daz-enport  Democrat, 
would  in  future  sell  their  space  to  the 
national  advertiser  on  one  rate  card.  No 
change  will  be  made  in  any  other  relations 
of  these  independently  owned  and  ope¬ 
rated  newspapers.  The  new  rate  is  the 
.'tan  of  the  charges  formerly  quoted  on 
dieir  individual  rate  cards. 

A  similar  arrangement  e.xists  in  one  or 
two  smaller  cities,  where  separately- 
owned  newspapers  have  learned  to  sink 
their  natural  competitive  differences  to 
the  extent  of  presenting  a  united  front 
and  unanimous  smiles  in  the  direction  of 
the  national  advertiser. 

Co-operation  of  any  kind  in  any  branch 
of  the  newspaper  business  is  rare  enough 
ft  arouse  comment  w'hen  it  is  tried  and 
found  successful.  Editorial  departments 
it  the  largest  cities  have  for  many  years 
found  it  advantageous  to  pool  resources 
in  the  covering  of  routine  news  sources. 
Grcnlation  departments  in  a  few  of  the 
hrgCT  cities  have  found  co-operative  de- 
hreries  of  morning  papers  feasible,  and  in 
Ottawa,  Ont.,  the  Journal  and  the  Citisen, 
hoth  morning  and  evening  operations, 
fare  for  several  years  conducted  their 
feribution  as  a  unit,  both  papers,  though 
*pnrately  owned  and  operated  in  all 
fther  respects,  having  one  circulation 
■onager.  Both  papers  compete  as  hard 
»  Miy  others  for  the  interest  and  patron- 
of  Ottawa  readers,  both  by  their  edi- 
*»tfal  content  and  by  manv  of  the  legiti- 
jote  and  conservative  methods  of  obtain- 
new  readers. 

Cooperative  measures  in  the  national 
"'fusing  field,  however,  have  been  slow 
Jp  develop.  Many  publishers  have  felt 
•ot  any  great  measure  of  co-operation  in 
**1)  a  vital  phase  of  their  operations 
J^ht  be  the  first  step  toward  deadening 
“*  spirit  of  rivalrv  which  has  been  a 


powerful  motive  force  in  the  development 
of  newspapers  from  the  earliest  days. 

The  old-time  fierce  battles  of  the  pen 
between  the  editors  are  seldom  seen  now, 
but  the  rivalries  they  engendered  between 
the  institution  and  that  “other  fellow”  up 
or  down  the  street  have  become  even  more 
toxic  as  weapons  in  the  hands  of  the  ad¬ 
vertising  manager  and  his  staff  and  the 
representatives  in  the  national  advertis¬ 
ing  field.  In  no  department  of  salesman¬ 
ship  is  the  combat  more  bitter  than  be¬ 
tween  the  representatives  of  competing 
newspapers  for  a  share  in  the  limited  ap¬ 
propriation  allotted  to  their  city. 


benefits  due  to  the  merger  under  one 
operation  of  two  former  competitors, 
without  sharing  the  gains  with  the  ad¬ 
vertiser.  It  has  been  asserted  that  rates 
have  been  increased  under  the  combina¬ 
tion  arrangement  until  they  are  often 
higher  than  the  sum  of  the  rates  former¬ 
ly  charged  by  the  individual  newspaper 
and  that  the  advertiser  is  forced  to  buy  a' 
large  amount  of  circulation  that  he  cannot 
use  and  does  not  want  in  order  that  the 
publisher  may  make  his  new  investment 
pay. 

There  is  no  doubt  that  the  latter  is  an 
extreme  statement,  applicable  to  only  a 


ARE  THEY  “WOLVES”? 

A  N  advertising  agency  president,  with  years  of  experience  both  in  the  sale 
and  the  purchase  of  newspaper  advertising,  last  week  referred  to  the 
salesmen  of  newspaper  space  as  “wolves,”  who  would  tear  down  his  care¬ 
fully  constructed  campaign  in  selfish  efforts  to  obtain  a  share  of  it  for  their 
papers. 

That  the  past  gives  much  to  support  the  truth  of  the  charge  is  unde¬ 
niable,  but  the  present  shows  a  distinct  revulsion  among  newspaper  men 
against  the  old  methods. 

Market  analysis,  as  applied  to  newspaper  advertising,  is  less  than  a 
decade  old.  It  is  now  a  staple  element  in  every  capable  new'spaper  salesman’s 
equipment.  Circulation  statements,  in  general,  tell  a  story  that  is  easily 
understood  and  hard  to  offset  by  the  old  “knocking”  methods. 

Competition  in  many  local  markets,  as  the  article  on  this  page  points 
ont,  has  been  eased  by  consolidation. 

The  day  of  the  “newspaper  wolf”  is  about  done  and  his  successors  can 
with  justice  resent  application  of  the  epithet  to  themselves  or  their  labors. 


This  kind  of  competition  has  been  ex¬ 
pensive,  even  though  it  has  helped  to  pro¬ 
duce  the  tremendous  linage  that  the  news¬ 
papers  have  enjoyed  for  the  past  seven 
years.  It  has  brought  repeated  pleas 
from  space-buyers  to  be  relieved  of  the 
burden  of  shaking  the  one  grain  of  truth 
which  they  suspected  might  lurk  in  the 
conflicting  claims  for  preference  put  forth 
by  competing  newspapers.  It  has  brought 
the  statement  from  a  number  of  space- 
buyers  that  the  truth  is  not  in  newspa¬ 
pers  when  they  are  talking  about  them¬ 
selves  as  advertising  media.  It  has 
placed  the  emphasis  in  many  newspaper 
sales  arguments  upon  the  paper  itself,  in 
which  the  space-buyer  is  often  not  pri¬ 
marily  interested,  and  not  upon  the  mar¬ 
ket  and  its  opportunities  for  sales  of  his 
product,  in  which  the  advertiser’s  princi¬ 
pal  interest  lies.  There  have  been  many 
and  notable  exceptions,  to  be  sure,  and 
some  of  the  best  salesmanship  demon¬ 
strated  by  space  solicitors  belongs  in  the 
newspaper  ranks. 

To  a  great  extent  the  consolidation  of 
newspapers  in  manv  cities  has  ended  this 
bane  of  the  agency’s  life,  only  to  give  rise 
to  another  which  has  brought  howls  of 
anguish  from  the  national  advertiser  him¬ 
self. 

Statements  have  been  made  before 
meetings  of  the  Association  of  National 
Advertisers  to  the  effect  that  the  com¬ 
pulsory  combination  purchase  of  space 
has  retained  to  the  publisher  all  of  the 


small  minority  of  the  many  consolida¬ 
tions  that  have  been  effected  in  recent 
years.  The  more  usual  result  of  the 
merger  has  been  a  decrease  in  the  com¬ 
bination  rate  amounting  sometimes  to  as 
much  as  30  per  cent  from  the  sum  of  the 
old  schedules.  In  several  cases,  the  pro¬ 
prietor  of  the  newspapers  has  made  the 
consolidation  an  occasion  for  the  draft¬ 
ing  of  an  entirely  new  rate  card.  Hap¬ 
hazard  systems  of  charging  all  that  the 
traffic  would  bear,  even  when  the  traffic 
apparently  would  not  bear  enough  to  pay 
the  publisher  a  savings  bank  return  on 
his  investment,  have  been  dropped  in 
favor  of  a  rate  based  upon  the  cost  of 
operation  and  providing  for  increases  or 
decreases  in  rate  according  as  circulation 
averages  went  up  or  down.  If  the  re¬ 
sulting  rate-card  bears  higher  tariffs  than 
the  former  schedules,  the  publisher  is 
confident  that  his  product  is  worth  what 
he  charges  and  that  the  advertiser  has  no 
legal  or  ethical  rivht  to  expect  him  to 
sell  a  high-grade  service  for  less  than  the 
cost  of  production  plus  a  reasonable 
profit. 

Compulsory  combination  rates  have 
often  been  necessary  following  the  mer- 
.ger  of  a  weak  paper  with  a  strong  com¬ 
petitor  in  the  opposite  field.  Advertisers 
have  withheld  their  patronage  from  the 
weaker  paper  in  the  past  and  the  force 
of  habit  is  as  strong  in  space-buying  as 
in  other  human  activities.  It  has  been 
extremely  difficult  for  publishers  to  con¬ 


vince  advertisers  that  the  weak  paper’s 
past  is  its  past  and  that  its  history  has 
nothing  to  do  with  its  present  operation. 

In  the  absence  of  a  compulsory  provision 
on  the  rate  card,  a  number  of  well- 
managed  newspapers  are  today  being  vis¬ 
ited  with  the  sins  and  errors  of  their 
former  owners,  while  the  other  member 
of  their  combination-group  grows  more 
and  more  prosperous. 

A  spirit  of  co-operation  and  willing¬ 
ness  to  understand  the  other  side  of  the 
problem  is  as  necessary  to  the  advertiser 
as  it  is  to  the  publisher  if  conditions  like 
that  described  are  to  be  corrected.  If 
advertisers  appear  to  want  for  themselves 
all  of  the  gains  that  the  publisher  has 
accomplished  for  himself  and  his  com¬ 
munity  through  the  investment  necessary 
to  buy  out  competition,  the  publisher  can¬ 
not  be  lectured  for  adopting  such  regula¬ 
tions  as  he  finds  necessary  to  guard  his 
welfare.  That  the  publisher  is  not  so 
much  a  creature  of  custom,  habit,  and 
prejudice  as  is  the  buyer  of  his  space  is 
evidenced  by  the  occasional  announce¬ 
ments  of  several  morning-evening  com¬ 
binations  in  recent  months  that  their 
space  could  be  purchased  on  an  optional 
as  well  as  a  compulsory  combination 
basis.  As  noted  above,  the  publisher  has 
maintained  a  measure  of  protection  as  a 
rule  by  providing  that  the  advertiser  can¬ 
not  use  ffie  supposedly  stronger  unit  of 
the  combination  without  buying  space  in 
the  newer  and  presumably  weaker  mem¬ 
ber.  He  can  buy  space  in  the  latter  unit 
usually  at  a  much  lower  rate  than  might 
be  quoted  if  the  paper  were  an  enterprise, 
well  aged  and  established  under  its  pres¬ 
ent  management.  This  is  a  comparatively 
new  idea  in  most  newspaper  plants  and 
its  results  will  be  watched  from  both 
sides  of  the  space-buying  fence  with  con¬ 
cern  during  the  next  year  or  two.  It  is 
worthy  of  an  unprejudiced  trial. 

The  tie-up  in  the  sale  of  Sunday  space 
wkh  an  insertion  in  a  morning  or  eve¬ 
ning  issue  under  a  combination  rate  has 
been  in  operation  in  a  score  of  cities  for 
periods  ranging  from  one  to  five  years. 
Records  available  in  this  office  do  not  in¬ 
dicate  that  any  newspaper  which  placed 
such  a  clause  on  its  rate  card  has  ever 
removed  it  and  a  number  of  new  cards 
containing  such  notations  have  been  is¬ 
sued  in  the  past  few  months.  Varying 
reasons  exist  for  the  provision.  In  some 
operations  the  Sunday  edition  is  used  by 
some  advertisers  exclusively,  even  though 
the  publisher  believes  that  some  of  their 
space  should  appear  in  the  daily  issues. 
Other  advertisers  use  the  daily  issues  to 
the  exclusion  of  the  Sunday,  with  the  re¬ 
sult  that  the_  latter  edition  operated  in 
connection  with  strong  six-day  evening 
papers  frequently  shows  an  operating  bal¬ 
ance  in  red.  To  bring  about  the  desired 
evenness  of  operation  both  on  the  week¬ 
day  and  Surelay  sheets,  the  new  card  has 
been  effective  by  compelling  the  Sunday- 
only  advertiser  to  take  space  in  a  week¬ 
day  issue  (often  a  slim  Saturday  or  Mon¬ 
day  edition)  and  inducing  the  other  class 
to  take  advantage  of  the  low  rate  offer^ 
for  combination  and  Sunday  insertion. 
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Editor  &  Publisher  for  June  18,  1927 


CANTON’S  FORMER  CHIEF  OF  POLICE  TO 
STAND  TRIAL  FOR  MELLETT  MURDER 

S.  A.  Lengel  Is  First  of  “Higher-Ups”  Indicted  in  Editor’s 
Death — Was  Deposed  for  Failure  to  Prosecute  Search 
for  Murderers — Council  Praises  Daily  News 


CKRAXUS  A.  LENGEL.  former 
^  Canton  Chief  of  Police,  will  go  on 
trial  July  11  on  the  charge  of  first  degree 
murder  in  the  conspiracy  which  brought 
about  the  assassination  of  Don  R.  Mellett, 
editor  of  the  Canton  (O.)  Daily  News, 
July  16,  1926. 

Lengel  is  the  fifth  man  indicted.  Pat¬ 
rick  E.  McDermott,  Ben  Rudner  and 
Louis  Mazer,  together  with  former  Po¬ 
lice  Detective  Floyd  Streitenberger,  are 
now  in  the  Ohio  penitentiary,  all  with 
life  sentences  except  Mazer  who  turned 
State's  evidence  after  McDermott  and 
Rudner  had  been  convicted.  His  testi¬ 
mony  convicted  Streitenberger  and  the 
court  permitted  him  to  plead  guilty  to 
manslaughter  which  carries  a  sentence  of 
from  five  to  twenty  years.  Streitenberger 
and  McDermott  both  have  confessed. 
Rudner  denies  guilt  of  murder  but  con¬ 
fesses  part  in  the  plot  which  resulted  in 
murder  and  this  under  the  '-Ohio  law 
makes  him  a  direct  principal. 

Lengel  was  deposed  for  inefficiency  and 
failure  to  prosecute  investigation  of  the 
Mellett  murder.  He  now  has. pending  a 
mandamus  action  awl  an  appeal  in  the 
courts,  a.sking  reinstatement.  He  has 
also  pending  a  $50,000  libel  suit  against 
the  Canton  Daily  Nnes.  A  like  suit  by 
Dniis  Mazer  will  be  dismissed  since 
Mazer  has  confessed. 

The  State  has  charged  and  has  proved 
that  Editor  Don  R.  Mellett  was  executed 
5n  a  conspiracy  to  destroy  his  newspaper 
because  of  his  attacks  through  the  news- 
pajier  against  the  p<ilice  department  whose 
Leads  were  shown  to  be  in  collusion  with 
vice  leaders.  Should  Lengel  be  convicted, 
other  indictments  are  expected.  Investiga¬ 
tion  points  to  higher-ups  that  directed 
Lengel’s  activities  through  stwil-pigeons 
in  the  “underworld.” 

Lengel  pleaded  indigency  and  asked  the 
court  to  appoint  attorneys  for  his  defense, 
hut  the  request  was  denied.  His  home 
is  owned  in  his  wife’s  name  and  aside 
from  that  he  stated  that  he  had  only  a 
cash  surrender  value  of  $1,500  in  a  life 
insurance  policy  payable  to  his  daughter. 
It  has  developed,  however,  that  he  has 
maintained  safety  deposit  boxes  which  no 
one  has  the  right  to  enter  except  himself. 

Coincidental  with  the  indictment  and  ar¬ 
rest  of  Lengel,  the  Canton  Daily  News 
received  and  placed  on  view  the  Pulitzer 


(iold  Medal  which  it  announces  will  be 
placed  on  permanent  display  in  the  lobby 
of  a  new  building  which  is  to  be  erected 
as  a  memorial  to  Don  R.  Mellett,  the 
martyred  publisher.  The  cornerstone  for 
the  new  building  will  be  laid  on  the  an¬ 
niversary  of  Don  R.  Mellett’s  death. 

As  showing  the  result  of  the  work,  the 
Canton  City  Council,  Republican  (the 
Canton  Daily  News  is  independent  Demo¬ 
cratic),  unanimously  passed  this  reso¬ 
lution  : 

“Whereas  a  distinct  and  lasting  service 
has  been  rendered  to  the  city  of  Canton 
and  its  citizenship  hy  a  work  which  has 
broken  the  domination  of  evil  influences 
and  which  has  effectually  severed  their 
connection  with  unworthy  representatives 
of  the  people ;  and,  whereas,  this  service,  as 
a  result  of  the  prosecution  of  conspirators 
who  were  vice  leaders,  has  drawn  atten¬ 
tion  of  the  world  favorably  to  this  city 
after  a  not  entirely  deserved  but  adverse 
publicity ;  and,  whereas  the  work  done 
has  brought  honor  to  the  city  as  it  has  to 
the  press  of  the  city  in  the  award  of  the 
Pulitzer  Gold  Medal  to  the  Canton  Daily 
News,  the  second  time  this  award  has 
been  made  west  of  the  Allegheny  Moun¬ 
tains  ami  the  first  time  it  has  ever  been 
awarded  to  a  city  of  Canton’s  size; 
therefore, 

“Be  it  Kesok'ed,  That  the  council  of  the 
city  of  Canton,  representing  officially  the 
voice  of  the  city,  express  its  gratitude  and 
its  appreciation  to  the  Canton  Daily  News 
for  the  great  civic  work  it  has  accom¬ 
plished  and  the  newspaper  leadership  it 
has  shown :  and  that  council  officially  re¬ 
cord  the  citation  of  honor  to  the  Canton 
Daily  News  ‘for  its  brave,  patriotic  and 
effective  fight  for  the  purification  of 
municipal  politics  througlunit  the  country, 
and  for  the  ending  of  a  vicious  state  of 
affairs  brought  about  by  collusion  between 
city  authorities  and  the  criminal  element, 
a  tight  which  had  a  most  tragic  result 
in  the  assassination  of  the  editor  of  the 
paper,  Mr.  Don  R.  Mellett,’  and 

“Be  it  further  Resolved,  That  the  city 
council  go  on  record  with  the  pledge  to 
aid  in  leadership  in  sustaining  Canton  as 
the  city  of  the  Gold  Medal  Newspaper  of 
the  United  States  for  the  year  just  closed, 
worthy  of  the  honor  which  that  newspa¬ 
per  has  brought  to  it.” 


DEGREES  FOR  BOSTON  EDITORS 

Barron  Now  an  S.  C.  D.,  O’Brien 
a  Doctor  of  Letters 

Two  Boston  editors,  Clarence  Walker 
Barron,  editor  of  the  Boston  News  Bu- 
reau  and  I  Tall  Street  Journal,  and  Rob¬ 
ert  Lincoln  O’Brien,  editor  of  the  Boston 
Herald,  were  awarded  honorary  degrees 
by  Boston  University  at  the  commence¬ 
ment  exercises  of  that  institution  June  13. 

Mr.  Barron  as  “editor,  publisher, 
spokesman  of  industrial  America  to  the 
investing  public  of  the  United  States, 
promulgator  of  the  doctrine  that  laws  of 
happiness  are  the  laws  of  service,”  was 
given  an  S.  C.  D.  degree,  doctor  of  com¬ 
mercial  science. 

Mr.  O’Brien,  “publisher,  publicist,  edi¬ 
tor,  whose  superb  talents  are  invested 
for  the  common  weal.”  received  an  Litt. 
D.  degree,  doctor  of  letters.  He  already 
bolds  the  degree  of  A.  B.  from  Harvard, 
and  that  of  honorary  doctor  of  letters 
from  Dartmouth  and  from  Brown  L’ni- 
vers'  . . 

SWOPE  BROTHERS  HONORED 

Herbert  Bayard  Swope,  executive  edi¬ 
tor  of  the  .Yrrc  York  World,  was  award¬ 
ed  the  degree  of  Doctor  of  Literature  by 
Colgate  University  at  Hamilton.  N.  Y., 
last  Monday,  June  13.  At  the  same  time 
Gerard  Swope,  president  of  the  General 
filectric  Company,  was  made  a  Doctor 
(jf  Science. 


WELLS  HAWKS  IMPROVING 

Wells  Hawks,  noted  news()aper  and 
publicity  man,  who  was  stricken  with 
paralysis  two  weeks  ago.  is  improving 
slowly  at  the  Polyclinic  Hospital,  New 
York,  his  physician.  Dr.  John  Carroll 
reported  late  this  week.  Mr.  Hawks  is 
regaining  his  speech  and  the  use  of  his 
right  leg,  and  is  sitting  up  for  short  peri¬ 
ods  daily.  Dr.  Carroll  said. 

WILLICOMBE  GETS  COMMISSION 

JJoseph  Willicombe,  private  secretary  to 
William  Randolph  Hearst,  has  been  ap¬ 
pointed  a  Lieutenant  Colonel  in  the 
United  States  .\rmy  Reserve.  Col.  Willi¬ 
combe  has  been  assigned  as  a  specialist  on 
the  General  Staff,  and  it  is  understood  he 
will  be  used  in  the  Military  Intelligence 
Division. 


ADAMS  JOINS  N.  Y.  TELEGRAM 

Jack  .Adams,  for  four  years  assistant 
financial  advertising  manager  of  the  Nnv 
York  Sun,  this  week  joined  the  Nese 
York  Telegram  as  financial  advertising 
manager.  Previous  to  joining  the  Sun. 
Mr.  .Adams  conducted  his  own  agency. 


J.  H.  APPEL  AN  LL.  D. 

Joseph  H.  .Appel,  director  of  advertis¬ 
ing  for  the  John  Wanamaker  Store,  New 
York,  was  awarded  the  honorary  degree 
of  Doctor  of  Laws  by  Franklin  and  Mar¬ 
shall  College,  June  6. 


EDITOR  &  PUBLISHER 
CALENDAR 


June  19-24— -Twelfth  District.  I.  A. 
.A.  clubs,  annual  convention, 
Portland,  Ore. 

June  20-22 — Second  District,  I.  A. 
A.  clubs,  annual  convention. 
Schenectady,  N.  Y. 

June  20 — Special  Libraries  .Assn., 
19th  annual  conference,  Toronto. 

June  21-23 — International  Circula¬ 
tion  Managers  Assn.,  annual 
meeting.  Hotel  Biltmore.  Atlanta. 
Ca. 

lune  23-23 — Kentucky  Press  Assn  , 
mi<l-summer  meeting,  Mayfield, 
Ky. 

June  24-27 — New  Jersey  Press 
.Assn.,  annual  convention,  Lenox, 
Mass. 

June  26-29 — International  .Advertis¬ 
ing  .Association,  annual  conven¬ 
tion,  Denver,  Col. 


J.  D.  BARNUM  TO  DIRECT 
ROCHESTER  DAILY 


Publisher  of  Syracuse  Poit-Staads^ 
Takes  Charge  of  Democrat 
Chronicle — Herbert  J.  Wing 
Continues  as  President 


PAPER  MACHINES  SLOW 
DURING  MAY 


Total  Newsprint  Made  Is  Greater  Than 
Last  Year,  Though  Mills  Work  at 
Less  Than  90  Percent  of 
Rated  Capacity 


Newsprint  production  in  Canada  dur¬ 
ing  May.  1927,  amounted  to  171,819  tons 
ami  shipments  to  170,4()8  tons.  Production 
in  the  United  States  was  127,.395  tons  and 
shipments  126,984  tons,  making  a  total 
L'nited  States  and  Canadian  newsprint 
production  of  299,214  tons  and  shipments 
of  2<)7.452  tons.  During  May.  15.828  tons 
of  newsprint  were  made  in  Newfoundland 
and  1.586  tons  in  Mexico,  so  that  the  total 
North  .American  production  for  the  month 
amounted  to  316,628  tons. 

The  Canadian  mills  pr*Kluced  90,931 
tons  more  in  the  first  five  months  of  1927 
than  in  1926,  which  was  an  increase  of  12 
jK-r  cent.  The  United  States  output  was 
54,986  tons,  or  8  per  cent  less  than  for 
the  first  five  months  of  1926.  that  in  New- 
foiimlland  ,32.742  tons,  or  489e  more,  and 
in  Mexico  1.285  tons,  or  25Vr  more,  mak¬ 
ing  a  total  North  .American  increase  of 
f>9,982  tons,  or  5%. 

During  May  the  Canadian  mills  oper¬ 
ated  at  86.7  per  cent  of  rated  capacity  and 
the  Unitc<l  States  mills  at  83.8  per  cent. 
Stocks  of  newsprint  paper  at  Canadian 
mills  totalled  27.520  tons  at  the  end  of 
May  and  at  United  States  mills  24,233 
tons,  making  a  combined  total  of  51,753 
tons,  which  was  eiiuivalent  to  3.9  days’ 
average  prtxluction.  The  tabulaterl  statis¬ 
tics  follow : 


Priidiiction  , — Sliipments— 


Tons  Per  Tons  Per 
Month  Month 
r.\NAI)I.\\  MII.I.S 


Mill 

Stocks 


1927— May 

171.819 

170.468 

27.520 

Five 

Months 

826.083 

813,471 

27.520 

1926— Five 

Months 

7.35.152 

731.165 

14,331 

1925  Five 

Months 

623,143 

617,9.36 

26.848 

1924 — Five 

^Ionths 

570.822 

564.044 

20.746 

192.3-  -Five 

Months 

512,841 

506.2.39 

13,561 

1922— Five 

Months 

422.53.3 

428,016 

8.313 

1921  Five 

Months 

317.496 

.307.607 

20.920 

1920— Five 

Months 

365.086 

.3.58.055 

14,471 

I’MTFD 

ST.ATES 

MII.T.S 

1*^27 — May 

127.395 

126.984 

24,233 

Five 

Months 

646.874 

6.34,29.3 

24.2.33 

1926— Five 

Months 

701.850 

697,147 

18,187 

192.5— Five 

Months 

634.106 

625,617 

32,037 

1924  Five 

Months 

6.36.374 

624,576 

34.708 

192.3— Five 

Months 

626.944 

625. .365 

20.832 

1922  Five 

^^onths 

562.912 

562,065 

24.781 

1921— Five 

^fonths 

528.678 

522.24.3 

31,198 

1920— Five 

Months 

629,244 

621,790 

22,823 

rXITKD  STATES 

AND  CAX.ADIAN 

MILLS 

1927  May 

299,214 

297.452 

51,753 

Five  Months 
l’<26 — Five  Months 


1.472.957  1.447,764 
1,437.002  1.428.312 


1925— Five  Months  1,257,249  1.243.553 


1924 
1923— Fiv. 
1922— Five 
1921— Five 


Five  Months  1.207,196  1.188.620 
Months  1,139.785  1,131,604 
Months  985,445  990,081 

Months  846.174  829,850 


Jerome  D.  Barnum,  publisher  of  tij- 
Syracuse  (N.  V.)  Post-Standard,  on  Iim. 
14,  assumed  the  duties  of  publisher  of  the 
Rochester  Demo- 


M 


J.  1>.  Harxcm 


crat  and  Chro%. 
icle.  He  will 
continue,  in  addi- 
tion.  as  publisher 
ot  the  Post. 

-Standard  s 

-Mr.  Barnum  isE 
one  of  the  owners 
of  the  Post. 
Standard.  Since 
left  college 
he  has  been  con¬ 
nected  with  that 
paper  as  adver¬ 
tising  manager, 
business  manager! 
aiicl  for  the  last 


ten  years  as  publisher.  He  is  a  director  .- 
the  .American  Newspaper  Publishers’  .A 
sociation,  and  for  two  years  has  ^en  the 
chairman  of  its  postal  Committee.  He  is 
vice-president  of  the  New  York  State 
Publishers’  .Association  and  trustee  oi 
the  Empire  State  Scluud  of  Printing  at 
Ithaca. 

Robert  \V.  Dis<|ue.  business  manage 
of  the  Post-Standard,  will  come  k 
Rochester  to  aid  Mr.  Barnum  in  tht 
management  of  the  Democrat  and  C^oc- 
icle  with  the  title  of  assistant  publisher 

Mr.  Disciue  has  been  business  mana 
ger  of  the  Syracuse  Post-Standard  since 
1916.  Prior  to  that  time  he  was  advei 
tising  manager  of  the  department  ston 
of  Dey  Brothers  and  Company,  of  Svia- 
cu.se. 

Herbert  J.  Winn  continues  as  presi¬ 
dent  and  treasurer  of  the  Rochester 
Printing  Company.  He  accepted  tk 
position  in  1921  on  the  retirement  oi 
W.  H.  Mathews. 


DALE  APPEAL  TO  TRUSTEES 


Indiana  Governor  Turn*  Parole  PW 
Over  to  Prison  Group 

Governor  Ed  Jackson  of  Indiana  a: 
nounced  last  week  that  he  intends  to  soh 
mit  the  petition  filed  in  his  office  by  Mr  } 
George  Dale,  wife  of  the  editor  of 
Muncie  (Ind.)  Post  Democrat,  ask’:  ■ 
that  the  (jovernor  e.xtend  executive  dec 
ency  to  her  husband,  to  the  trustees  f  - 
the  Indiana  state  farm,  to  which  Di! 
was  sentenced,  and  would  await  the  tri  j 
tees’  recommendation  before  taking  actki  i 
When  asked  what  he  would  do  in  ci>; 
the  trustees  were  unable  to  meet  ufcr 
after  Dale  has  begun  his  sentence  at  &|t 
farm,  the  Governor  declined  to  commcffil 
It  was  said  at  the  state  farm  that 
next  meeting  will  be  held  July  H 
which  time  petitions  will  be  consides^ 
In  the  meantime  a  delegation  of  Manpi 
citizens  will  appear  before  GowrKf 
Jackson  to  present  their  arguments  ink 
half  of  Dale,  according  to  a  statement 
Thomas  V.  Miller,  Muncie  attorney,  sk| 
has  represented  Dale  in  several  cases. 

Dale  was  sentenced  to  90  days  for  ce- 
tempt  by  Jutlge  Clarence  W.  Deartfcci 
the  Delaware  County  Circuit  Court  sj 
Muncie  several  months  ago. 


THOMPSON  CASE  CONTINUED 


1920— Five  Months  994.330  979.845 


51,753 

.32,518 

58,885 

55,454 

34.393 

33.094 

52,118 

37.294 


DAILY  ADDING  PRESS  UNITS 

The  Toronto  Star  has  placed  an  order 
with  R.  Hoe  &  Co.,  Ins^.fqr  28  press 
units  and  8  sets  of  folders.  ’  WTien  the 
installation  is  completed,  the  Star  will 
have  one  of  the  largest  newspaper  plants 
in  Canada. 


Gov.  Fuller’*  nine**  Prevent*  A<En| 
on  Extradition  Reque*t 

.A  continuance  until  June  21  has  W 
granted  in  the  case  of  Fred  H.  Thi^L 
son  of  the  Boston  (Mass.)  Port 
extradition  is  sought  by  the  New  Hsu?- 
shire  authorities  in  connection  with  fej 
alleged  theft  and  publication  of  feL 
•Alfred  Smith’s  letter  to  the  .46^ 
Monthly.  -  j 

The  continuance  was  granted  bSS* 
of  the  illness  of  Gov.  .Alvan  T.  Fullff- 
Massachusetts. 


REcr 

LY 
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WHEN  UNDY  TURNED  NEW  YORK  UPSIDE  DOWN 

l^llions  Crammed  Canyons  of  Broadway  to  Greet  Returning  Hero,  and  Reporters  Battled  Ocean  of 
Humanity — Deafening  Harbor  Reception  Upset  Carefully  Laid  Interview  Plans 


TPjE  world's  greatest  city  was  about 
to  welcome  the  world’s  greatest 
1^.  Colonel  Charles  A.  Lindliergh. 

Cover  it.  That  was  the  job. 

Probably  never  before  have  7.500.000 
suddenly  turned  slightly  - ' 


:r  of  th( 

Iter  of  the 
f''  Denu- 
d  Chro%. 
will 

’pltwS  Js^T'suddenly  turned  slightly  mad 
;  Posf  I  Lt  because  a  daring  youngster  personi- 
d  a  r  dl  tied  g'orit'US' 
arnum  ul  Where  a  scanty  two  or  three  thou- 
he  ovnwj  sand  had  braved  the  chill  morning  mist 
Post.-  that  May  20  to  see  “Slim”  hop  off  from 
d.  Since 
t  college 
been  co#. 
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iNTINUH) 


By  BRUCE  GOULD 

New  York  Evening  Post  Staff 


Roosevelt  Field  bound  for  Paris,  and  a 
.mall  number  of  correspondents  sufficed. 
^1^  world  s  metropolis  knocked  off  work 
last  Monday  to  see  and  to  cheer  the  hero 
of  the  century,  so  that  the  welcome 
became  a  crowd  story  of  unheard  of  mag- 
nitude. 

There  was  nothing  for  the  newspapers 
to  do  but  to  turn  over  their  pages  intact 
to  the  story  of  the  occasion,  and  to  as- 
^  d-,m  almost  the  entire  staff  to  get  the 
■  Iwy.  President  Coolidge  departed  for 
the  Black  Hills  practically  unnoticed. 
The  New  York  Stock  Exchange  stopped 
grinding  out  dollars  for  an  entire  day. 
the  lirst  time  such  an  honor  has  been  paid 
1  living  man.  The  world  was  well  lost 
lor  Lindbergh. 

The  parade,  beginning  on  the  waters  of 
Xtw  York  harlxir  at  Quarantine  and 
winding  up  Broadway  and  Fifth  Avenue 
Central  Park,  was  about  ten  miles 
long.  Important  stops  were  to  be  made 
when  the  municipal  steamer  discharged 
Lindy”  at  Battery  Park;  when  Mayor 
Walker  welcomed  the  flyer  at  City  Hall ; 
when  the  -Army  flyer  laid  a  wreath  at 
the  foot  of  the  Eternal  Light,  on  Fifth 
avenue  -at  Twenty- fourth  jstreet.  in 
memory  of  his  dead  comrades ;  when  he 
stopped  for  a  minute  at  St.  Patrick’s 
Cathedra!  to  meet  Cardinal  Hayes,  and 
linally  when  he  stood  before  (governor 
Smith  in  Central  Park  to  be  presented 
with  the  Medal  for  Valor  of  New  York 
State. 

.Ml  these  aspects  of  the  tremendous  re¬ 
ception  had  to  be  covered,  not  only  by 
reporters,  but  by  photographers,  and 
harassed  city  editors  were  forced  to 
sprinkle  the  town  with  men  in  order  to 
get  the  flavor  of  the  story. 

The  welcome  was  scheduled  to  begin 
at  Quarantine,  when  “Lindy”  was  to  be 
picked  up  from  an  .\rmy  amphibian  plane 
and  transferreel  to  the  municipal  steamer 


Charles  Macauley,  noted  cartoonist,  presenting  Mrs.  Lindbergh  with  a  sketch 
of  her  hero  son  at  the  Newspaper  Club  in  New  York. 

Macom  and  to  the  arms  of  the  Reception 
Committee  for  Distinguished  Visitors, 
as  gloriously  represented  by  the  silk- 
hatted  Grover  Whalen.  For  that  reason, 
the  first  line  reporters,  and  those  who 
were  to  write  the  complete  story  for  the 
morning  paper,  went  aboard  the  Macom; 
perhaps  twenty-five  reporters,  and  as 
many  photographers. 

Actually,  a  last  minute  change  in 
plans,  necessitated  by  the  motor  failure 
of  The  Spirit  of  St.  Louis  at  Washing- 


honored  at  other  points  along  the  line, 
but  there  is  never  any  way  to  educate  a 
crowd  that  a  reporter  must  be  allowed  teP 
pass  if  his  elbows  prove  powerless  in 
wedging  him  through  a  human  barrier.  ■ 

T wo  liours  behind  the  original  scliedule, 
and  one  hour  later  than  the  hastily  re¬ 
vised  plan,  “Lindy”  dropped  down  on  the 
water  at  Quarantine  in  the  midst  of  an 
.\rmada  of  habor  craft  of  every  descrip¬ 
tion,  ranging  from  railroad  tugs  to  Coast 
Guard  destroyers  and  ponderous  ex¬ 
cursion  boats.  Immediately  an  uproar  of 
cheering,  shouting,  screaming  sirens,  and 
hoarse  whistles  split  the  air,  nearly  break-; 
ing  eardrums.  From  the  time  he  landed 
until  the  Macom  put  in  at  Pier  .A,  Bat¬ 
tery  Park,  an  hour  later,  the  din  con¬ 
tinued.  At  times  it  was  literally  impos¬ 
sible  to  hear  words  shouted  in  the  car. 

Cnder  these  conditions,  it  was  neces¬ 
sary  to  get  an  interview.  And  these  were 
not  all  the  unfavorable  conditions.  Nor¬ 
mally,  when  distinguished  visitors  are. 
taken  aboard  the  Macom,  usually  from 
an  incoming  liner,  the  celebrated  one  is 
iiuietly  taken  into  the  ship’s  cabin  and  - 
interviewed  at  leisure. 

But  not  so  with  “Lindy.”  Out  in  those 
.11)0  (xid  boats,  which  formed  a  naval 
phalanx  about  the  Macom  as  it  slowly 
steamed  up  the  bay,  were  some  thou¬ 
sands  and  thousands  of  madly  cheering 
men  and  women.  FZvery  boat  was  listing 
to  Lindbergh,  and  they  were  demanding 
a  sight  of  their  idol.  It  was  imi>erative 
that  he  be  taken  on  the  bridge  at  once, 
and  reporters  were  permitted  less  than 
three  minutes  with  him  while  he  stripped 
off  his  flying  jerkin.  And  during  that 
brief  periixl,  one  grayhaired  lady  re¬ 
porter  attempted  to  win  from  him  a  <le- 
tailed  account  of  what  he  thought  of  the 
possibilities  of  transatlantic  flying,  despite 
the  frowns  of  her  more  prosaic  confreres. 
Whalen  brusquely  whisked  “Linily”- 


ton,  took  “Lindy”  first  to  Mitchel  Field  ,  - 

in  an  Army  pursuit  plane,  from  which  ^"ay.  while  the  reporters  were  still  try- 


he  transferred  to  the  original  amphibian. 
Elaborate  secrecy  shrouded  the  Mitchel 
Field  landing,  but  several  papers 
which  learned  of  this  plan,  shot  re¬ 
porters  out  to  the  flying  field  and  covered 
ins  descent  from  the  clouds. 

Because  of  the  anticii>ated  crowds, 
special  cards  were  issued  to  reporters  who 
expected  to  board  the  Macom.  Other 
cards  were  issued  for  work  around  City 
Hall.  Special  pas.ses  were  required  by  the 
military  authorities  at  Miller  Field,  from 
which  the  aerial  parade  of  about  thirty 
planes  took  off  ami  landed. 

The  eight  thousand  policemen  who 
guarded  the  parade  lines  were  informed 
that  ordinary  police  cards  should  be 


ing  to  make  up  their  minds*  what  to  ask 
him.  The  stormy  welcome,  the  immen¬ 
sity  of  his  popularity,  ami  the  dignity  of 
the  boy  almost  tongue-tied  the  usually 
bright  reixirters,  so  that  he  had  slipped 
away  before  they  were  ready  to  begin. 

Once  on  the  bridge,  he  was  the  center- 
of  hundreds  of  thousands  of  eyes.  The 
bay  was  a  mass  of  foam  as  the  huge  naval 
escort  churned  the  water  alongside  the 
Macon.  So  great  was  the  din  of  whistles 
that  much  of  the  cheering  could  not  be 
heard.  People  looked  as  though  they 
were  opening  and  shutting  their  mouths 
without  purpose. 

Reporters  were  wild.  They  could  only 
{Continued  on  next  fiage) 


CoL  Charles  A.  Lindbergh  signing  the  National  Press  Club  Register,  at 
**  reception  tendered  him  by  the  Press  Club  at  the  Washington  Auditorium. 


The  New  York  World  Building  was  gaily  decorated  while  at  its  feel  throngs 
passed  along  Park  Row  to  City  Hall  Park  where  Col.  Lindbergh  was  officially 
welcomed  to  New  York. 
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look  at  him  as  everyone  else  was  doing,  police  forced  many  a  luckless  newspaper 
Photograi)hers  were  not  much  better  off,  man  back  as  well. 

because  others  were  constantly  getting  in  Photographers,  seeking  crowd  scenes, 
front  of  their  prey.  Half  a  dozen  times  were  snapping  the  solidly  massed  square 


M.4STHE.4D  DISPLACED  FOR 
LINDBERGH  PHOTO 


'^O  give  the  story  of  Lindbergh’s 
home-roniing  greater  play 
than  any  other  news  event  in 
recent  years,  the  Buffalo  (N.  Y.) 
Evening  Times  reduced  its  page 
one  masthead  to  two  columns  on 
the  right  side  of  the  page.  A  five 
column  cut  of  Lindbergh  and  his 
mother  consumed  nearly  the  en¬ 
tire  trout  page,  with  two-column 
lead  story  starting  beneath  the 
masthead.  The  regular  column  of 
news  commentary  occuipied  the 
remainder  of  the  page. 


Xewspaiter  Club  at  luncheon  June  14 


Col.  Lindbergh,  who  planned  to 


att^ 


was  unable  to  be  present.  Mrs. 
bcrgh  was  presented  with  a  cartoon  bv 
Charles  R.  Macauley,  showing  Uncfe 
Sam  greeting  “Lindy.”  The  lunches 
committee  consisted  of :  Robert  E.  Lt- 
ingston,  chairman;  Denis  Tilden  Lynch 
president  of  the  club;  Louis  Fehr,  vice 
president ;  William  P.  Beazell,  past-presi 
dent ;  R.  P.  Qarkson,  Endicott  Rich,  Os 
car  S.  Armes,  Victor  Lawn,  Leslie  t 
Allen,  corresponding  secretary;  p^o 
James  Melvin  Lee,  Miss  Mageda,  Mr 
Bryce  Oliver,  Mrs.  Lee,  liliss  Lee,  Miss 
Marion  White,  news  editor.  Electrical 
Record,  and  Charles  R.  Macaulev. 
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Copy  Before  It  Was  Sent _ _ 

Ship  a  Floating  “Tower 
of  Babel’’ 


/.  X. 


Service 


All  unprecedented  battery  of  news  cameras  recorded  the  reception  at  Wash¬ 
ington  when  President  Coolidge  decorated  Col.  Lindbergh. 


a  request  was  sent  to  Whalen,  to  bring 
“Lindy”  down  below  for  “only  five 
minutes.”  The  request  went  utianswered. 
It  began  to  look  hopeless.  The  Battery 
was  heaving  into  view,  and  no  interview. 

Your  correspondent  became  desperate. 


from  the  Woolworth  Tower,  the  World 
Dome,  and  half  a  dozen  other  buildings 
which  face  City  Hall  Park,  and  it  was 
hours  after  the  parade  had  continued  on 
up  Layayette  street  past  the  Tombs,  and 
swung  into  Fifth  avenue  at  Ninth  street 


Boston  newspapers  last  Saturday  and 
S,.nday  handled  photographs  of  Col. 
Charles  A.  Lindbergh’s  arrival  and  recep¬ 
tion  in  Washington  with  great  speed.  Pic¬ 
tures  taken  by  staff  and  picture  syndicate 
photographers  were  rushed  to  Boston  by 
airplane  in  time  to  catch  the  Sunday  edi- 


By  William  Hillmax, 

N.  and  U  niversal 

Correspondent 
The  U.S.S.  Memphis,  pride  of  tht 
.\merican  navy,  was  nothing  more  than  j 
floating  tower  of  Babel  for  the  seven  days 
she  carried  Lindbergh. 

Not  only  were  three  newspapermen  tn- 
ing  to  tell  the  American  people  what 
Lindy  was  doing,  thinking  or  saying,  but 


tions.  Photographs  of  Lindbergh’s  arri-  .  .  -  . 

val  sent  from  W  ashington  by  telephoto  was^yidently 

were  printed  in  Saturday  papers. 


and  succeeded  in  attracting  the  attention  before  the  downtown  hordes  had  melted 
of  Harry  A.  Bruno,  associated  with  R.  away 


R.  Blythe  as  personal  representatives  of 
the  flyer,  and  publicity  men  for  the 
Wright  motor  and  Ryan  monoplane,  as 
well  as  other  aviation  interests.  In  a  few 
concise  words,  Bruno  was  impressed  with 
the  necessity  of  at  least  a  few  words ; 
a  minute  later  five  reporters  were  sur¬ 
rounding  “Lindy.” 

It  was  like  interviewing  a  prima  donna 
next  to  a  riveting  machine.  Questions 
had  to  be  shouted.  Whalen  and  others 
were  plucking  at  Lindbergh’s  sleeve  to 
win  him  back,  as  the  thousands  of  i>eople 
on  all  sides  clamored  for  a  sight  of  their 
hero.  One  reporter  threw  his  arm  about 
LindlKTgh  to  prevent  any  sudden  di.sap- 
pearance.  X  few  questions  were  hurled 
at  him ;  mostly  the  usual  ones  asking 
him  for  an  interpretation  of  his  feelings. 

Lindbergh  doesn’t  like  such  questions. 
He  didn’t  like  them  w’hen  he  was  com- 
|)aratlvely  unknown  before  hopping  off 
for  Paris,  and  he  doesn’t  like  them  any 
better  now.  What’s  more  he  refuses  to 
answer  them,  firmly  insisting  that  he  will 
answer  only  questions  which  permit  a 
definite  reply.  Out  of  the  welter  came 
one  thought,  that  Lindbergh  had  made  the 
flight,  not  Iiecause  of  the  money  prize, 
but  tiecause  he  regarded  the  Orteig  prize 
as  a  “challenge,”  and  thought  it  was  up 
to  some  aviator  to  prove  that  the  Atlantic 
could  be  bridged. 

With  the  arrival  at  Battery  Park,  the 
land  turmoil  began.  Reporters  were 


Afternoon  reporters  stationed  along 
the  avenue  had  to  do  the  best  they  could 
to  worm  their  way  through  the  masses 
along  the  sidewalks  in  search  of  tele¬ 
phones  to  shoot  in  their  bits  to  the  re¬ 
write  men,  while  the  morning  men  rode 


“Only  two  stories  out  of  Washington 
within  my  experience  have  compared  in 
popular  interest  and  universal  emotional 
appeal  with  the  Lindbergh  homecoming,” 
Robert  J.  Bender,  general  news  manager 
of  the  United  Press  .Associations  told 
Editor  &  Piblisiikr.  “These  were 


And  here  is  a  closer  view  of  the  camera  men  whose  views  of  the  Washington 
ceremonies  appeared  in  newspapers  from  Coast  to  Coast  last  Sunday  morning. 


in  automobiles  behind  the  hero  and  jotted 
it  all  down  in  notes  or  memories. 

At  Central  Park,  where  space  was 
re.strained  by  police  from  meeting  “Lindy”  available  for  hundreds  of  thousands,  re- 


he  discmbarkecL  Surrounding  the 
Park  were  thousands  of  persons.  From 
the  cornices  of  the  skyscrapers  people 
hung  like  bats.  The  windows  were  faces ; 
the  ledges  a  mass  of  humanity.  There 
were  no  teleidiones  available. 

F'rom  then  on  it  was  touch  and  go,  as 
the  iiarade  swung  through  the  skyscraper 
canyons  of  lower  Broadway,  lined  with 
people  on  the  sidewalk,  and  almost  a 
living  facade  up  Ixith  sides  to  the  topmost 
story.  Cameramen,  posted  in  eyries, 
snapped  some  amazing  pictures  of  a  Man¬ 
hattan  crowd  at  its  wildest,  the  air 
shimmering  with  torn  paper  and  ticker 
tape,  with  people  mass^  as  far  as  the 
eye  could  see. 

At  City  Hall,  where  a  stop  had  been 
made,  more  reporters  were  posted  in 
press  boxes,  telegraph  instruments  before 
them.  It  was  feared,  and  rightly,  that 
no  reporter  could  leave  the  scene,  and  that 
all  telephones  would  be  blocked.  But 
even  the  telegraph  instruments  broke 
down  once,  when  the  mob  charged 
Lindbergh  and  overran  the  press  boxes. 


porters  fared  better.  Their  press  bo.xes 
were  undisturbed,  and  the  story  was 
quieter  there,  the  frenzied  edge  having 
been  taken  off  by  the  downtown  millions. 
But  it  was  not  until  nearly  six  o’clock 
that  the  greatest  crowd  story  ever  written 
by  New  York  newspaper  men  was  finally 
all  in. 

Different  papers  handled  the  story  in 
various  ways.  The  New  York  Evening 
Post  worked  out  a  plan  which  was  satis¬ 
factory.  After  a  general  lead,  each  re¬ 
porter,  covering  a  definite  territory,  wrote 
his  story  under  a  two  column  head.  The 
net  result  was  a  running  story  of  the 
entire  parade  as  it  developed,  written  by 
several  men,  all  of  whom  had  witnessed 
what  they  had  written. 

To  name  all  the  reporters  who  did  stal¬ 
wart  work  on  this  wildest  of  New  York 
receptions  would  be  impossible  since  it 
would  be  practically  a  census  of  New 
York  newspaper  men  and  women. 

The  heavy  “play”  given  the  story  was 
shown  by  Variety  w'hich  carried  the  fol¬ 
lowing  tabulation:  Times,  15  pages; 


the  arrival  at  Washington  of  America’s 
Unknown  Soldier  and  the  death  of  Presi¬ 
dent  Wilson,  both  stories  of  infinite  pa¬ 
thos.  The  gladness,  freedom  and  neigh¬ 
borliness  of  Lindbergh’s  homecoming  gave 
this  story  a  vitality  lacking  on  those  other 
historic  occasions.” 


Probably  more  reporters  went  up  in  the 
air  on  the  Lindbergh  story  than  on  any 
other  assignment.  One  of  the  first  groups 
to  go  aloft  consisted  of  five  reporters  who 
took  off  from  the  Hampton  Roads  Naval 
Base  Friday,  June  10,  and  flew  out  to  sea 
to  greet  the  returning  hero.  They  were ; 
“Larry”  Sullivan,  of  the  International 
News  Service;  Hunt  Clement,  of  the  .As¬ 
sociated  Press;  Carlisle  Bargeron,  of  the 
IVashington  Post;  Whitney  Bolton,  of  the 
Xew  York  Herald  Tribune,  and  F.  Ray¬ 
mond  Daniell,  Ncu’  York  Evening  Post. 

“So  many  planes  were  dipping  and  div¬ 
ing  about  the  Memphis  that  it  was  like 
driving  a  motor  car  through  Times 
Square  at  theatre  time,”  said  Daniell. 
“Collisions  seemed  inevitable  with  planes 
before,  behind  us,  under  and  over  us.  It 
was  a  little  too  crowded  for  comfort.” 


ing  to  tell  Lindy  what  a  marvelous  feat 
he  had  accomplished  or  trying  to  invite 
him  home  or  get  him  to  sign  on  some 
dotted  line. 

For  three  days  before  the  Memphis 
reached  the  American  shore  every  radio 
station  on  the  American  continent  was 
clamoring  to  be  let  in.  Four  wireless 
operators  and  three  assistants  were 
swamped.  There  was  not  a  minute  oi 
the  day  or  night,  except  for  a  period  oi 
twelve  hours  at  midocean,  when  messages 
were  not  being  sent  or  received.  Fort)- 
thousand  words  a  day  is  a  fair  guess  as 
to  the  amount  of  traffic  handled. 

Under  these  conditions,  filing  news  dis¬ 
patches  became  a  precarious  venture 
Sometimes  messages  were  routed  via  Lon¬ 
don,  sometimes  via  passing  ships,  some¬ 
times  by  way  of  Washington,  often  by 
stations  in  the  vicinity  of  New  York 
The  three  correspondents  were  not 
limited  in  the  number  of  words  they  could 
send,  realizing,  however,  that  much  of 
their  copy  would  be  lost  if  lengthy  since 
no  assurance  as  to  the  time  of  arrhal 
could  be  given. 

But  for  the  first  time  since  the  close  of 
the  war,  .American  newspapermen  found 
their  copy  censored. 

No  story  was  allowed  to  clear  from  the  ; 
Memphis  without  approval  of  Commander 
Bagley.  chief  of  staff  to  Vice  .Admiral 
Burrage,  commanding  U.  S.  Naval  Forces 
in  Europe.  Even  bulletin  messages  such 
as  “The  Memphis  now  steaming  up  the 
Potomac”  had  to  wait  for  the  initials  of 
Commander  Bagley. 

That  the  censorship  w'as  not  severe  or 
aimoying  is  due  to  the  fact  that  Com¬ 
mander  Bagley  is  not  a  meticulous 
martinet.  He  was  fair  in  his  attitude  and 
if  anything  seemed  objectionable  to  him, 
he  would  suggest  deletion  rather  than  in¬ 
sist  on  it. 

What  was  objectionable  matter? 
.Anything  that  Lindbergh  might  not 
like.  Was  Lindbergh  consulted? 

No !  The  censor  took  it  upon  himself 
to  decide  whether  the  matter  was  proper 
The  naval  censorship  was  but  a  continu¬ 
ation  of  that  strange  isolation  of  Lind¬ 
bergh  from  the  world  that  began  whw 
.Ambassador  Herrick  took  Lindbergh  it 
charge  in  Paris  and  standing  by  his  side 
at  the  press  conference  nodded  approval 
or  shook  his  head  as  Lindbergh  answered 
questions  put  by  newspapermen. 

Lindbergh  is  a  difficult  hero  to  question 
at  any  time  because  of  his  reticence,  and 
was  doubly  difficult  to  approach  after  the 
-American  diplomatic  and  naval  authorities 
got  busy. 


..  .  „  .  Mrs.  Evangeline  Lindbergh,  mother  of 

In  forcing  the  mob  back,  the  valiant  .American,  10  pages;  Herald  Tribune,  9;  the  flyer,  was  the  guest  of  the  New  York 
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N.  E.  A.  MEETING  HEARS  SMALL  TOWN  PRAISED 

No  More  New  Yorks  Nor  Chicagos  Needed,  Speaker  Tells  Thousand  Delegates  at  Omaha  Convention 
— Meredith  of  Quakertown  (Pa.)  Free  Press  New  President — 1900  Members  Gained  Last  Year 


(By  Editor  &  Publisher)  the  first  ballot  and  on  the  next  round  it  meetings  they  were  being  entertained  at  "When  wives,  mothers  and  little  chil- 

AMAHA,  Xeb.,  June  15. — Charles  M.  was  made  unanimous  in  favor  of  Mem-  teas,  theatre  parties,  luncheons  and  sight-  dren  can  joke  about  their  husbands,  sons, 
Meredith,  publisher  of  the  j  ,  r  u  c-  seeing  trips.  and  fathers  coming  home  drunk  it  will  be 

frt  (Pa)  Free  Press  was  elected  \\ .  Larey,  editor  of  the  oiow.r  In  the  evenings,  when  not  on  sight-  time  for  newspapers  to  joke  about  pro- 

^  ‘Hent  of  the  National  Editorial  \sso-  Journal  and  president  of  the  seeing  trips  or  at  special  entertainments,  hibition.” 

Son  at  the  annual  convention,  succeed- 
S  Herman  Roe,  publisher  of  the  North-  *  s  oc  i  a  1 1  o  n, 
fitld  (Minn.)  News.  Memphis  was  se¬ 


lected  as  the  next  convention  city. 


spoke  briefly. 

He  said  that 


Edwin 


Funk,  editor  of  the  Rogers  Middle 

West  was  not  in 


/Ark)  Democrat,  who  had  been  work- 
L  for  the  election  of  L.  C.  Hall,  pub-  best  condition 
fifherof  the  IVareham  (Mass.)  Courier,  bnancially  speak- 
had  the  tables  turned  on  him  and  was 


himself  elected  vice-president. 


“down  and  out." 
.  ,  .,,  ,  C.  M.  Bates, 

Secretary  and  treasurer  will  be  ap-  publisher  of  the 
pointed  by  the  Executive  Committee  (S  D ) 

some  time  within  the  ne.xt  few  days.  Watchman,  ex- 

Following  are  the  first  place  prize  win-  pressed  pleasure 
ners  at  the  X.  E.  A.  Convention:  The  that  the  editors 
Star-Clipper,  Traer,  la.,  best  weekly  in  ^vere  going  to 


the  men  were  Inland  waterways,  flood  control  and 
S^*-'*^*  K  ■  agricultural  relief  were  among  the  mat- 
Uniaha  business  tors  included  in  the  resolutions  presented 
and  commercial  by  -J.  C.  Brimblecomb,  Newton  (Mass.) 

Graphic,  chairman  of  resolutions  com- 
One  of  the  fea-  mittee. 

ture  talks  of  the  resolution  set  forth  the  necessity  for 

m  e  e  1 1  n  g  w^s  tlie  inland  waterway  systems  including 
g  1  v  e  n  by  Ed  the  Great  Lakes — St.  Lawrence  Channel 
Howe,  .\tchison,  for  ocean  vessels,  and  the  Missouri-Mis- 
Kan.,  editor.  Mr.  sissippi  river  projects,  for  control  of  the 
Howe  was  very  flood  waters  of  the  Mississippi  River 
much  concerned  and  for  farm  relief, 
over  how  he  was  ^  resolution  declared  against  Govern- 
•  lu  ttient  printing  of  return  address  cards  on 
corners  of  stamp^  envelopes.  An- 
$1.1H)0,0(K),  ^which  j^jber  declared  in  favor  of  lower  postal 


ScHl  YI.ER  L.  M  XRSHALL  CllARLF.S  A.  ClJ^RK.  jR. 

''f  of  fh.  Ho,,.;,  rL^Hot 

editorial  Schuyler  L.  Marshall,  (Mo.)  Progress  and  president  of  the  ment,  when  there  was  talk  about  flying 

editor.  Rcpnbhcan  News,  St.  Johns,  \lissouri  State  Press  Association,  warned  over  the  ocean,  that  although  he  did  not 
Mich.,  Editor  &  Publisher  cup  for  the  editors  against  weakening  the  edi-  have  it.  he  would  give  a  million  dollars 
greatest  community  service ;  The  Regis-  torial  department  in  order  to  strengthen  to  the  first  man  to  fly  over  the  ocean. 
ter,  Brookings,  S.  D..  best  front  page;  the  business  department.  He  is  going  to  talk  the  proposition  over 

Hews,  Montevideo,  Minn.,  best  newspaper  “Whenever  we  do  that,  our  profession  with  Lindbergh  when  the  Colonel  reaches 
production;  Graphic,  Newton,  M^s..  first  ^y{\\  begin  to  go  down  and  we  will  lose  St.  Louis,  to  see  if  he  cannot  be  released 
prize  in  advertising  contest,  $1,000  cup.  ftie  confidence  and  respect  of  the  people,”  from  his  first  offer. 

This  years  convention  which  started  he  said.  Rapid  fire  philosophy,  wit  and  sarcasm 

Monday,  was  the  largest  m  the  history  Among  other  persons  who  spoke  briefly  were  nresented  to  the  \  F  \  Conven- 

aKL'aOOm^r;  LTSS  a^rn^nVu^^^  said.  “Many  of  them' are  now'-asking 

paper  folk  attended,  and  some  dOO  more  (Ca  .)  Daily  Reu'sj  C.  M.  Mer^edith,  Smith,  pastor  of  the  Simpson  Metho-  themselves,  ‘Have  we  been  overlooking 
“■  accompa-  Quakertown,  Pa  ;  \\  Mter  Lamb,  Omaha  jist  Church,  Minneapolis,  Minn.,  and  something?’  And  you  and  I  know  what 

Died  them  to  Umaha.  newspaperman ;  Ford  E.  Hovey,  president  author  of  “Sentence  Sermons.”  •  '  '  ■  - 

Following  the  closing  of  the  convention  of  the  Stockyard  Xational  Bank;  Charles  "The  two  men  who  give  most  free  un- 
Wednesday  evening,  some  300  of  the  R.  Kuhle.  Leigh  (Xeb.)  World,  vice-  selfish  service  to  their  community,”  said 
visiting  editors  left  on  a  special  train  president  Xebraska  State  Press  Associa-  the  Rev.  Smith,  “are  the  editor  and  the 

for  a  ten  day  tour  of  western  Xebraska,  tion;  Mrs.  Hester  Bronson  Copper,  minister.  I  have  talked  before  hundreds  . 

the  Black  Hills  of  South  Dakota,  and  a  president  of  the  Omaha  Women’s  Press  of  clubs  for  nothing  except  my  dimier.  coiinTrv  came  ^from  thr*srMn  towns* 
visit  to  President  Coolidge’s  summer  Gub;  Frank  O.  Edgecombe,  Genez’a  They  make  me  speak  for  my  dinner,  know  your  strength  but  they  haven’t 
home.  The  editors  are  to  meet  the  (Xeb.)  .Signal,  past  president  of  the  Some  day  I  am  going  to  ask  my  plumber  given  the  proper  consideration  to  using 
President  Saturday  at  the  State  Game  X.  E.  A.,  and  Mrs.  Edgecombe.  H.  C.  and  my  dentist  to  plumb  and  dent  for  me  your  advertising  because  they  have  been 
Lodge,  the  summer  White  House.  Hotaling,  St.  Paul,  Minn.,  executive  sec-  free  because  we  belong  to  the  same  club.”  located  to  the  value  of  mass  circula- 

The  bright  spot  of  the  convention  retary  X.  E.  A.,  and  W.  H.  Shellberg.  The  speaker  sang  the  praises  of  the  tion,”  he  said, 

came  with  President  Roe’s  report,  which  vice-president  and  general  manager  of  small  town.  He  said  the  country  needed  In  his  talk  Wednesday,  Retiring  Presi- 
informed  the  delegates  that  1,900  new  l-'nion  Stockyards  Company.  no  more  Chicagos,  Omahas  or  Minneapo-  dent  Roe  told  the  editors  that  they  would 

members  had  been  added  to  the  associa-  From  early  Sunday  morning  until  they  Uses,  but  did  need  more  small  towns  flnd  it  to  their  advantage  to  minimize  all 
tion  this  year,  and  that  the  year  ended  left  Wednesday  evening,  every  minute  which  were  not  ashamed  of  being  small  crime  news. 

with  a  cash  balance  of  $17,000,  an  in-  of  the  editors’  stay  in  Omaha  was  and  human  and  real.  .\  few  of  Rev.  Distinction  of  having  the  only  news- 

crease  of  $4,000  over  last  year.  crammed  full  of  activity.  In  the  eve-  Smith’s  remarks  follow :  paper  edited  and  printed  in  a  barn  was 

Governor  McMullen,  in  behalf  of  the  nings,  the  women  delegates  were  guests  “One  man  in  a  town  who  thinks,  claimed  by  F.  1.  Wolfe,  publisher  of  the 

state;  Mayor  Dahlman,  in  behalf  of  of  the  Omaha  Women’s  Press  Gub.  and  dreams  and  believes  in  his  town  can  put  Cretin  Field  Cap  Sheaf,  Grainfield,  Kan., 


George  W.  Cushing,  manager  of  the 
Detroit  office  of  the  American  Press 
Association,  outlined  various  ways  by 
which  the  country  newspapers  would  get 
more  advertising.  He  advised  the  edi¬ 
tors  to  let  the  national  advertisers  know 
more  about  their  publications,  circula¬ 
tion  figures  and  just  what  kind  of  people 
read  their  paper. 

“Advertisers  want  to  know  all  they 
can  about  the  small  town  market,”  he 


they  have  been  overlooking.  We  know 
that  no  publication  is  read  so  closely  as 
the  home  town  paper. 

“Why,  eight  of  10  of  the  men  who  sit 
behind  the  big  advertising  desks  of  the 


KERRVILLE  (TEX.)  PUBUSHERS  PROVIDE  FREE 
SUMMER  CAMP  FOR  NEWSPAPER  MEN 


Omaha;  Alvin  F.  Johnson,  president  of  when  their  husbands  were  busy  with  that  town  on  the  map. 

the  Omaha  Chamber  of  Commerce;  Dr.  _ 

A.  L  Bixby,  columnist  on  the  Lincoln 
(Neb.)  State  Journal,  and  Charles 
Kuhle,  Leigh,  Xeb.,  state  vice-president, 
all  joined  in  cordial  greeting  to  the  edi¬ 
tors  at  the  opening  session  Monday. 

President  Herman  Roe  of  the  Asso¬ 
ciation,  responded  and  the  convention 
swung  briskly  into  a  business  session, 
which  include  reports  of  national  offi¬ 
cials  and  appointments  of  convention 
committees. 

Among  outstanding  achievements  for 
the  year  listed  by  President  Roe  were : 

Sauring  favorable  action  for  the  first 
time  by  a  Senate  Committee  on  a  bill  to 
prevent  unfair  competition  by  the  Post 
Office  Department  in  printing  return  ad¬ 
dresses  on  stamped  envelopes. 

Development  of  an  inexpensive  circula¬ 
tion  audit  plan  which  would  bring  to 
country  newspapers  the  benefits  result¬ 
ing  from  verified  and  guaranteed  circu¬ 
lation. 

Adding  to  the  contests  sponsored  by 
the  Association  to  promote  better  news¬ 
papers,  _  a  sixth  contest,  the  object  of 
»hich  is  to  improve  newspaper  produc¬ 
tion. 

From  the  start  of  the  convention  it  was 
evident  that  only  Memphis  and  Holly 


who  attended  the  convention.  He  is  the 
13th  owner  of  the  paper  in  17  years,  but 
strange  to  say,  he  says  that  for  the  first 
time  of  its  life,  the  paper  is  making  him 
good  money. 

The  Greatest  Community  Service  cup 
was  awarded  to  the  St.  Johns  (Mich.) 
Republican-News,  Schuyler  Marshall, 
publisher,  and  Charles  A.  Gark,  Jr.,  edi¬ 
tor,  for  the  work  deme  by  that  paper  in 
raising  a  fund  of  $160,{KX),  in  April,  1926, 
for  a  local  hospital. 

On  October  14,  1926,  the  paper  an¬ 
nounced  that  the  contract  for  construction 
of  the  hospital  had  been  let.  In  January 
it  printed  a  picture  of  the  building  which 
was  then  still  under  construction.  The 
building  is  costing  aboyt  $130,000  and  the 
furnishings  are  to  cost  about  $30,000.  In 
addition,  the  newspaper  has  obtained 
plerlges  from  Clinton  county  citizens  and 
societies  to  furnish  24  rooms. 

Other  community  service  projects  suc¬ 
cessfully  carried  out  by  the  Republican- 
Xews  are: 

1.  .A  campaign  for  fire-proof  vaults  for 
the  court  house,  which  was  successful. 

2.  Persistent  publicity  from  1923  to 
1925  for  a  new  $75,000  high  school. 

3.  Although  farmers  at  first  opposed  it, 
the  Republican-Xews  was  able  to  obtain 

iiiai  uiiiy  iMcinyriis  anu  noiiv-  •  u  ii  •  .  A..JI  A  'nr,  adoption  of  the  testing  of  livestock  jn 

wood-by-the-Sea,  Florida  would  be  T^EDICATED  to  the  newspaper  men  with  all  equipment  needed  durmg  a  Gmton  county  for  bovine  tuberculosis, 

seriously  considered  for  the  19^  con-  ^  of  Texas  and  for  their  free  use  on  summer  outing.  And  for  this  service  Qinton  county  is  now  an  accredited  area 

vention  city  ”  vacation,  “Kerrville  Mountain  Sun  there  is  no  charge.  and  farmers  are  paid  a  premium  for  their 

Providence.  R.  I ,  however  let  it  be  Camp”  opened  June  1  on  Honey  Creek,  Good  fishing,  bathing,  boating  and  livestock.  Only  milk  from  accredited 

blown  that  it  wanted  the  convention  for  one  of  the  most  picturesque  spots  in  the  squirrel  hunting  are  accessible.  The  areas  can  ^  sold  in  Detroit  after  Jan- 

Boston  in  1930,  when  Boston  would  cele-  hill  country,  17  miles  from  Kerrville.  Kerrville  publishers  _  state  that  the  pim-  napi'  L  1928.  .  •  „ 

brate  its  300th  anniversary.  California  The  camp  has  been  built  by  C.  E.  and  pose  of  the  camp  is  to  provide  a  de-  Second  place  in  the  Community  Serv- 
nade  a  bid  for  1932.  W.  A.  Salter,  owners  of  the  Kerrville  lightful  vacation  place  for  newspaper  men  ice  contest  went  to  the  Florence  (Ala.) 

Florida  received  only  a  light  vote  on  Mountain  Sun,  who  have  furnished  it  and  their  families.  Herald,  Marcy  B.  Damall,  publisher. 
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Editor  &  Publisher  for  June  18,  1927 


CIRCULATION  IDEAS  FACE  ANNUAL  TEST 
AS  1.  C.  M.  A.  GATHERS  IN  ATLANTA 


Many  Technical  Papers  on  Program  Which  Also  Promises 
Interesting  Discussion  of  Newspapers*  Relations 
With  Audit  Bureau 


Blade;  \’attier  Snyder,  Pittsburgh 
Chronicle-Telegraph. 

All  departments  leill  adjourn  at  4  p.  »«., 
Wednesday  for  the  barbecue  at  Stone 
Mountain. 


IVEWSPAPER  circulation  managers 
are  moving  by  every  land  and  sea 
route  that  converges  on  Atlanta,  Ga.,  as 
this  issue  of  Editor  &  Publisher  goes  to 
press,  in  preparation  for  the  annual  con¬ 
vention  of  the  International  Circulation 
Managers  Association  at  the  Atlanta- 
Biltmore  Hotel  next  Tuesday,  Wednes¬ 
day  and  Thursday.  Early  reports  indi¬ 
cate  an  attendance  well  up  to  the  associa¬ 
tion’s  standards  of  more  than  a  quarter- 
century. 

Features  of  a  program  that  touches  on 
many  interesting  phases  of  the  newspaper 
circulation  manager’s  duties  appear  in  ad¬ 
vance  to  be  addresses  by  O.  C.  Harn, 
managing  director,  and  E.  W.  Chandler, 
chief  auditor,  of  the  Audit  Bureau  of 
Circulations ;  and  a  discussion  of  bull-dog 
Sunday  editions  and  returns  as  they  affect 
relations  between  the  A.  B.  C.  and  the 
newspapers.  Both  of  these  subjects  have 
been  provocative  of  W’arm  discussions  at 
meetings  of  publishers  and  .^udit  Bureau 
members  during  the  past  six  months.  John 
.\.  Park,  publisher  of  the  Raleigh  (N. 
C.)  Times,  will  welcome  the  circulation 
managers  to  the  South  on  behalf  of  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation. 

The  convention  will  be  called  to  order 
Tuesday  morning  by  President  Charles 
Payne,  circulation  manager  of  the  Indian¬ 
apolis  Star,  and  will  work  through  morn¬ 
ing  and  afternoon  sessions  on  each  of  the 
three  days  with  an  early  adjournment 
Wednesday  for  a  trip  to  Stone  Mountain 
and  a  barbecue.  The  annual  banquet  will 
be  held  Wednesday  evening  and  will  be 
followed  by  dancing  to  the  music  of  a 
sjiecially  assembled  orchestra.  Motor 
trips  will  keep  the  ladies  busy  while  con¬ 
vention  sessions  keep  the  men  indoors. 

The  detailed  program  follows : 

Monday  Evening,  June  20,  1927 
Executive  Session 

Secretary’s  Headquarters,  Biltmore  Hotel 

Meeting  of  the  Board  of  Directors  ; 
Report  of  the  Entertainment  Committee : 
Report  of  the  Auditing  Committee;  Re¬ 
port  of  the  Convention  Committee ; 
General  Business. 

Tuesday  Morning,  9  O’clock 

Invocation,  Rev.  Thos.  H.  Johnson, 
Dean  of  St.  Philips,  Atlanta, 

Convention  called  to  order  by  the  presi¬ 
dent  . 

Roll  Call. 

Address  of  Welcome,  Hon.  I.  X.  Rags¬ 
dale,  Mayor  of  Atlanta. 

Reading  of  Minutes. 

Report  of  Board  of  Directors. 

Report  of  Program  Committee. 

Auditor’s  Report — Secretary’s  Report. 

Reports  of  Committees. 

President’s  Address. 

Motions,  Resolutions,  Special  Business. 

Promotion  Through  Carrier  Organiza 
tion — Is  This  Phase  of  New  Business  De¬ 
velopment  Becoming  More  Effective,  Or 
Is  It  Losing  Its  Punch?  Discussed  by 
Carl  Julian,  Baltimore  Neivs;  Oliver 
King,  Phoenix  (Ariz.)  Republican;  Jack 
Estes,  Dallas  News;  W.  J.  Parker,  Chi¬ 
cago  American. 

Tuesday  .\fternoon 

Puzzle  Contests — Do  They  Build  Cir¬ 
culation?  Discussed  by  H.  Kloecker,  Cin- 
cinnati  Enquirer;  Geo.  McTaggart. 
Toronto  Mail  &  Empire;  J.  A.  Mathews, 
St.  Paul  Dispatch. 

Address  by  John  A.  Park,  Publisher 
Raleigh  Times,  and  President  Southern 
Newspaper  Publishers’  Association. 

Insurance — Is  It  Here  To  Stay?  Dis¬ 
cussed  by  Roy  Hatton,  Detroit  Free 
Press;  John  Eisenlord,  Chicago  Daily 
News;  C.  S.  Wilson,  Columbus  Dispatch. 

The  Newsboys’  Cry — Address  by 
Sidnev  Long,  Wichita  Eagle. 

How  To  Build  Mail  Circulation — Dis¬ 
cussed  by  W.  T.  Corbin,  Greensboro 
News  and  W.  C.  Mercier,  Ft.  Wayne 
Joumal-Gaeette. 


Wednesd.ay  Morning 

Address  by  O.  C.  Harn,  Managing 
Director,  Audit  Bureau  of  Circulations. 

Address  by  E.  W.  Chandler,  Chief 
.•\uditor.  Audit  Bureau  of  Circulations. 

Mr.  Chandler  will  answer  (luestions 
from  the  floor. 

A  Code  of  Ethics  for  the  Circulation 
Manager — Address :  J.  R.  Marks,  Ashc- 
I'ille  Citisen. 

Reindeer  Plan — Is  It  a  Circulation 
Builder  or  Purely  for  Good  Will? — Dis¬ 
cussed  by  Lewis  J.  Hoffmann,  St.  Louis 
Star;  Frank  J.  Clancy,  Buffalo  (N.  Y.) 
Courier-Express ;  Seth  Moore.  Brookhm 
Daily  Eagle. 

Reaching  Out  by  Auto  Delivery — Dis¬ 
cussed  by  Geo.  Galloway,  Rockford 
Register-Gazette :  J.  C.  Montgomery, 
Detroit  News;  K.  S.  Schmedel,  Indian¬ 
apolis  Xe7.vs. 


Thur.sday  Morning 

Relation  of  Circulation  to  National  Ad¬ 
vertising — Address  by  Joseph  Horner, 
Green  Bay  (Wis.)  Press-Gazette. 

Should  Early  "Pup”  or  “Bulldog"  Edi¬ 
tions  Be  Included  on  .\.  B.  C.  Reports  as 
Sunday  Circulation? — Discussed  by  Clar¬ 
ence  Hixson,  Syracuse  (N.  Y.)  Post- 
Stofidard;  Ray  South,  Birmingham  Age- 
Herald;  Fred  L.  Hafer,  Jacksomille 
Times-Unian. 

Returns — .\re  Newspapers  Slipping 
r>ack  Into  This  Practice?  j\re  the  .Ac¬ 
counting  Methods  of  the  A.  B.  C.  Re¬ 
sponsible? — Discussed  by  M.  W.  Halm- 
bacher,  Oklahoma  City  Daily  Oklalwman 
and  Times,  and  O.  \’.  Fragstein,  Milwau¬ 
kee  Journal. 

ROUND  T.ABLE  DISCUSSIONS 
Round  Table  Chairmen — Four  Dkisions 


Wednesday  Afternoon 
Revenue  vs.  Expense — What  Should  Be 
the  Ratio  of  Circulation  Revenue  to  Cir¬ 
culation  Expense  When  Expense  Includes 
— Circulation  Maintenance  (including  pay¬ 
roll)  ;  Circulation  Promotion  (including 
payroll)  ;  Mailing  Room  Expense  (includ¬ 
ing  payroll)  ;  Transportation  Expense 
(incliKling  payroll). — Discussed  by  Ralph 
J.  Seeman,  St.  Louis  Globe  Democrat;  C. 
D.  O’Rourke,  Indianapolis  Times;  Charles. 
Chaffee,  Aurora  Beacon-Netvs. 

Eiarlier  Start  on  Ball  Games — How  Can 
We  Get  Ball  Games  to  Start  at  2  ;30 
P.  M.  ?  Discussed  by  Walter  Rauck,  Cin¬ 
cinnati  Post;  Karl  F".  Hall,  Toledo 


Evening  Papers  (Six-Day)  Only — T.  J. 
Dowling,  Cleveland  Press. 

Evening  .  and  Sunday  Papers — Vattier 
Snyder,  Pittsburgh  Chronicle-Telegraph. 

Morning  and  Sunday — E.  R.  Hatton, 
Detroit  Free  Press. 

Combination — Morning,  Evening  and 
Sunday — Chas.  O.  Reville,  Baltimore  Sun. 

Suggested  subjects  for  Round  Table 
Discussion ; 

1.  City  carrier  rate;  Benefit  of  carrier 
making  liberal  profit  or  does  it  pay  to  re¬ 
ceive  higher  rate  for  papers? 

2.  Newspaper  sale  boxes  on  carlines. 

3.  Does  it  pay  for  a  morning  news¬ 
paper  to  carry  a  page  of  comics  daily? 

4.  \\  hat  benefits  are  derived  from  the 
honor  roll  of  City  Carriers? 

5.  Telephone  solicitation  for  carrier 
subscriptions. 

6.  Newsdealers’  .Associations ;  .Are 


EXECUTIVE  CHANGES  ON  PORTLAND  DAILY 


J.  A.  Davidson,  H.  E.  Thomas  and  W.  R.  May 


they  a  help  or  a  menace  ?  How  best  on 
they  be  controlled  without  recognition 
from  publishers? 

7.  Does  a  strictly  nonreturnahle  rult 
retard  growth? 

8.  Who  should  stand  loss  on  unsold 
copies,  the  newspaper  or  the  dealer? 

9.  Is  home  delivery  feasible  in  cities  of 
over  100,000  population?  Will  expense 
offset  possible  advantages? 

10.  R.  F.  D.  Subscriptions  cost— should 
the  territory  be  zoned  and  the  solicitors 
paid  accordingly? 

11.  The  value  of  carrier  circulation  as 
an  advertising  medium  compared  with 
street  and  newsstand  sales. 

12.  Are  figures  the  only  consideration 
in  building  circulation? 

13.  Do  advertisers  buy  results  on 
numbers  only? 

14.  Can  a  publisher  produce  a  news¬ 
paper  and  sell  to  agents  on  a  50-50  basis? 

15.  .Are  contests  of  permanent  benefit 
to  a  newspaper? 

16.  Do  auto  contests  secure  and  hold 
([uantity  circulation? 

17.  Do  solicitors  for  papers  on  which 
premiums  are  used  extensively  talk  the 
merits  of  the  newspapers  to  enable  them  to 
get  an  order? 

18.  Does  the  zoning  system  for  pay¬ 
ment  of  second-class  postage  benefit  the 
small  publishers  or  the  large  publishers? 

19.  Early  delivery  for  afternoon 
papers. 

20.  Does  it  pay  to  have  rural  motor 
routes?  Best  method  of  collecting 
R.  F.  D.  mail  subscriptions. 

21.  What  can  newspapers  do  to  make 
transportation  of  newspapers  by  bus  as 
dependable  as  by  mail  or  baggage? 

22.  What  constitutes  a  healthy  finan¬ 
cial  condition  of  the  Circulation  Depart¬ 
ment  ? 

23.  The  possibility  of  getting  all  daily 
papers  to  do  away  with  the  magazine 
clubbing  offers. 

24.  Best  promotion  without  premiums. 

25.  Best  manner  to  bond  carriers  and 
agents  where  routes  are  office  owned. 

26.  Should  the  delivery  of  more  than 
one  edition  be  attempted  by  carriers  in 
residential  sections? 

27.  Is  the  independent  carrier  system 
a  success  on  morning  newspapers? 

28.  Should  a  publisher  expect  both  net 
earnings  and  continued  growth  from  his 
circulation  department? 

Election  of  officers. 

Selection  of  next  meeting  place. 

Unfinished  business. 

Adjournment  of  convention. 

Meeting  of  board  of  directors. 


ENTERTAINMENT  PROGR.AM 
Monday,  June  20 

General  reception  and  get-together  party 


at  Biltmore  Hotel 


^H-ANGES  affecting  the  executive 
staffs  of  the  news  and  advertising  de¬ 
partment  have  just  been  announced  by  the 
management  of  the  Portland  Oregonia»t. 

Walter  W.  R.  May  has  relinquished  his 
activities  as  executive  news  editor,  and  has 
been  named  city  advertising  manager. 

Horace  E.  Thomas,  city  editor,  has  been 
appointed  city  and  news  editor,  in  charge 
of  all  news  and  features,  by  Edgar  B. 
Piper. 

Joseph  A.  Davidson  becomes  a  promo¬ 
tion  manager,  under  W.  J.  Hofmann,  ad¬ 
vertising  director,  and  will  have  super¬ 
vision  of  all  promotion  features  and  will 
be  in  charge  of  the  service  and  mer¬ 
chandising  departments. 


leaving  the  service,  accepting  an  important 
executive  position  with  a  shellac  import¬ 
ing  and  manufacturing  concern.  About 
two  years  ago,  he  accepted  a  newly- 
creat^  position,  that  of  executive  news 
editor,  on  the  Oregonian.  His  business  ex¬ 
perience  in  New  York  and  his  study  of  the 
principles  of  advertising  peculiarly  fitted 
him  for  the  position  of  city  advertising 
manager,  just  created,  and  the  manage¬ 
ment  chose  him  for  that  place. 

Mr.  Thomas  is  likewise  one  of  the 
Oregonian’s  long-time  staff  members,  hav¬ 
ing  been  with  the  paper  continuously  as 
reporter,  assistant  city  editor,  and  city 
and  Sunday  editor  since  1905. 

Mr.  Davidson  has  been  with  the 


Tuesday,  June  21 

10:30  -A.  M. — Leave  Biltmore  Hotel  for 
a  motor  trip  to  points  of  interest, 
including  “The  Wren’s  Nest,”  the 
home  of  Uncle  Remus:  Grant  Park 
and  the  great  Cyclorama. 

1 :00  P.  M. — Return  to  Atlanta  Athletic 
Club  for  luncheon.  Return  directly 
after  luncheon  to  Biltmore  Hotel, 
reaching  hotel  at  3  o’clock. 

4 :00  P.  M. — Meeting  of  the  business 
session  will  be  adjourned.  All  aboard 
for  Stone  Mountain  for  membCTS 
and  their  ladies,  where  the  party  will 
be  served  with  a  barbecue  dinner. 
Return  from  Stone  Mountain  to  the 
Biltmore  Hotel. 

9:00  P.  M.  to  12  :(X)— Dance  at  Bilt¬ 
more  Hotel.  Specially  good  orches¬ 
tra  secured  for  the  (xrcasion. 


Mr.  May  has  long  been  in  the  employ  Oregonian  for  six  years  and  has  handled 


of  the  Oregonian,  serving  in  various  ca¬ 
pacities  in  the  news  room.  He  was  a  copy¬ 
editor  for  several  years,  then  assistant  city 
editor  until  he  entered  the  service  during 
the  war.  He  remained  in  New  A’ork  after 


the  merchandising  department  and  has 
also  had  an  important  part  in  the  adver¬ 
tising  end.  Prior  to  joining  the  paper’s 
staff,  he  served  for  12  years  with  the 
Webb  Publishing  company  of  St.  Paul. 


Wednesday,  June  22 
10:30  -A.M. — Leave  Biltmore  Hotel  for  > 
motcr  trip  to  points  of  interest.  This 
trip  will  include  a  number  of  boule¬ 
vards  where  Atlanta’s  beautiful 
homes  are  located. 

1 :00  P.  M. — Arrive  at  the  East  Lake 
Country  Club  for  luncheon. 

3 :00  P.  M. — Leave  East  l.ake  Club  for 
Atlanta  Woman’s  Club,  where  tea 
will  be  served.  Return  to  Biltmore 
Hotel  at  5  o’clock. 

7 :00  P.  M. — Annual  banquet  in  ball¬ 
room,  Biltmore  Hotel,  followed  by 
dancing  until  12 :30  A.  M. 


Editor  &  Publisher  for  June  18,  1927 
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SOME  NICE  HEALTHY  GHOSTS  I  HAVE  KNOWN 

Col.  Lindbergh’s  Prolific  Writing  Traced  to  Carlyle  MacDonald  of  New  York  Times  Staff — Ghost 
Writing  Followed  Chiefly  in  the  Field  of  Sports — Jack  Wheeler  Was  One  of  First  Big  Ghosts 


By  PHILIP  SCHUYLER 


OHORTLY  after  his  historic  landing 
5  jt  Le  Bourget  field  when  Col.  Charles 
\  Lindbergh  had  become  an  interna-  over  carefully  together,  and  Mr.  Fisher  no  jpsuiiq  tno  paqDouq  nq  oj  .vpMi  Siiu 
tional  celebrity,  he  shook  hands  with  his  read  every  line  and  corrected  it  before  it  the  rebound.  As  Firpo  lay  unconscious 
first  “ghost.”  sent  to  the  magazine.”  on  the  mat,  his  full  heartbroken  story  of 

An  accomplished  writer  in  his  aviation  On  occasions,  Wheeler  has  also  been  "Why  I  Got  Licked  by  Jack  Dempsey” 
log  book,  Col.  Lindbergh  had  had,  how-  the  literary  double  for  John  J.  McGraw,  was  on  the  cables  on  its  way  to  a  number 
e«r,  no  thought  of  a  newspaper  career  Tris  Speaker,  George  Stallings,  manager  of  South  American  newspapers.  McNutt 
or  the  writing  of  a  book,  but  that  of  the  Boston  Braves,  Johnny  Evers,  and  had  done  his  job  well.  He  wrote  the 
ghostly  contact  decided  him.  Since  that  Frank  Chance. 

first  hand-shake,  the  young  airman  has  Being  the  typewriter  arm  for  these  ball 
written  hundreds  of  thousands  of  words  players  put  Wheeler  into  the  syndicate 
under  his  signature.  On  board  the  Memr-  business.  First  he  began  writing  a  twice- 
phis  after  eating  mess  with  either  of-  a-week  baseball  column  as  Mathewson  for 
^rs  or  men,  he  would  send  off  his  Guy  T.  Viskniskki,  then  editor  of  the  old 


fiaily  dispatch  to  the  New  York  Times 
and  then  devote  his  spare  time  to  writ¬ 
ing  ‘‘my  book.” 

He  was  doing  what  many  a  celebrity 
has  done  before  him.  Behind  every 
bright  light  one  looks  for  a  shade,  and, 
sure  enought,  the  “ghost”  Col.  Lindbergh 
had  met  in  Paris  had  followed  him  to 
London,  to  Paris  to  Cherbourg,  and  on 
board  the  U.  S.  S.  Memphis  to  home. 

This  kind  of  ghost,  a  literary  ^ost, 
is  the  obliging  writing  man  or  woman 
who  helps  the  doer  of  big  or  famous 
d^s  tell  the  world  about  his  or  her 
exploits.  In  Col.  Lindbergh’s  case  the 
ghost’s  name  is  Carlyle  MacDonald,  a 
healthy  young  man  of  33,  who,  when  he 
isn’t  ghost-writing  is  a  member  of  the 
European  staff  of  the  New  York  Times. 

A  ghost-writer  may  do  all  the  work, 
or  may  only  do  a  minor  share  when  a 
celebrity  is  launched  up<m  a  literary 
career.  B.  S.  Garden,  for  instance,  I  am 
told,  had  to  work  harder  when  he  was 
ghosting  for  “Peaches”  Browning,  than 
MacDonald  has  had  to  work  for  the 
tamous  New  York-to-Paris  flyer. 

The  usual  procedure,  becoming  well- 
known  in  newspaper  offices  and  syndi- 
ates,  is  for  the  ghost  to  go  into  con¬ 
ference  with  the  lion  or  the  “tiger 
woman”  of  the  hour,  and  emerge  satur¬ 
ated  in  impressions  or  confessions  to  be 
squeezed  out  later  through  the  typewriter 
to  the  palpitant  public. 

Ghost-writing  originated  very  naturally 
in  the  field  of  sports.  While  some  of 
the  baseball  players  and  the  professional 
prize  fighters  are  college  graduates,  not 
all  of  them  have  always  had  the  time  or 
the  patience  to  write  about  their  prowess 
for  the  papers. 

John  N.  Wheeler,  now  president  of 
the  Bell  Syndicate,  Inc.,  New  York,  and 
one-time  editor  of  Liberty  Magazine,  was 
one  of  the  first  ghosts  for  sportsmen. 
He  was  writing  sports  for  the  New  York 
Herald  back  in  1911  when  the  world 
series  was  contested  between  the  Ath¬ 
letics  and  the  Giants.  Christy  Mathew¬ 
son  was  the  big  hero  of  the  day  and 
WTieeler  be^n  writing  copy  which 
Mathewson  signed.  He  made  a  point  to 
see  Mathewson  after  every  game. 
Mathewson  wasn’t  exactly  literary,  but 
he  had  ideas,  and,  out  of  these  daily  con¬ 
fabs  with  Wheeler  there  grew  a  book, 
in  addition  to  the  newspaper  stories.  The 
™me  of  the  book  was  “Pitching  In  a 
Pinch,”  and  its  readers  thought  the 
author  was  none  other  than  Christy 
Mathewson.  The  ghost  got  a  small 
share  in  the  royalties  and  the  ballplayer 
got  the  glory,  such  as  it  was,  of  author¬ 
ship. 

Jack  Wheeler  is  still  ghosting.  He  has 
drawn  up  a  code  of  ethics  for  the  strange 
which  he  told  me  this  week. 

Either  a  celebrity  must  write  his  copy 
editorship,”  he 
^'d,  “or  he  must  talk  it  over  with  me 
before  I  write  it  down.  I  never  allow 
Often,  if  the  publishers 
prefer  it,  I  run  an  ‘as  told  to’  sub-head 
to  the  signature.” 

,  latest  bit  of  work  of  this  kind 
the  talented  Mr.  Wheeler  has  done  will 
^Pear  shortly  in  the  Saturday  Evetung 
Host  as  “The  Confessions  of  a  Comic 
®tid  Fisher. 

This  really  is  Bud  Fisher’s  own 
story,  Wheeler  said.  “We  talked  it 


McClure  Syndicate,  and  now  general 
manager  of  the  Payne  Syndicate,  Inc. 
No  one  thought  the  column  would  last 
beyond  the  baseball  season,  but  the  public 
liked  it  so  well  that  editors  insisted  that 
it  be  kept  running  during  the  winter  for 
the  stove  league  fans. 

Ball  players  and  team  managers  of 
today  who  feel  the  writing  urge  turn  to 
Christy  Walsh,  head  of  the  Christy 
Walsh  Syndicate.  It  is  from  this  office 
in  New  'i'ork  that  the  stories  signed  by 
Babe  Ruth  go  out.  In  the  Babe’s  shadow- 
stands  Ford  Frick,  not«l  baseball  writer 
oftthe  iVcrt'  York  Ez’ening  Journal. 

John  J.  McGraw  also  “writes”  under 
the  Christy  Walsh  banner.  He  has  had 
many  a  scribbler  in  his  day,  has  McGraw. 
Just  who  is  doing  the  job  now  has  not 
been  revealed. 

It  is  the  men  trained  to  talk  with  their 
fists  who  most  eagerly  tie  themselves  to 
newspaper  men  when  called  upon  to  be 
word  jugglers.  Bob  Edgren  was  one  of 
the  first  ghosts  of  a  fighting  man.  Bob 
wrote  Jim  Jeffries’  “autobiography”  be¬ 
fore  the  Reno  fight,  and  before  Jim  had 
the  stuffing  knocked  out  of  him  by  Jack 
Johnson. 

Wiliam  Slavens  McNutt  slipped  into 
the  ghostly  shoes  of  the  Wild  Bull  of  the 
Pampas,  Luis  .Angelo  h'irpo,  now  selling 
automobiles  in  the  Argentine.  Having 
Bill  nearby  was  one  of  the  luckiest  things 
that  happened  to  Firpo  that  night  he 
pushed  or  knocked  Dempsey  from  the 


story  before  its  author  came  to. 

Jack  Sharkey  only  last  week  signed  a 
contract  with  the  New  York  World 
News  Service.  That  means  a  little  more 
work  for  Ned  Brown,  the  well  known 
boxing  w-riter  on  the  IVorld  staff. 
Brown  and  Benny  Leonard  were  in  con¬ 
stant  touch  with  each  other  at  Atlantic 
City  last  year,  when  Benny  was  writing 
signed  stories  for  the  World,  predicting 
that  Demnsey  would  defeat  Tunney. 

Frank  Mencke,  on  the  staff  of  the  King 
Features  Syndicate  can  also  be  Jack 
Dempsey — on  paper.  He  helped  Dempsey 
when  the  fighter  wrote  his  life. 

Henry  Farrell,  who  is  the  sports  editor 
of  the  United  Press,  has  also  done  a  bit  of 
ghost  writing.  He  is  of  the  opinion  that 
it  doesn’t  pay  very  well,  though,  and 
takes  far  too  much  time.  He  wrote  the 
autobiography  of  Jack  Britton,  former 
welter-weight  clrampion  of  the  world. 

Not  all  athletes  need  literary  assistance. 
Mary  Browne,  tennis  and  golf  star,  writes 
what  Farrell  describes  as  “nearly  perfect” 
copy,  while  Helen  Wills,  who  writes  and 
draws  for  the  United  Feature  Syndicate, 
refuses  to  have  any  assistance  whatever. 

Bobby  Jones,  a  Harvard  graduate,  came 
into  the  Bell  Syndicate  to  sign  contract, 
and  Mr.  Wheeler  said : 

“I  suppose  O.  B.  Keeler,  of  .Atlanta, 
will  help  you  write  your  copy.” 

Jones  said  no. 

“I  write  my  own  stuff,”  he  added,  and 
took  from  his  pocket  the  first  article  he 
had  written  in  long  hand  coming  from 
.Atlanta  to  New  York  by  train. 

Robert  Harlow,  a  former  Boston  news¬ 
paper  man,  and  now  manager  for  Walter 
Hagen,  helps  his  client  on  literary 
matters. 


Even  explorers,  when  they  are  busy 
exploring,  like  to  have  somebody  around 
to  jot  down  cables  for  them  and  write 
the  spot  news  that  appears  in  the  news¬ 
papers  under  their  signatures.  The 
leader  of  the  exploring  expedition,  who. 
after  he  returns  will  make  enough  money 
to  go  back  again  by  lecturing  to  vicarious 
thrill  hunters,  usually  can  write  himself, 
but  doesn’t  spurn  the  assistance  of  a 
ghost. 

James  Wharton,  thus,  a  staff  member  of 
the  North  .American  Newspaper  .Alliance, 
has  written  thrilling  copy  under  the  by¬ 
line  of  Roald  .Amundsen. 

Queen  Mary  wrote  for  North  .American 
Newspaper  .Alliance  without  any  ghostly 
aid.  She  scorned  it.  But  Phil  Stong. 
now  a  member  of  the  staff  of  liberty 
Magacine,  corrected  the  royal  spelling. 

To  be  a  figure  in  a  sensational  divorce 
suit  or  murder  case  will  frequently  make 
a  writer  out  of  a  pretty  woman.  Had 
“Peaches”  Browning  been  ordered  to  keep 
a  lengthy  diary  before  her  affair  with 
Edward  W.  (“Daddy”)  Browning  she 
would  have  probably  refused  point  blank. 

But  18,000  words  or  so  of  her  “Honev- 
moon  Diary”  were  published.  B. 
Garden  of  the  Famous  Feature  Syndicate 
really  responsible  for  this  great  creative 
work,  is  not  overly  proud  of  it,  he  said 
this  week.  He  has  done  other  things 
he  is  prouder  of,  such  as  writing  news  for 
the  Buffalo  Courier,  the  Philadelphia 
Public  Ledger,  and  the  Chicago  Tribune. 

Jack  Lait,  one  time  managing  editor  of 
the  New  Yirrk  American  and  now  of 
King  Feature  Syndicate,  is  widely  known 
as  a  short-story  writer  himself  and  also 
may  well  rate  the  title  of  “Broadway 
Celebrity.”  The  same  Jack  played  ghost 
for  Ruth  Brown  Snyder  after  she  and 
Judd  Gray  were  convicted  of  murder. 

Gertrude  Ederle  swam  the  channel,  and 
crossing  with  her  in  a  boat  was  Julia 
Harpman,  formerly  of  the  New  York 
Daily  News,  and  the  wife  of  Westbrook 
Pegler.  Mrs.  Pegler  wrote  many  thou- 
.sands  of  words  on  “Trudy”  first. 

Editors  believe  the  public  likes  first 
person  stories.  That  is  the  usual  answer 
given  in  support  of  the  ghost-writing 
system. 

“If  the  man  who  did  it  tells  it,  the  story 
is  believed  and  increases  tenfold  in  reader 
interest,”  they  say. 

The  first  person  pronoun,  once  shunned 
assiduously  by  the  writing  craft,  has  be¬ 
come  an  idol  to  be  worshipped,  even  if 
the  “I”  is  not  the  “I”  at  all,  but  a  hard 
working  newspaper  man,  and  clever 
writer,  who  can  make  money  easily  m  the 
shadow  of  the  lion  of  the  hour. 


SNODGRASS  TAKES  NEW  POST 


Mr.  and  Mrs.  H.  S.  Pollard  photographed  on  the  Mauretania  before  they 
sailed  for  a  vacation  abroad  June  13.  Mr.  Pollard  is  editor  of  the  New  York 
Evening  World.  Mrs.  Pollard  is  the  well-known  artress,  Chrystal  Herne 


Leaves  St.  Paul  Dispatch-Pioneer-Press 
to  Join  Minneapolis  Journal 

Rhey  T.  Snodgrass,  advertising  man¬ 
ager  of  the  St.  Paul  Dispatch  and 
Pioneer-Press,  has  resigned  to  become 
advertising  manager  of  the  Minneapolis 
Journal.  He  assumed  his  new  duties 
June  13. 

Mr.  Snodgrass  has  had  long  experience 
in  newspaper  and  advertising  work.  For 
eleven  years  he  was  connected  with  N.  W. 
.Ayer  &  Son,  Philadelphia,  first  as  man¬ 
ager  of  the  copy  department  and  for  five 
years  as  manager  of  the  New  A'ork  office. 

After  leaving  the  agency  Mr.  Snod¬ 
grass  became  publisher  of  the  Wash¬ 
ington  (D.  C.)  Herald. 

He  joined  the  St.  Paul  dailies  in  1924 

William  F.  Johns  from  the  Chicago 
office  of  Erwin,  Wasey  &  Company,  has 
been  named  to  succeed  Mr.  Snodgrass 
on  the  Dispatch- Pioneer- Press. 

Mr.  Johns  started  his  advertising  career 
in  the  Chicago  office  of  O’Mara  &  Orms- 
bee,  special  representatives.  He  later  be¬ 
came  western  manager  for  Good  House¬ 
keeping  magazine,  leaving  to  become  ad¬ 
vertising  manager  of  the  Minneapolis 
Journal. 
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FORM-SHEETS  THAT  SAVE  NEWSPAPER  WASTE 

Press  Room  Records  Vary  from  Barest  Outline  of  Operations  to  “Play-by-Play”  Report  Listing  Every 
Detail  from  Receipt  of  Stereo  Plates  to  Delivery  of  Papers  to  Carriers 


blanks  which  record  the  and  narrow  rolls  of  paper,  new  linot>’pe  of  the  number  of  hours  on  duty  served  of  the  72-inch,  54-inch  and  36-inch  rolls. 

metal,  new  stereotype  metal,  number  of  by  each  member  of  the  press  crew.  The  The  72-inch  stock  is  given  a  double 

and  the  ‘"k  drums,  full  and  empty,  number  of  right  hand  half  is  reserved  for  whatever  column  16  lines  deep.  Waste  is  reported 

empty  dross  drums,  poundage  of  dross  remarks  the  pressroom  foreman  cares  to  in  pounds  for  wrappers,  white,  core, 

j  place  over  his  signature.  printed,  and  total,  and  a  running  inven- 

The  Chattanooga  (Tenn.)  News,  like  tory  of  paper  stock  on  hand  before  run, 

e  Raleigh  Times  a  six-day  evening  received  during  the  day,  used,  and  on 

iper  with  a  somewhat  larger  operation,  hand  after  run,  concludes  the  report, 

quires  several  details  not  shown  on  the  Covering  one  of  the  greatest  pressroom 


REPORT 

daily  dash  of  the  newspaper  forces 
between  the  composing  room 
street  delivery  door  are  among  the  most 
interesting  of  the  newspaper  “red-tape” 
sheets  which  have  been  collected  by 
Editor  &  Pubusher  in  recent  weeks. 

Here,  as  in  other  departments,  a  diversity 
of  information  is  requested  daily  by  pub¬ 
lishers  of  their  departmental  chiefs. 

Some  want  only  the  bare  bones  of  the 
daily  mechanical  accomplishment ;  other 
want  what  might  be  called  a  “play-by- 
play”  report,  coupled  with  an  inventory 
of  material  on  hand  at  the  opening  of 
the  day’s  work  and  that  remaining  when 
the  job  is  finished. 

The  blank  in  the  collection  before  the 
writer  which  packs  the  greatest  amount 
of  information  injo  the  smallest  compass 
is  that  used  by  the  Raleigh  (N.  C.) 

Times  pressroom,  a  sheet  inches 

wide  and  8l4  inches  deep,  printed  on 
waste  news  and  punched  for  permanent 
filing.  The  publisher  learns  from  this 
form  the  number  of  pages  in  each  edi¬ 
tion,  the  time  the  last  mat  was  received 
by  the  pressroom  for  each  edition,  the 
time  the  press  started,  when  the  edition 
was  run  off,  the  gross  print,  number  of 
papers  spoiled,  and  the  net  run  delivered 
to  the  mail  and  carrier  forces.  That 
information  is  carried  in  six  lines  at 
the  top  of  the  sheet. 

Next  he  learns  about  his  white  paper 
stock — the  serial  number  of  each  roll 
opened,  its  width,  its  net  weight,  the 
poundage  of  white  waste  and  the  name 
of  the  paper  manufacturer.  Totals  are 
provided  for  the  columns  on  net  weight 
of  paper  rolls  and  of  white  wastage.  No 
provision  is  apparently  made  for  a  report 
of  printed  waste,  except  in  the  press¬ 
room  notation  of  number  of  copies 
spoiled. 

A  single  line  reports  the  number  of 
matrices  used  and  the  number  spoiled,  on  hand,  and  number  of  empty  cores. 

Next  comes  a  short  inventory  of  ma-  long  and  short, 

terial  on  hand,  most  of  which  belongs  to  The  last  inch  of  the  sheet  does  double 

the  composing  and  stereotype  depart-  duty.  The  left  hand  half  gives  a  report, 

ments  rather  than  the  pressroom — wide  available  for  payroll  and  cost-checking. 


PRESS  REPORT— PIONEER  PRESS 


Business  Manager: 

Last  page  received  from  Sterotype  Department 
Press  started 

Mail  and  Mishawaka  run  completed 

Regular  run  completed 

Make  overs  received^  Paee 


Total* 


Oelajrs  from  make  overs 
Cause  of  other  delays 


minutes.  Other  delays 


minutes. 


The  St.  Paul  Pioneer  Press  records 
the  starting  and  finishing  time  of 
earh  press  on  the  regular  editions, 
also  on  the  fancifully -named  pre¬ 
dates  and  on  the  colored  Sunday 
comics,  which  are  run  through  dur¬ 
ing  the  week.  Waste  is  also  watched 
carefully.  This  form  is  5%  x  8*/^ 
inches. 


papers. 


This  report  must  be  sent  to  the  Business  Manager’ 
Not  later  than  B  a.  m.  for  morning  edition. 

Not  later  than  S  p.  m.  for  afternoon  editions. 


The  South  Bend  Neus-Times  seeks  by  requiring  detailed  reports  of  press¬ 
room  delays  to  trace  them  to  their  source  and,  presumably,  to  correct  the 
conditions  which  caused  them. 


finish  of  each  edition,  showing  the  gross  as  that  requested  on  the  two  previous 
run  and  deducting  spoils  to  arrive  at  examples,  with  the  amplification  due  the 
the  net  run.  Number  of  pages  for  each  ten-fold  dimensions  of  the  day’s  business 
edition  is  also  reported.  At  the  foot  covered.  Two  new  features  appear  on 
of  the  8x14  newsprint  sheet  is  a  daily  the  second  sheet.  One  asks  for  a  report 
report  of  paper  rolls  used,  with  ample  of  waste  on  the  state  and  subsequent 
blanks  for  serial  numbers  and  weights  editions,  showing  the  total  pages,  numkr 

I _ I  of  copies  and  total  poundage  of  total 

(Continued  on  page  46) 


CHATTANOOGA  NEWS 

No.  EHitiofU . 

PRESS  ROOM  REPORT 


Daily  Prett  Room  Report 
Raleigh  Timet 


ROLLS  OF  r-AFER  OPENED 


The  Raleigh  Times  keeps  its  press¬ 
room  report  and  daily  inventory  nf 
mechanical  department  material  on 
this  brief  form,  which  is  described 
in  detail  in  the  accompanying  article. 


Two  sheets,  9  x  17  inches,  cover  the  daily  work  of  the  Detroit  News  press¬ 
room,  giving  a  complete  report  of  the  performance  of  each  of  the  12  press- 
crews,  or  as  many  as  are  engaged  on  each  edition.  Close  check  is  kept  on 
waste  and  on  delays  at  the  start  of  editions. 


.4  detailed  daily  paper  report 
features  this  pressroom  blank  used 
by  the  Chattanooga  News. 
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STATE  PRESS  DELEGATION  TOURS  NEW  YORK  AND  LONG  ISLAND 


Members  and  guests  of  the  New  York  State  Press  Association,  celebrating  its  seventy-fifth  year  by  a  trip  to  New  York  City  and  Long  Island,  were  entertained 
at  diiuier  by  the  Neic  York  Times,  at  whose  plant  the  above  photograph  of  the  group  was  made. 


LONG  ISLAND  TOUR  FOR 
SUMMER  MEETING 

Special  Train  and  New  Hotels  for 
New  York  State  Press  Group 
Celebrating  Its  75th 
Anniversary 


After  trips  along  the  shore  Saturday 
morning  the  party  again  boarded  the  spe¬ 
cial  train  for  the  return  trip  via  the  south 
shore.  At  Canoe  Place  Inn,  the  editors 
were  luncheon  guests  of  the  management. 

The  demonstration  farm  at  Medford 
was  the  next  stop,  where  Hal  B.  Fuller¬ 
ton,  Director  of  .\griculture,  spoke  on  the 


agricultural  development  of  the  island. 

At  Jamaica  the  Brooklyn  Eagle  took 
charge  of  the  pilgrimage  with  a  bus 
tour  to  Coney  Island.  The  newly  com¬ 
pleted  Half  Moon  Hotel  management 
was  host  at  another  banquet.  The  guests 
then  had  their  choice  of  an  evening  with 
the  management  of  the  Steeplechase  and 


Nearly  300  members  of  the  New  York 
State  Press  Association  returned  to  their 
homes  early  this  week  from  the  Long  ' 
Island  tour  and  pilgrimage  which  com¬ 
pleted  the  75th  anniversary  of  the  found¬ 
ing  of  the  as.sociation.  The  spring  meet¬ 
ing  is  designed  mainly  for  pleasure,  fol¬ 
lowing  the  winter  business  session. 

Long  Island  hospitality  began  Friday 
morning  when  the  editors  boarded  the 
special  train  furnished  by  the  Long  Island 
Railroad.  From  that  time  until  late 
Saturday  night  the  members  were  the 
guests  of  the  Long  Island  Chamber  of 
Commerce  and  the  various  local  or¬ 
ganizations  which  co-operated  in  the  en¬ 
tertainment  all  along  the  route.  Thurs¬ 
day  afternoon  and  evening  the  guests 
were  entertained  by  the  Merganthaler 
Linotype  Company  at  its  plant  in  Brook¬ 
lyn  and  at  the  AVtt*  York  Times  plant. 

The  first  stop  was  at  Oyster  Bay, 
where  the  grave  of  the  late  Theodore 
Roosevelt  was  ‘visited.  At  Patchogue, 
the  village,  the  Chamber  of  Commerce 
and  Jhe  Round  Table  Oub  co-operated 
in  a  Long  Island  duck  dinner,  and  at 
Southampton  the  visitors  were  taken  on 
an  auto  tour  of  the  beautiful  shore  sec¬ 
tion.  The  Argus  and  the  Adivnce  in 
Patchogue  issu^  welcome  numbers,  the 
latter  publication  issuing  a  24-page 
edition. 

_  The  party  arrived  at  Montauk  Point 
tor  a  banquet,  overnight  rest  and  break¬ 
fast  at  the  new  Montauk  Manor.  A 
tour  of  the  end  of  the  Island  by  auto  and 
a  visit  to  the  surrounding  playspot  de¬ 
velopment  were  included  in  the  stay.  His¬ 
torical  reminiscence  of  the  early  days  of 
wng  Island  as  well  as  of  the  State  Press 
Association  featured  the  banquet. 

A  surprise  of  the  occasion  was  the 
first  issue  of  the  Montauk  Mirror,  which 
toade  its  how  at  the  banquet.  It  is  a  four- 
eolumn  six-page  paper  edited  by  Law¬ 
rence  F.  Deutzman. 


BORAH  MAY  FLY  HALF-WAY  TO  ADDRESS 
PACIFIC  COAST  AD  CONVENTION 


Luna  Park  as  hosts.  The  Coney  Islatid 
Times  issued  a  special  edition  of  wel¬ 
come  to  the  guests.  E.  C.  Martin,  of 
the  Eagle,  acted  as  toastmaster. 

Presklent  Elmer  E.  Conrath  of  the 
I  uba  Patriot  and  Field  Secretary  Jay 
\V.  Shaw  of  the  New  York  State  Press 
.Association  co-operated  with  the  Long 
Island  officials  in  planning  the  trip. 

A.  N.  A.  VOTES  RESEARCH  FUND 


Sets  Aside  $1,000  to  Send  Professor 
On  Study  Tour  in  July 

To  provide  first  hand  advertising 
studies  for  classroom  use  and,  at  the 


pORTL.AXD,  Ore.,  will  be  host  to  the  Frank  T.  Carroll,  advertising  direct()r 

^  advertising  profession  of  the  Pacific  of  the  Indianapolis  T^eies^  and  presi-  aim  ai  im 

Coast  June  19  to  22,  at  a  convention  that  dent  of  the  .Association  of  XewspaiK-r  members.’ the  As 

promises  to  be  one  of  the  most  inspiring  Ad\ertising  Kxecutues*  and  L.  a1.  i»ar-  sociation  of  National  Advertisers, 
and  instructive  gatherings  of  ad  men  adv-ertising  manager  ot  the  Chicago  through  its  committee  on  cooperation 
ever  held.  ...  secretary-treasiirer  of  University  Professors,  has  agreed 

Transcending  even  national  interest  is  The  1(K),(.KW  Croup  ot  American  Cities,  jq  make  an  appropriation,  not  to  exceed 
likely  to  be  the  address  of  Senator  AVil-  are  to  sj^ak  at  the  convention.  ifl.fXM)  for  research  work  bv  the  National 

liam  E.  Borah  of  Idaho,  chairman  of  Mrs.  Bertha  Landes,  mayor  of  Seattle.  Association  of  the  Teachers  of  .Market- 

the  senate  foreign  relations  committee,  will  tell  the  advertising  men  what  kind  Advertising 

who  will  speak  on  “The  Pacific.”  of  advertising  appeals  to  the  housewives.  j^e  appropriation  is  to  he  used  for 

The  senator’s  address  is  to  be  the  fea-  Paul  Shoup,  executive  vice-president  ot  .salary  and  traveling  expen.ses  of  an  ap- 
ture  of  an  inspirational  meeting  to  be  held  '"e  Southern  i^cihc  Company,  will  jM>intee  of  the  latter’s  Committee  of  Be¬ 
at  Portland’s  public  auditorium,  seating  speak  on  What  Community  .Advertising  search,  who,  during  next  July  and 

6,000  persons.  Sunday  afternoon.  Evi-  Means  to  the  Average  Man.’  Harold  August,  will  spend  his  time  working  up 

dence  of  the  interest  that  will  attach  to  J-  f^onier,  vice-president  of  the  Lni-  material  on  a  special  phase  of  the  trend 
Senator  Borah’s  address  is  the  arrange-  versity  of  Southern  California  a^d  presi-  advertising  rates, 
ment  of  the  National  Broadcasting  com-  Angeles  Advertising  Heretofore  the  Association  of  National 

pany  to  broadcast  the  address  over  the  Llub,  has  ^  his  ^bject.  Building  the  Advertisers  has  confined  its  university 

“Orange  Network,”  comprising  powerful  Era  of  the  Pacific  Through  .Advertising.  cooperation  chiefly  eo  encouraging  the 

radio  stations  in  every  important  city  .A  number  of  other  widely-known  ad-  preparation  of  case  studies  by  individual 
on  the  Pacific  Coast.  vertising  authorities  of  the  east,  middle  members.  The  Corona  Typewriter  Com- 

The  convention  management  almost  west  and  south,  appear  on  the  convention  pany  (now  L.  C.  Smith  &  Corona  Type- 
lost  their  principal  speaker  on  account  of  program.  In  addition  to  the  general  ses-  writers,  Inc.),  the  .Armstrong  Cork  Com- 
a  foreign  delegation  coming  to  W'^ashing-  sions,  there  are  14  departmental  pro-  pany  and  Tlie  Parker  Pen  Company 
ton  to  confer  with  members  of  the  sen-  grams.  have  contributed  such  .stinlies 

ate  committee  on  matters  pertaining  to  The  main  dining  room  of  the  Multno- 
foreign  debts.  This  might  make  him  a  mah  Hotel,  Portland,  where  the  conven- 
day  late  in  reaching  Portland.  tion  sessions  are  to  he  held,  has  been  given 

The  convention  management  immediately  over  for  what  is  believed  will  be  the 
arranged  for  the  senator  to  fly  from  largest  and  most  comprehensive  exhibi- 
W'ashington  to  Chicago,  and  to  continue  tion  of  the  advertising  arts  ever  as- 
westward  in  a  special  car  attached  to  the  sembled. 

fast  mail  train.  The  flight  from  Wash-  On  the  entertainment  program  is  fea- 


GANNETT  BUYS  ANOTHER 


Acquire*  Beacon  (N.  Y.)  Journal  and 
Merge*  It  with  Beacon  Herald 

The  7.Sth  anniversary  edition  of  the 
Beacon  (N.  Y.)  Evening  Journal  on 
ington  to  Chicago,  if  Senator  Borah  tured  a  “Night  in  Rosaria,”  when  some  Tune  11  announced  the  sale  of  the  paper 
takes  advantage  of  the  arrangement,  of  the  spectacular  scenes  from  Portland’s  to  Frank  E.  Gannett  of  Rochester  and 
would  be  made  with  Oakley  G.  Kelly,  famous  Rose  pageant  will  be  repeated.  Frederick  H.  Keefe  of  the  Ne^vburgh 
famed  transcontinental  flier.  .A  trout  breakfast  in  the  mountains,  tours  (N.  Y.J  Netvs.  Mr.  Gannett  recently 

Other  prominent  speakers  include  C.  over  the  scenic  Columbia  River  Highway  acquired  the  Beacon  Herald.  He  plans 
King  Woodbridge,  president  of  the  In-  and  Mt.  Hood  Loop,  “Stunts  Night,”  and  to  combine  the  two  as  the  Beacon  Jour- 
ternational  .Advertising  .Association  and  other  events  have  been  planned  for  the  ad  naJ-Hrrald. 

manager  of  the  Electric  Refrigeration  men,  business  executives  and  civic  leaders  The  transfer  of  the  Journal  was  made 
Company,  Detroit,  Mich.,  on  “The  Value  who  are  planning  to  join  with  the  ad  man  by  Frederick  A.  Hoyt,  publisher  for  the 
of  Organized  .Advertising.”  in  their  convention.  last  ten  years. 
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SMILING  TURNDOWN  FOR  HIS  HANDOUTS  A'faler'tne^ 

APPRECIATED  BY  THIS  ADVERTISER  from  the  same  publisher  will  make  this 

“Your  letter  of  April  26  is  so  refresh- 

He’ll  Take  All  Free  Space  He  Can  Get  With  Paid  Schedule,  that  we  must  write  to  thank  you  for 
o  r  r«  I  Ki  your  broadminded  view  of  the  matter 

But  Respects  Firm  Refusal — Does  Not  Respect  of  publicity  for  advertisers,  and  we  as- 

Vacillating  Policy  or  “Smirking  Willingness”  sure  you  that  we  appreciate  your  recep- 

“  o  Statement  of  our  position  on 

•  such  matters. 

By  SAM  SPARKS  It  is  the  policy  of  this  newspaper  to 

spend  ks  money  to  make  a  good  netvs- 

1^0  the  big  national  advertisers  expect  it ;  however,  if  you  say  you  have  a  paper,  which  we  believe  makes  a  good 

too  much  for  their  money?  Are  they  -schedule  coming,  we  will  be  glad  to  advertising  medium.  Every  day  we  have 


too  insistent  up»Mi  the  publishing  of  free  break  the  rule  in  your  honor 
publicity'  "'‘h  the  advertising. 

TTie  publisher’s  viewpoint  has  been  e  When  is  a  rule  not  a  rule,  oi 


Hurry  matter  paid  for  by  us  that  we  are  unable 
to  get  in  the  paper.  It  would,  therefore. 


given  from  time  to  time  but  what  about  ^tit  a  policy? 


When  is  a  rule  not  a  rule,  or  a  policy  be  poor  newspapering,  as  well  as  bad 


policy,  to  fill  the  paper  with  propaganda 


the  advertiser  himself? 


Now  then  listen  to  this  one  which  or  publicity  for  advertisers  and  leave 


The  present  writer  is  a  member  of  the  indicates  that  there  is  only  one  thing  in  out  real,  live  news  matter 

1  _  . _ .  -X A.1.^  uriHp  wnrlH  tliat  infliipnrp  tViP 


copy  department  of  one  of  the  big  na-  the  wide  world  that  would  influence  the  “W'e  wish  to  assure  you  that  our  ad- 
tional  advertisers  now  in  the  midst  of  publisher  to  violate  an  ironclad  rule.  vertising  department  is  desirous  of  doing 
an  extensive  newspaper  advertising  cam-  .  “We  frequently  have  seen  your  adver-  everything  that  it  legitimately  can  to  make 
paign.  .Ml  of  the  newspapers  used  by  tising  in  the  Saturday  Ercning  Post  and  your  advertising  campaign  a  success,  and 
this  advertiser  were  asked  to  publish  free  we  know  something  of  the  Post  rate,  we  shall  render  you  every  co-operation 
publicity  stories,  not  because  something  We  never  have  seen  any  of  your  pub-  in  that  regard. 

was  wanted  for  nothing,  but  because  the  I'city  articles  there.  Whenever  any  ap-  The  way  to  say  “no”  is  firmly.  Not 
adverti.ser  wanted  all  the  publicity  that  l>ear  please  command  us  and  we  will  give  with  a  scowl,  but  with  a  smile, 
could  be  had  and  was  being  obtained  by  at  least  proportionate  space.”  _  Here,  for  instance,  is  the  businesslike 

other  advertisers.  With  advertisers,  it  Clever,  eh  what?  But  does  it  “sell"  way  in  which  one  publisher  did  it: 

is  a  matter  of  self-defense— if  their  com-  the  newspaper  to  its  customers?  Hardly!  “As  you  state  in  your  letter,  we  are 
petitors  are  given  space  for  the  publica-  “It  is  not  our  policy  to  run  free  articles  very  much  interested  in  the  success  of 

tion  of  propaganda,  they  feel  that  they  'th's  kind,  but  in  this  case  we  will  your  advertising  campaign.  We  want  all 


should  receive  like  treatment. 


make  an  exception,”  says  another.  “The  of  our  advertisers  to  find  the  use  of  our 


But  this  is  an  experience  article,  rather  article  will  run  along  at  the  same  time  space  profitable.  For  that  reason  we 
than  one  of  opinion  so  let’s  see  what  the  advertising  campaign  starts.  are  always  glad  to  extend  all  possible 

advertiser  demanded  (?)  and  how  the  Another;  Our  stand  has  always  been  co-operation  to  advertisers,  other  than 

newspaper  publisher  accepted  or  rejected  ''rmly  against  such  news  matter.  But  to  grant  free  space  in  our  paper  to  pub- 

on  the  other  hand  we  value  the  .  .  .  con-  licity  articles.  You  will  appreciate,  of 

The  “free  publicity”  article  which  pub-  highly  and  for  this  reason  we  coarse,  that  were  we  to  give  such  space  to 

Ushers  were  asked  to  use  related  to  the  be  glad  to  carry  the  news  story  .sent  one  adverti.ser  we  would  be  obligated  to 
care  and  operation  of  a  device  widely  ,  u  c  u  to  all.  Such  a  practice  would 


used  in  rural  homes.  In  the  letter  ac¬ 
companying  the  story  it  was  made  clear 


us.  give  it  to  all.  Such  a  practice  would 

What  a  relief  to  receive  the  following;  destroy  reader  interest  and  reader  confi- 
“We  have  your  form  letter  dated  dence  in  our  paper,  and  it  would  be  cer- 


that  it  was  offered  for  publication  only  18*  iu  reference  to  article  about  tain,  ultimately,  to  depreciate  its  v-alue  as 


if  it  were  not  contrary  to  the  policy  of 
the  newspaper.  Many  acceptances  were 
received  and  many  rejections.  It  is  with 
the  rejections  that  we  are  now  con¬ 
cerned.  The  advertisers,  be  it  remem- 


that  you  would  like  to  have  in-  an  advertising  medium. 


-serted  in  our  news  columns. 


“We  are  confident  that  you 


“We  did  not  find  the  previous  article  recognize  the  justice  of  the  position 
available  for  such  use,  and  we  will  not  which  we  are  taking,  and  accept  it  as 
be  able  to  u^e  the  article  you  now  sub-  a  satisfactory  explanation  of  our  failure 


rprnpH  The  advertisers  he  it  remem-  article  you  now  sub-  a  satisfactory  explanation  of  our  failure 

here?  are  customer?  oUhesepu^ 

Here,  in  part,  is  what  the  “advertising  .  ^he  policy  of  our  paper  is  to  keep  furnished, 
manager"  of  a  newspaper  with  “govern-  ‘he  news  columns  free  from  advertising  Of  course  this  letter  brought  a  cordial 
ment  sworn”  daily  circulation  of  slightly  "T  have  more  news  response,  the  advertiser  reiterating  that 

_  ^  ^  matter  that  wp  hnv  ann  nav  fnr  than  wp  it  woe  Inc  4^ 


CHILDREN’S  PENNIES  HONOR  FLAG 


Display  of  188,163  pennies,  each  one  representing  a  gift  of  a  grade  school 
pupil  to  a  fund  raised  by  the  Pittsburgh  Chronicle-Telegraph,  ro-operating 
with  the  American  Flag  Day  association,  for  the  erection  of  a  memorial  tablet 
to  commemorate  the  150th  anniversary  of  the  birth  of  the  American  Flag. 
The  pennies  were  massed  by  the  Union  Trust  Co.  and  kept  on  display  in  one 
of  its  windows  for  more  than  a  week. 


nirirp  ivia.i  ^  000  sLs  •  matter  that  we  buy  and  pay  for  than  we  it  was  not  his  intention  to  have  publishers 

“I  did  not  feel' that  you  should  ask  in  the  paper  ;  second  because  violate  their  policies, 

for  the  paper  as  it  seems  to  me  that  we  make  for  you  and  other  advertisers  .  It  would  seem  from  the  many  short- 
WP  have  been  nnttv  tsicH  pofid  to  voii  ^  advertising  medium  when  we  sighted  letters  written  by  persons  m  more 

people.  *  ♦  *  *  NoW  iith  lll  dS  respect  responsible  positions  on  the  pub- 

o  you  people  I  think  that  you  have  had  ‘columns  are  free  lishers  staffs  that  these  individuals  le- 

all  that  is  coming  to  you  and  a  little  advertising  and  propaganda.  gard  many  of  their  advertisers  not  as 

bit  more.  I  have  never  had  an  adver-  p— ^  — 

children's  pennies  honor  flag 

but  he  is  due  for  disappointment.  - — _ _ — - - 

“Now  in  regard  to  this  article,  yes  it 
is  just  one  more  and  it  will  please  you 
just  a  little  type  and  a  column  that 
would  otherwise  be  wasted  with  other 
material  that  is  less  interesting  to  my 
readers. 

“But  why  all  this  fuss  asking  for  our 
view  on  this  matter.  Silence  on  our 
part  ought  to  have  governed  your  con¬ 
clusion  on  the  matter.  Now  if  I  say  yes 
we’ll  run  it  you  will  say  ‘Good,  we 
vslipped  another  one  over  on  him  lo<ik 
at  all  we  got  for  our  money.  Ain’t  thev 
a  bunch  of  saps?’  This  is  the  way  I 
look  at  this  matter. 

“Now  in  conclusion  I  am  going  to 
init  it  squarely  up  to  you  I  am  inclosing 
you  a  postcard.  If  you  really  think  that 
you  ought  to  have  it,  write  so  on  the 
card  and  it  will  be  in  our  next  issue 
after  receipt  of  same.” 

'We  didn’t  have  the  heart  I  .And  the 
writer  regrets  that  by  ignoring  the  fore¬ 
going  letter  he  probably  encouraged  this 
“advertising  manager”  (who  apparently 
also  is  the  owner  of  the  newspaper)  to  ' 
believe  that  his  “smart”  letter  had  the 
desired  effect. 

Certainly  the  recipient  of  such  a  letter 
would  hardlv  feel  that  it  was  contrary 
to  that  publisher’s  policy  to  use  free 
publicity.  .As  to  any  other  feeling  that 
may  have  been  aroused  by  the  letter — 
that  may  be  left  to  your  imagination. 

Here  is  a  more  conciliatory  letter —  Display  of  188,163  pennies,  each  one  representing  a  gift  of  a  grade  school 

in  fact,  h  shows  clearly  that  the  pub-  pupil  to  a  fund  raised  by  the  Pittsburgh  Chronicle-Telegraph,  ro-operating 

lisher  |aims  to  please”:  with  the  American  Flag  Day  association,  for  the  erection  of  a  memorial  tablet 

It  IS  against  our  rules  to  run  these  to  commemorate  the  150th  anniversary  of  the  birth  of  the  American  Flag, 
free  readers,  as  we  are  asked  to  run  The  pennies  were  massed  by  the  Union  Trust  Co.  and  kept  on  display  in  one 
acres  of  them  and  cannot  possibly  do  of  its  windows  for  more  than  a  week. 


customers  but  as  vultures.  As  a 
of  fact  the  advertiser  does  not  want 
"something  for  nothing”  but  he  does 
want  all  that  he  can  legitimately  obtain 
for  his  money,  and  he  would  far  rather 
pay  for  his  advertising  in  a  newspaper 
which,  as  a  result  of  definite  clean-ct* 
policy,  is  highly  regarded  in  its  com¬ 
munity,  than  to  obtain  column  after 
column  of  “free  publicity”  in  one  with 
a  vacillating  policy  or  with  a  smirkini 
willingness  to  do  whatever  is  asked.^ 

It  is  not  the  desire  of  the  present 
writer  to  tell  publishers  how  to  succeed 
as  such,  but  it  is  his  belief  that  there 
are  right  and  wrong  ways  in  dealing 
with  customers  and  both  are  illustrated 
in  this  article.  After  all  the  newspaper 
publishing  business  cannot  be  so  mud 
different  from  any  other  business-the 
publisher  has  something  to  sell  and  good 
salesmanship  should  be  used  in  selling 
it.  .And  it  should  not  be  necessary  to 
give  something  free  with  each  purchase. 

CHILDREN  GIVE  188,163 
PENNIES  TO  FUND 

Flag  Memorial  Campaign  of  Pittsburgh  I 

Chronicle  Telegraph  Highly 

Successful - 40  Full  Pages 

of  Names  Printed 

The  Pittsburgh  Chronicle  Telegraph 
recently  completed  an  unusual  newspaper 
campaign  which  resulted  in  the  erection 
of  a  handsome  memorial  commemorating 
the  American  flag’s  sequi-centennial  with 
a  fund  of  188,163  pennies  contributed 
by  the  grade  school  pupils  of  the  district 
The  flag  memorial  is  a  stone  monument 
bearing  a  large  bronze  tablet  inscribed 
with  a  tribute  to  Old  Glory  and  a  few 
lines  explaining  that  the  memorial  was 
made  possible  by  penny  gifts  of  188,163 
school  children  to  a  fund  raised  by  the 
Pittsburgh  Chronicle  Telegraph,  co-op¬ 
erating  with  the  American  Flag  Day  As¬ 
sociation,  under  whose  auspices  the  un¬ 
veiling  took  place.  It  rests  near  the  en¬ 
trance  to  Schenley  park,  and  was  dedi¬ 
cated  on  Flag  Day,  June  14. 

Under  the  heading  “The  Tele’s  Flag 
Birthday  Honor  Roll,”  the  Telegraph 
published  from  day-to-day  the  names  of 
pupils  contributing  to  the  fund.  When 
the  plan  was  laiuiched  the  daily  hoped 
to  keep  abreast  by  publishing  these  names 
immediately  upon  receipt,  but  early  in  the 
second  week  this  was  found  to  be  im¬ 
possible.  The  space  allotted  to  the  Honor 
Roll  gradually  grew  from  three  columns 
a  day  in  the  early  stages  of  the  cam¬ 
paign  to  two  full  pages  daily  toward  the 
close.  Set  in  agate,  the  188,163  names 
tilled  alxiut  40  full  pages. 

The  plan  was  announced  .April  25,  and 
contributions  were  received  up  to  May 
21.  It  was  approved  prior  to  launching 
by  the  superintendents  of  the  city,  county 
and  parochial  schools. 

.After,  the  close  of  the  campaign,  the 
1,’nion  Trust  Company  co-operated  with 
the  paper  to  the  e.xtent  of  amassing  188,-. 
163  pennies  and  placing  them  on  display 
in  a  window  in  the  arcade  leading  to  its 
l>anking  rooms.  The  interesting  exhibit 
was  shown  for  more  than  a  week,  dur¬ 
ing  which  it  attracted  a  great  deal  of  at¬ 
tention.  The  dimension^  of  the  pile  of 
Iiennies  were  100  inches  long,  14  inches 
wide  and  13  inches  deep,  or  more  than 
10  cubic  feet  in  volume. 

Statistics  compiled  at  the  close  of  the 
campaign  showed  that  the  188,163  i^- 
nies  weighed  1,271  pounds;  that  is  pled 
l^erpendicularly  they  would  extend  into 
the  air  922  feet,  about  1%  times  the 
height  of  the  W'ashington  monument. 

NEWS  MEN  RUN  AGROUND 

-A  group  of  newspaper  men  narrowly 
escaped  disaster  last  week  when  the 
Oheka  II,  new  yacht  purchased  by  Otto 
H.  Kahn  in  Germany  went  aground  off 
\V  est  Point  rsn  a  speed  trial  down  the 
Hudson.  In  the  party  were  James  Rob¬ 
bins,  \ etc  York  World;  Seabury  Law¬ 
rence,  Neze  York  Times;  William  H. 
Taylor,  Neze  York  Herald  Tribune;  and 
Henry  Farrell,  United  Press.  -At  the 
time  of  the  accident  the  ship  was  making 
32  miles  an  hour.  None  was  hurt. 
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The  Largest  Circulation 

In  Michigan  is  of . 

. the  home  variety 

The  Detroit  News  Has 
For  54  Years  Been  The 
HOME  newspaper 

Home  circulation  means  multiple  cir¬ 
culation,  multiple  advertising  force  and 
multiple  results. 

In  Detroit  the  home  newspaper  is 
moreover  the  newspaper  with  the  larg¬ 
est  numerical  circulation,  making  it  in¬ 
deed  a  fortunate  market  for  advertisers, 
seeking  economical  sales  outlets. 

It  costs  less  to  cover  the  Detroit  mar¬ 
ket  thoroughly  and  impressively  be-  ^ 
cause  only  one  newspaper  need  be  used. 


Of  its  great  circulation  of  more  than 
353,000  Sundays  and  330,000  week  days, 
80%  of  the  Sunday  and  95%  of  the  week 
day  circulation  is  concentrated  in  the  local 
trading  area — the  most  important  unit  for 
selling  via  the  medium  of  the  newspaper. 

That  this  is  a  well  established  fact  is 
evidenced  in  the  position  of  The  Detroit 
News  during  the  last  ten  years  in  advertis¬ 
ing  in  America.  This  paper  having  occu¬ 
pied  regularly  during  that  time  either  first. 


second  or  third  place,  and  carrying  more 
advertising  than  its  two  local  competitors 
combined. 

The  News  is  Detroit’s  accepted  source  of 
information — the  official  organ  of  every 
householder.  Regardless  of  what  other 
newspaper  may  be  taken  for  this  or  that 
special  feature.  The  News  is  the  one  news¬ 
paper  that  is  read  by  the  whole  family, 
regularly.  And  it  is  the  family’s  purchase 
that  makes  the  dent  in  the  dealers’  shelves. 


The  Detroit  News 

For  54  Years  Detroit* s  HOME  newspaper 
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KEY  TO  CONSUMER  BUYING  ABIUTY 

Statistical  Rating  of  Rhode  Island  Counties  and  Cities  for  Products  of  General  Appeal,  in  Six  Major 
Classes  of  Quality  and  Cost — An  Original  Simplified  and  Tested  Formula  from  Basic  Data 


CONSIDERABLE  interest  has  been 
aroused  among  buyers  of  advertising 
space  and  sales  executives  by  the  series 
of  articles,  indices,  maps  and  graphic 
charts  of  consumer  buying  ability  which 
have  appeared  for  several  New  England 
States  since  May  21.  The  fifth  of  the 
series,  covering  Rhode  Island,  is  pub¬ 
lished  herewith  and  next  week’s*  issue, 
with  Connecticut,  will  conclude  the  New 
I'ngland  area. 

Last  week  an  interesting,  and  not  un¬ 
expected,  criticism,  was  expressed  against 
the  use  of  income  tax  returns  as  a  factor 
to  reflect  the  buying  ability  of  the  rural 
rlairy  farmer  of  Vermont.  It  was  ob¬ 
jected  that  due  to  a  10-20  per  cent  ex¬ 
emption  for  depreciation  of  machinery, 
20  per  cent  for  depreciation  of  live-stock, 
5-10  per  cent  for  house  rent,  milk,  butter, 
eggs,  meats,  vegetables,  etc.,  the  cash  in¬ 
come  of  a  V'^ermont  farmer  sliould  be 
increased  by  amounts  ranging  from  $500 
to  $1,700  to  approximate  his  real  annual 
income. 

There  is  no  doubt  that  this  is  true  re¬ 
garding  Vermont,  a  predominantly  rural 
state,  and  that  it  prevails  also  in  most 
rural  farming  regions.  The  question  as 
to  whether  this  condition  tends  toward 
underestimating  the  buying  ability  of  the 
farmer  in  comparison  with  that  of  the  city 
or  suburban  resident  is  not  new — it  has 
been  under  discussion  for  many  years  in 
political  and  economic  circles  and  it 
probably  never  will  be  settled  to  the  com¬ 
plete  satisfaction  of  both  sides. 


By  NELSON  H. SEUBERT 

Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re- 
serz'cd  and  warning  is  gk'cn  that  reproduction  of  these  results,  in  whole  or 
in  part,  unthout  UTitten  permission  of  Editor  &  Publisher  Co.,  will 
constitute  copyright  infringement. 


HOW  TO  USE  THIS  CHART 

^HE  first  step  is  to  determine  as  accurately  as  possible  which  of  the 
six  classifications  best  fits  your  product.  The  figures  under  this  class 
in  the  chart  are  the  only  ones  that  you  use.  When  this  is  determined, 
comparison  can  be  made  between  the  buying  power  of  any  city  or  trading 
area  and  your  sales  or  advertising  circulation  by  the  following  method: 

Take  your  sales  figures  or  your  advertising  circulation  figures  of  the 
particular  city  or  trading  area  under  consideration.  Translate  these  figures 
into  a  percentage  of  your  total  figures  for  the  United  States.  Carry  these 
figures  out  four  places  beyond  the  decimal  point  (i.e.  If  your  sales  are 
about  2  per  cent,  you  might  have  an  actual  figure  something  like  this, 
1.9837  per  cent). 

The  next  step  is  to  point  off  four  places  in  the  buying  power  index 
which  then  becomes  a  percentage  of  the  total  buying  power  of  the  United 
States.  You  now  have  two  comparable  percentages.  .4  comparison  of  these 
two  percentages  will  immediately  show  you  whether  you  are  placing  enough 
sales  or  advertising  effort  on  that  city  or  trading  area.  .4ny  group  of  cities, 
counties  or  trading  areas  can  be  compared  by  merely  adding  together  the 
figures  of  the  various  cities  or  counties  that  make  up  the  area  or  group. 
Then  follow  a  similar  process  as  outlined  above. 


However,  since  these  index  numbers  reasonable  to  urge  that  the  following 
are  primarily  designed  for  the  use  of  points  be  kept  in  mind. 


manufacturers  and  sales  organizations 
selling  consumer  merchandise  of  mass  ap- 


1.  The  $500  or  $1,700  which  the  critic 
of  this  theory  proposed  should  be  added 


peal,  and  not  farm  specialties,  it  seems  to  the  cash  income  of  Vermont  farmers 

is  a  book  value,  set  aside  to  take  care  of 
depreciation,  of  machinery,  live-stock. 
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farm  buildings,  fences,  etc.,  and  hence  it 
is  not  available  for  the  purchase  of 
consumer  merchandise. 

2.  That  the  farmer’s  cost  of  doing 
business  is  balanced  and  offset  in  the  city 
by  similar  situations  in  the  cost  of  doing 
business  paid  by  the  retail  grocer,  the 
retail  druggist,  the  lawyer  and  the  doctor 
who  maintain  their  own  offices  and  also 
by  thousands  of  other  small  shops  and 
retail  stores  in  the  cities. 

3.  That  ta.x  exempt  securities,  whidi 
are  largely  held  in  the  cities  :md  their 
suburbs,  also  help  to  balance  this  apparent 
statistical  injustice  against  the  farmer. 

4.  The  big  factor  of  social  and  busi- 
ness  competition  in  the  cities  keeps  this 
buying  ability  active  and  increases  the 
probability  of  selling  merchandise.  For 
instance,  the  writer  knows  of  a  very 
wealthy  man  who  maintains  a  luxurious 
apartment  on  Park  avenue.  New  York 
City,  where  he  lives  four  or  five  months 
a  year.  The  rest  of  the  time  he  spends 
•in  his  3,000-acre  farm  in  the  Middle 
West.  It  is  stated  that  it  costs  hint 
more  than  twice  as  much  to  live  in  New 
York  and  keep  up  his  apartment  during 
four  or  five  months  as  it  does  to  live  on 
and  maintain  the  farm  for  the  rest  of  the 
year. 

The  e.xemptions  tliat  the  city  man 
makes  in  his  income  returns  are  not  so 
emphasized  as  are  those  of  the  fanner, 
but  they  exist  and  with  the  growing 
preponderance  of  urban  over  rural  popu¬ 
lation,  it  is  possible  that  they  offset  in 
(Continued  on  page  16) 


This  cart  shows  the  relative  variation  for  the  State  of  Rhode  Island  above  or 
helow  the  United  States  average  for  cities  of  10,000  or  more  population,  cities 
of  less  than  10,000  and  rural  population  and  the  entire  State  of  each 
merchandising  class. 


BUYING  POWER 

After  all  is  determined  by  employment  conditions.  Investi¬ 
gation  shows  most  workers  in  Pawtucket  employed  at 
good  wages — again  Pawtucket’s  Diversified  Industries 
establish  this  city  well  in  the  lead  in  New  England. 

Covered  Only  by 

The  Pawtucket  Times 
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Censorship  gives 
Extra  Value  to  Space 

^HE  CONFIDENCE  established  by  The  New  York 
^  Times  censorship  is  one  of  the  extra  values  of  space 
in  its  advertising  columns. 

The  Times  censorship  is  primarily  to  protect  its  read^ 
ers  against  frauds,  catchpenny  offers,  extravagant  claims. 
It  also  protects  advertising.  Censorship  does  not  per 
mit  honest  advertisers,  the  vast  majority,  to  be  subjected 
to  the  fraudulent  competition  of  the  dishonest  few. 

Advertisers  admitted  to  The  Times  columns  reap  the 
fruits  of  the  strong  confidence  its  censorship  establishes. 

The  censorship  of  The  Times  is  not  infallible.  But 
The  Times  investigation  of  advertising  is,  it  believes,  as 
careful  and  painstaking  in  its  endeavor  to  exclude  what¬ 
ever  is  undesirable  as  it  is  possible  for  any  newspaper 
to  maintain. 


fxrrk 


The  New  York  Times  in  1926  printed  29,788,828  agate  lines  of  censored 
advertising.  The  total  volume  was  greater  by  11,002,975  lines  than  that  of 
any  other  New  York  newspaper. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  RHODE  ISLAND 

Not*:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use»  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold  face  capitals — Cities  in  capitals  and  lower  case 

CL  No.  1  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  5  CL  No.  6 


RHODE  ISLAND  .... 

6044 

6182 

6320 

6459 

6598 

8124 

BRISTOL  . 

221 

210 

200 

190 

179 

217 

Bristol  . 

109 

104 

99 

94 

89 

107 

KENT  . 

410 

397 

383 

370 

357 

299 

Warwick  . 

155 

144 

133 

122 

111 

94 

W.  Warwick  . 

159 

157 

155 

153 

151 

126 

NEWPORT  . 

364 

359 

355 

351 

346 

650 

Newport  . 

250 

261 

272 

283 

294 

557 

PROVIDENCE  . 

4788 

4958 

5126 

5295 

5466 

6575 

Central  Falls . 

219 

210 

202 

193 

184 

220 

Cranston  . 

310 

323 

336 

349 

362 

436 

Cumberland  . 

87 

81 

75 

69 

63 

76 

East  Providence.... 

231 

235 

239 

242 

246 

295 

Lincoln  . 

95 

99 

103 

107 

111 

133 

Pawtucket  . 

622 

638 

654 

670 

686 

824 

Providence  . 

2442 

2612 

2782 

2952 

3122 

3765 

Woonsocket  . 

441 

449 

458 

466 

474 

569 

WASHINGTON  .... 

261 

258 

256 

253 

250 

383 

Westerly  . 

100 

103 

107 

110 

113 

175 

TOTAL  CITIES 

OVER  lOM . 

5221 

5417 

5613 

5809 

6005 

7377 

CITIES  UNDER  lOM 

AND  RURAL . 

823 

765 

707 

650 

593 

747 

KEY  TO  CONSUMER  BUYING 
ABILITY 

(Continued  front  page  14) 


the  balance  the  farmer’s  well  known  and 
justified  privileges. 

Without  prejudice  and  in  all  good  na¬ 
ture,  we  venture  again  to  state  that  this 
analysis  is  based  upon  the  factors  of 
population  and  income.  We  still  think 
it  obvious  that  a  given  number  of  the 
human  animal,  known  to  have  money 
available  for  spending,  will  purchase  a 
more  or  less  definite  amount  of  necessi¬ 
ties  and  luxuries,  and  the  rnore  of  him 
that  have  money,  the  more  his  purchases 
will  extend  to  the  higher-priced  goods. 

Here  then  are  the  descriptions  of  the 
six  classifications  and  their  corresponding 
weighting  of  population  and  income : 

Class  1  Cheap  necessities  and  bulk 
staples.  Population  70  per  cent. 
Number  of  incomes  10  per  cent. 

Class  II  Moderate  priced  necessities  and 
packaged  staples.  Population 
70  per  cent.  Number  of  in¬ 
comes  30  per  cent. 

Class  III  Quality  priced  necessities  and 

staples.  Cheap  luxuries  and 

low  priced  non-staples.  Popu¬ 
lation  50  per  cent.  Number  of 
incomes  50  per  cent. 

Class  IV  Fancy  priced  necessities  and 
staples.  Moderate  priced  lux¬ 
uries  and  non-staples.  Popu¬ 
lation  30  per  cent.  Number  of 
incomes  70  per  cent. 

Class  V  Quality  priced  luxuries  and 

non-staples.  Production  10  per 
cent.  Number  of  incomes  90 

per  cent. 

Class  VI  Fancy  priced  exclusive  luxuries 
of  high  unit  value.  Population 
10  per  cent.  Number  of  in¬ 
comes  over  $10,000,  90  per  cent. 

The  picture  presented  in  this  issue  is 
one  of  a  predominantly  urban  state,  with 
closely  concentrated  buying  power  in  its 
cities  and  an  unusually  high  buying  power 
in  the  small  cities  and  rural  districts. 
The  average  for  the  entire  state  of  Rhode 
Island  closely  parallels  that  for  the  cities 
of  more  than  10,000  population  on  the 
graphic  chart,  while  the  curve  for  the 
rural  sections  and  small  cities  shows 
capacity  for  the  purchase  of  high-priced 
luxuries  to  a  degree  not  often  found. 
The  comi»ratively  few  farmers  in  Rhode 
Island  evidently  find  a  rich  market  for 
their  wares  in  the  great  cities  of  the 
region. 


SOLD  MANY  POUCIES 
WITH  NEWSPAPER  ADS 

Joliet  Agent  Insured  731  Applicants 
in  May  by  Using  15  Newspaper 
Pages — Represented  $838,500 
Worth  of  Business 


Officers  of  the  Peoria  Life  Insurance 
Company  this  week  hailed  Joseph  F. 
Skrinar,  district  manager  of  the  com¬ 
pany  in  Joliet,  Ill.,  as  the  champion  busi¬ 
ness  producer  in  the  world — and  Mr. 
Skrinar,  who  filed  731  applications  for 
$838,500  business  in  May,  has  a  layout  of 
15  single-page  newspaper  advertisements 
run  during  April  and  May  to  show  how 
he  did  it.  President  Emmett  C.  May,  of 
the  Peoria  Insurance  Company,  desig¬ 
nated  May  as  “rose  month’’  for  his  field 
men,  requesting  each  of  them  to  send  him 
a  rose  for  every  $1,000  worth  of  busi¬ 
ness  written  in  the  month.  When  Mr. 
Shrinar  got  the  request  he  decided  to  do 
something  different.  He  took  a  page  ad 
in  the  Joliet  Herald-News  to  announce  to 
his  community  that  “I  am  going  to  take, 
more  applications  for  insurance  policies 
during  May  than  any  other  agent  for  any 
insurance  company  in  any  country  in  a 
single  month.’’ 

He  kept  using  newspaper  copy  and  14 
more  pages  appeared  during  the  next  two 
months  notifying  the  public  of  his  drive 
and  what  insurance  was  and  why  it 
should  be  bought.  Through  the  news¬ 
papers  he  talked  to  women  of  Joliet,  ad¬ 
vising  them  to  discuss  insurance  with 
their  husbands.  He  followed  it  up  with 
various  appeals  of  similar  nature ;  he 
used  circular  letters  when  the  prospects 
came  in. 

“Newspaper  advertising  put  it  over,”  he 
wrote  President  May  when  he  wrote 
the  home  office  as  to  whether  or  not  he 
.should  send  his  bouquet  of  838  roses  “by 
freight  or  express.” 

NEW  AUTO  EDITOR  IN  N.  Y. 

John  Brunini,  formerly  a  member  of 
the  staff  of  the  New  York  Daily  News 
has  been  appointed  editor  of  the  auto¬ 
mobile  and  motor  boat  sections  of  the 
New  York  Evening  Telegram.  He  had 
been  on  the  News  staff  about  three  years, 
joining  the  tabloid  soon  ^fter  his  gradua¬ 
tion  from  Georgetown  University. 

GEORGE  H.  DALEY  HONORED 

George  H.  Daley,  sporting  editor  of 
the  New  York  World,  was  awarded  an 
honorary  degree  of  Master  of  Arts  at 
the  Union  University  commencement  in 
Schenectady,  N.  Y.  He  was  graduated 
in  the  class  of  1892. 


New  England’s  Second  Largest  Market 


Rhode  Island’s 
Food  Supply! 

Rhode  Island — noted  for  its 
density  of  population  and  the 
diversity  of  its  industries  — 
with  its  population  97%  urban 
and  3%  rural — depends  upon 
outside  sources  for  nearly  all 
of  its  total  food  supply.  Many 
carloads  of  foodstuffs  are 
shipped  into  this  state  daily  to 
supply  the  demand.  This 
market  offers  great  opportuni¬ 
ties  to  manufacturers  and 
producers  of  food  products. 

The  po  pulation  is  served 
through  1,800  grocery  and 
delicatessen  stores.  These 
stores  are  served  through  21 
wholesale  grocers  and  27 
produce  dealers  with  Provi¬ 
dence  as  the  distributing 
center. 

The  Providence  Journal 

and 

The  Evening  Bulletin 

with  a  combined  net  paid  circulation  of 
110,000  reach  the  great  majority  of 
English  speaking  families  in  Rhode 
Island  which  enable  the  advertiser  to 
reach  this  market  at  a  minimum  cost. 


M  rovidence  Journal  Ci 
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Providence,  R,  /. 

REPRESENTATIVES 

Charles  H.  Eddy  Co.  R.  J.  Bidwell  Compan] 
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LINOTYPE 


TRADE 


Printed  So  He  Who  Runs  May  Read 

Modern  new  spapers,  reflecting  the  spirit  of  the  times, 
are  produced  in  a  dizzying  whirl  of  speed.  The  human 
machine  for  gathering  and  writing  news,  the  almost  hu¬ 
man  composing  and  printing  machinery,  are  all  geared 
high.  Too  frequently,  however,  the  acceleration  ceases 
there  and  scant  allowance  is  made  for  rapid  reading. 

It  is  an  important  point.  In  these  days  when  only  odd 
moments  are  devoted  to  new  spaper  reading,  when  news¬ 
papers  are  “glanced  through’'  and  not  read  word  for 
word,  attractiveness  and  legibility  grow  indispensable. 
The  paper  that  would  keep  apace  must  literally  be 
“printed  so  he  who  runs  may  read.” 

The  publishers  of  The  Distinguished  Newspaper, 
alive  to  the  tastes  and  tendencies  of  their  reader-custom¬ 
ers,  have  met  this  necessity.  An  instance  is  presented 
on  the  two  pages  following,  which  shows  the  front  page 
of  The  Distinguished  Newspaper  dressed  for  the  “run¬ 
ning  reader.”  Its  head  schedule,  designed  for  rapid 
reading,  is  freely  patterned  after  the  Bodoni  Bold  dress 
of  the  New  York  Herald  Tribune,  and  for  a  text  face  it 
employs  the  exceedingly  legible  Ionic  No.  5.  To  insure 
production  speed,  to  maintain  efficiency  and  promote 
economy,  it  is  Linotype  set  throughout. 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  N.  Y. 


THE  WEATHER 


Weather  reports  set  in  a  smaller  size 
of  the  head  letter  face  add  to  the  ap> 
pearance  of  the  front  page. 


BisJtmguisifje 


TEXT  LINOTYPED  IN  63/4  POINT  IONIC  NO. 


Heads  in  Lower  Case 


Gaining  Favor  Over 
All-Cap  Head  Dress 


Ionic  Quickly 
Wins  Favor  of  | 
Reading  Public 


Italic  Heads  oi 
Add  Pleam 


Caps  and  Lower  Case  Are 
Much  Easier  to  Read 
Thau  Lines  Composed 
in  Capitals  Throughout 


Boxes  Contribute  Color 
Ami  Balance  Make-lJ p 


New  York  Tribune, 
First  to  Adopt  Style' 


Many  Newspapers  Follow¬ 
ing  Lead  in  Line  with  Pol¬ 
icy  of  Adding  Readers  by 
Increasing  Readability 


Newspaper  after  newspaper  is  dropping 
the  all-cap  style  of  headdress  in  favor 
of  the  headline  in  caps  and  lower  case. 
To  the  unknowing,  this  change  might 
appear  to  be  a  passing  fancy,  a  fad  in 
newspaper  make-up  as  unexplainable  as 
any  other  fad,  but  to  the  editor  who  has 
kept  abreast  of  the  times  the  steady  in¬ 
crease  in  the  number  of  converts  to  the 
newer  fashion  in  headdress  is  no  sur¬ 
prise.  He  realizes  that  it  is  a  change 
based  upon  sound  reason  and  not  upon 
some  widespread  whim. 

Is  Easier  to  Read 

Typographical  authorities  have  been 
strong  in  their  recommendation  of  the 
change  upon  the  ground  that  caps  and 
lower  case  are  far  easier  to  read  than 
caps  alone.  The  late  Benjamin  Sherbow’, 
an  outstanding  crusader  for  readable 
type  styles,  had  this  to  say  in  his  book, 
“Effective  Type-use  for  Advertising”: 

“Display  lines  in  all  capital  letters  are 
not  as  easy  to  read  as  capitals  and  lower 
case.  All-capital  heads  and  subheads 
should  be  avoided  as  far  as  possible.  In 
all  my  work  on  the  type  make-up  of 
magazines  and  newspapers  during  the 
last  half-dozen  years.  I  have  not  used  a 
single  all-cap  headline.  The  editors  I 
have  worked  for  have  generally  agreed 
with  me  that  the  headline  in  upper  and 
lower  case  is  not  only  easier  to  read  but 
gives  the  page  a  friendlier,  more  inviting 
look. 

“I  have  talked  with  many  newspaper 
editors  and  publishers  on  the  same  sub¬ 
ject.  They  are  a  bit  harder  to  convince, 
but  in  several  instances  I  have  succeeded 
in  getting  newspapers  to  adopt  the  upper 
and  lower  case  heading  throughout.” 

The  first  newspaper  to  adopt  the  lower 


Oddities  fti  the  day’s  news,  stories 
with  a  human  twist,  offer  the  editor 
an  excellent  opportunity  to  vary  the 
make-up  of  his  front  page,  or  for 
that  matter,  any  other  page.  These 
stories  ipay  be  set  in  a  narrower 
measure  of  the  body  type,  leaded  a 
bit  fuller  than  straight  matter, 
headed  with  an  italic  Une  and  en¬ 
closed  in  a  simple  box. 

The  result  will  be  a  block  of  type 
that  will  have  a  lighter  color  and 
afford  a  pleasant  contrast  to  the 
rest  of  the  text.  Kept  short  and  rec¬ 
tangular  in  shape,  the  box  offers  an 
excellent  means  of  varying  a  regular 
make-up. 


Readers  Show  Appreci¬ 
ation  of  Its  Greater  Legi¬ 
bility  ill  Letters  to  Papers 
Adopting  It  as  Text  Face 


They  Get  Away  frompL 
Heads  at  the  Sam™ 
Highlights  ioL' 


Optometrists  Are 
Also  Enthusiastic 


Say  New  Lace  Will  Play 
Large  Part  in  Campaign 
for  Conserving  Eyesight 


Bodoni  Bold  Is  Versatile 
Face  for  Newspapers 


Versatility,  an  attribute  desirable  in 
any  type  face  doing  duty  in  a  newspaper 
ofBce,  is  present  in  an  unusual  degree  in 
the  Bodoni  Bold  offered  on  Linotype 
matrices.  In  the  first  place,  it  is  an 
admirable  substitute  for  the  frequently 
used  Gothic  faces  because  it  combines 
beauty  of  design  with  the  heaviness  that 
is  the  only  worthwhile  feature  of  the 
,  block  types.  It  is  altogether  legible,  af- 
j  fords  an  excellent  word  count  in  com¬ 
parison  with  other  faces  of  an  equivalent 
i  weight,  and  permits  of  close  spacing  in  a 
'  line  because  of  its  readily  recognized  let- 
I  ter  forms. 

I  All  of  these  are  characteristics  which 
I  will  commend  Bodoni  Bold  to  the  news- 
I  paper  publisher  for  use  as  a  head  letter. 
To  the  list  may  be  added  the  fact  that  it 
is  available  on  the  Linotype  in  a  wide 
i  range  of  sizes,  both  in  the  roman  and  in 
;  italic,  and  consequently  may  be  used  in 
j  a  variety  of  heads.  The  possibilities  of 
;  such  varied  treatment  of  headlines  is 
exemplified  on  this  page,  where  every 
I  head  employs  no  other  face  than  Bodoni 
!  Bold. 

I  A  wide  range  of  advertisements  may 
I  also  be  attractively  set  in  Bodoni  Bold, 
j  As  a  matter  of  fact,  there  is  a  definite 
I  typographic  trend  toward  its  use  in  ad¬ 
vertising,  for  it  is  the  most  legible  of  the 
black  face  types  that  lend  themselves  to 
the  so-called  “modern  manner.”  A  glance 
through  any  of  the  current  periodicals 
will  show  examples  of  the  style  and  sug- 
I  gest  ways  in  which  it  can  be  applied  to 


“Permit  me  to  offer  my  sincere  con¬ 
gratulations  to  the  ‘News’  for  the  new 
type  used  on  its  pages.  When  I  picked  up 
the  paper  the  improvement  was  so  no¬ 
ticeable  as  to  be  almost  startling.  The  im¬ 
proved  type  surely  must  be  of  great  bene¬ 
fit  to  the  eyes  of  the  ‘News’  readers.” 

Thus  Mrs.  J.  H.  Troutman  of  Denver, 
Colo.,  registered  her  approval  of  the  new 
dress  of  the  “Rocky  Mountain  News”  when 
that  publication  first  appeared  in  Ionic 
No.  5.  The  letter  is  typical  of  many  others 
that  have  been  received  by  papers  that 
have  adopted  the  new  Linotype  text  face. 
Even  more  interesting  than  Mrs.  Trout¬ 
man’s  letter  is  the  one  sent  to  the  “Phila¬ 
delphia  Record”  by  Charles  F.  Bower,  82 
years  old,  who  has  been  a  reader  of  the 
“Record”  since  its  first  issue,  nearly  57 
years  ago.  Mr.  Bower  said,  in  part: 

“Of  late  I  have  been  afraid  I  would 
soon  have  to  give  up  my  reading  for  fear 
I  should  go  blind.  The  thought  of  having 
to  depend  upon  some  one  else  for  the 
news  was  most  distressing.  The  good  old 
‘Record’  came  to  my  rescue  just  in  time. 
With  the  new  type  I  am  sure  I  am  good 
for  several  years  more  of  newspaper 
reading. 

“I  find  the  new  style  type  can  be  read 
with  ease,  but  this  isn’t  the  only  advan¬ 
tage  I  have  noticed.  It  also  reduces  strain 
and  relieves  fatigue  and  adds  materially 
to  pleasure.  In  fact,  the  new  dress  of 
‘The  Record’  invites  reading.  Its  even 
tone  is  restful  to  the  eyes,  but  not  monot¬ 
onous.” 

Eye  Specialists  Acclaim  Ionic 

A  great  number  of  the  congratulatory 
letters  reaching  the  ofiBces  of  Ionic  users 
are  from  eye  specialists,  oculists  and 
optometrists,  and  all  of  them  chorus  in 
their  praise  of  Ionic’s  legibility.  A  typi¬ 
cal  example  is  the  letter  of  Charles  D. 
I  Waugh,  president  of  the  Wisconsin 


By  A  Featured  Writer  I 
Feature  stories,  themselves  intendeir* 
relieve  the  even  tone  of  straight  iJ 
reports,  may  well  be  handled  typogr^ 
cally  in  a  manner  that  will  accent 
their  variance  from  the  run  of  items  ai 
ried  on  the  front  page.  Just  as  fet^ 
stories  lighten  the  day’s  news,  so 
they  lighten  the  appearance  of  the  ] 

A  common  treatment,  and  one  i 
many  advantages,  is  the  use  of  dou 
column  make-up,  with  both  column 
even  length.  This  gives  the  opporha^ 
for  the  employment  of  a  twp-co’nja 
head  and  subhead,  and  makes  a  iisn 
with  which  the  make-up  man  may  ^ 
break  up  a  row  of  single  column 
and  add  a  note  of  interest  to  an  ottel 
wise  regular  layout.  This  article 
example  of  such  an  application  * 
two-column  feature  story. 

In  this  article,  however,  several 


Good  Balance  Is 
An  Essential  Part 

n£  r’-- J  _ 


Of  Good  Make-' 


Brings  Together  UnrelaU 
Units  and  Forms  them  In 
Unified  Design;  AlsoHel 
Hold  Reader’s  Eye  onP  ^ 


The  importance  of  the  part  good  bai 
ance  plays  in  the  achievement  of  i 
make-up  is  demonstrated  in  each 
day’s  output  of  newspapers,  and  is  an 
phasized  in  the  displays  at  editorial  !®- 
ciation  contests.  Almost  invariably  the 
balanced  page  presents  a  far  more  pleas¬ 
ing  appearance  than  its  helter-skell 
contemporary. 

This  does  not  mean  that  perfect  tel- 
ance,  or  symmetry,  is  absolutely  essential 
Quite  the  contrary,  for  as  much  can  he 
done  with  a  dissymmetrical  layout  B 
with  one  in  which  every  item  on  one  siik 
of  the  page  is  countered  with  an  item  d 
equal  length  on  the  opposite  side, 
must  be  exercised  in  dissymmet. 
make-up,  however,  to  avoid  a  feeling 
one-sidedness,  and  here  the  matta  4 
balance  again  comes  into  play.  I 


m 


Bodoni  Heading 
Edition 


>1 


Features 
ty  to  Page 


Legibility  Is 
Greatest  Test 


onotony  of  Roman  QJ  Type  Style 
*  Modern  Reading  Habits 

[have  been  adopted  to  insure  Necessitate  the  Use  of 
d  contrast.  Only  two  lines  have 

in  the  head  to  achieve  shal-  Clean  Cut-  Readable  Let- 

A  bring  the  text  well  above 

adjoining  columns.  These  two  .ters  foF  the  Head  Dress 


Linotype  Bodoni  Bold 
Unnsnally  Practical 
As  Heatl  Letter  Face 


have  been  adopted  to  insure  Necessitate  the  Use  of 
i  contrast.  Only  two  lines  have 

in  the  head  to  achieve  shal-  Clean  Cut-  Readable  Let- 

A  bring  the  text  well  above 

adjoining  columns.  These  two  .ters  foF  the  Head  Dress 

hen  set  in  a  slanting  drop- 

to  gain  further  variety,  have  • 

sd  in  italic.  Differentiation  ra  «.  1 

by  setting  the  second  deck  P rCSeilt  13ay  Kcacler 
Hne  inverted  pyramid  ^  ' 

line  is  considerably  shorter  A  Heacllllie  SCaiiner 
nat.  an  arrangement  which  ^ 

jiten  the  effect  of  the  head  to 

The  wide  dashes  are  He  HaS  Little  PaticnCC  with 
I  in  the  attainment  of  varia- 

I  regular  treatment.  Newspapers  That  Make 

■foregoing  tells  the  steps  em-  r  r 

chain  a  heading  that  would  Reading  More  Difficult 

from  the  others  on  this  page,  ^ 

to  expend  many  words  • 

out  the  success  which  has  That  a  change  has  come  about  in  the 

tinued  on  Page  00)  reading  habits  of  the  newspaper  buyer  is 


Newspapers  That  Make 
Reading  More  Difficult 


lut  the  success  which  has  That  a  change  has  come  about  in  the 
Inued  on  Pa<'e  00)  reading  habits  of  the  newspaper  buyer  is 

_ ° _ generally  acknowledged  by  those  persons  ■  ,  ^  ii  ^ 

who  have  investigated  the  psychological  here  exemplified.  Unotype  matric^ 

¥  r  ^  '  side  of  publishing.  For  example.  Grant  I _ - _  f  characteristics  the 

r  Lower  Case  „ 

III*  fredheH  to  rT ‘d~  r “ ’^■‘1  knic  5„“ 

I  DC  Lreaiiea  lO  has  already  ap^ared  as  a  newspaper  *  ,  master  printer  sought  to  give  hL  tyj^. 

I  .  w  •!  •I  •  That  PfJIIWSP  O'?  among  them  being  what  he 

Vc  T  AOlLllltTr  iu  acc^ted  the  idea  that  I\CtClVCh  I  1  dlhF  IH  termed  “classic  simplicity.” 

CS  LeglDllliy  their  pages  must  be  e^y  to  read.  In  11.  Bodoni  Bold  is  heavy  enough  to  re- 

^  this  decision  they  acknowledge  J  PcvplinlnfflCt  Ptacb  Gothic  types,  but  in  beauty  of  de- 

T^TT.  tvOtearsycnoiOgist 

t  of  Hairlines,  Short  a«  that  the  man  Who  - - -  ■  StSp  SmrSt  SwelS 

If  Serifs,  and  Space  “peris'lasrtecomrng  wtlnS.”'  e"SlS2naS?nT^^?‘ft!f' 

t  Letters  Are  Among  situation  explains  the  necessity  It  Is  Possible  to  Recognize  Gothic  faces^ 

_  ®  of  giving  attention  to  legibility  and  at-  ,  _  ,  _  ^  ~  <  * 

Contributing  Factors  tractiveness  in  the  selecUon  of  a  tyi^  Letter  and  Word  Forms  in  ^le  for  Bodoni  Bold’s  readawmy  aTd 

-  R^Ser^  when  Te°wote,  in  “Ne^paper  This  New  Linotype  Face  enables  its  being  closely  spaced,  a  con- 

e  letters  almost  as  high  as  Make-up  and  Headlines,”  “Until  a  few  ,  wheT'^cauL  ^it'^toTows  Rnd^Ti  BoW 

•ccompanying  them  is  the  years  ago  little  thought  was  given  to  the  ^  ipttpr  pnnnt  wr, 

of  the  great  legibility  of  readability  of  headline  type.  The  chief  When  the  “Philadelphia  Record”  first 

the  new  Linotype  text  face,  concern  seemed  to  be  to  get  a  condensed  dress  a  num-  |  P  wnHnni  RniH  T'nnHone  d  ’ 

Eh-fm— ic  _ _ _ _  _ _ ^  ber  of  its  readers  quickly  acclaimed  the  |  is  the  new  Bodoni  Bold  Condensed,  a 

by-aiico  T  t  *'*?^*'  improvement.  Among  them  was  Dr.  j  face  cut  especially  for  use  in  newspaper 

b^i^  Linotype  designers  he  largest  posssible  number  of  mits  to  Thaddeus  L.  Bolton,  psychologist,  who 'heads.  It  c^bines  the  characteristL  of 
wet  that  small  characters  the  hne.  The  result  was  that  some  wrote-  nHn,  o  ,.eoKi„  on,„ 

three-quarters  of  the  aver-  papers  used  headlines  that  were  so  con-  “Tlie  appearance  of  this  new  type  in  ^ 

column.  They  produced  densed  that  complaints  were  made  by  the  the  ‘Philadelphia  Record’  shows  at  once 
ftfing  font  by  giving  greatest  readers.”  several  advantages  over  type  lace  pre-  Available  in  Wide  Size  Range 

'  "ills  most  read  nortion  ai=o.  A..nisoo  'r.,...  viously  used.  The  page  makes  at  first  Another  of  Bodoni  Bold’s  attributes  as 


Ionic  and  Bodoni  Bold 
Interesting  in  Boxes 

Boxes,  to  attain  their  lull  pur¬ 
pose,  must  offer  a  definite  contrast 
to  the  rest  of  the  type  matter  with 
which  they  are  surrounded.  This 
does  not  involve  the  use  of  special 
fonts  if  care  is  taken  in  the  prepara¬ 
tion  of  the  head  schedule.  Bodoni 
Bold  Italic  is  an  admirable  head  let¬ 
ter  for  boxes,  for  it  is  thoroughly 
legible,  even  in  its  smaller  sizes,  and 
harmonizes  with  the  roman  in 
splendid  fashion.  Ionic,  eminently 
legible  in  straight  composition,  loses 
none  of  its  readability  when  it  is 
leaded.  The  attractive  effect  these 
two  faces  achieve  in  combination  is 
here  exemplified. 


Is  Black  Enough  to  Give 
Good  Display  While  Its 
Familiar  Forms  Make  It 
I  a  Very  Readable  Face 

Good  Letter  Count 
I  Among  Advantages 

I  Attractiveness  Combines 
!  with  Utility  in  Making  It 
1  a  Desirable  Letter  for 
I  Newspaper  Composition 


Paper  Using  Ionic 
Receives  Praise  of 
Noted  Psychologist 


I,  Serif.,  an.l  Space  Poinis  Out  Ease  with  Which 

e  Letters  Are  Among  This  situation  explains  the  necessity  Jt  Is  Possible  to  Recognize 
^  of  giving  attention  to  legibility  and  at-  i  • 

'umtributing  Factors  tractiveness  in  the  selection  of  a  type  Letter  and  Word  Forms  in 

dress,  a  fact  recognized  by  Norman  J.  'T't  .  t  •  *  r 

Radder  when  he  wrote,  in  “Newspaper  llllS  ixew  Linotype  Face 

e  letters  almost  as  high  as  Make-up  and  Headlines,”  “Until  a  few  ^ 

•ccompanying  them  is  the  years  ago  little  thought  was  given  to  the 

of  the  great  legibility  of  readability  of  headline  type.  The  chief  When  the  “Philadelphia  Record”  first 


three-quarters  of  the  aver-  papers  used  headlines  that  were  so  con-  “The  appearance  of  this  new  type  in 
column.  They  produced  densed  that  complaints  were  made  by  the  the  ‘Philadelphia  Record’  shows  at  once 
tog  font  by  giving  greatest  readers.”  several  advantages  over  type  lace  pre- 

tts  most  read  nortion.  ai...  viously  used.  The  page  makes  at  first 


_41d  these  designers  make  the  -kt-  ®  much  better  apj^arance  and  is  ^  newspaper  face  is  the  wide  size  range 

Icbinnip-c  j  •  Badder  agrees  with  other  authori-  much  more  pleasing  to  the  eye.  The  dif-  it  ic  avaiiaHip  r,n  tvip  t 

s  lower  case  and  capi-  ties  that  the  same  condition  holds  true  ference  thus  noted  is  due  to  several  JP  ^“^ch  it  is  available  on  the  ^notype. 
ft  average  of  body  types.  He  says,  “The  selection  of  things.  The  letters  have  heavier  lines  in  The  roman  runs  from  six  to  thirty-six 

Descenders  were  shortened,  the  body  type  deserves  as  much  care  as  a  majority  of  their  parts.  The  width  of  point  and  the  italic  may  be  had  in  sizes 
•  heightened,  and  even  more  the  selection  of  the  headline  type.  Many  the  letters  is  greater  than  in  the  older  from  six  to  thirty  point.  This  permits 
to  the  lower  case.  Into  this  Papers  have  faces  exceedingly  light  in  type.  the  preparation  of  a  varied  head  sched- 

— .‘*wk  they  built  elements  y®tght  and  with  no  ^aracter  that  makes  “Here  are  two  factors  of  Importance,  ule  set  completely  in  Bodoni  Bold,  with 

^  maximum  legibility.  As  a  SrTwharthe  eve  d^s  not  ^^and  coni  The  dark  line  is  more  easily  fixated.  The  Bodoni  Bold  Condensed,  Bodoni  and 
5  has  no  hairlines:  there  sequently  if  a  paper  is  not  easy  to  read,  greater  width  of  the  letters  makes  the  Bodoni  Book  available  as  supplementary 
no  difference  between  the  or  if  the  character  of  the  type  is  poor!  letters  more  readily  recognized.  Reaxiing  faces. _ _ 


Also  Applies  to  Body  Type 
Mr.  Radder  agrees  with  other  authori¬ 
ties  that  the  same  condition  holds  true 


Bocloiii  Bold  Series  ! 


LINOTYPE 


36  I’oiol  (36A63) 


30  Poinl(30A69) 


30  Point  Ilalir  (30A123I 


I  Point  (24A12U 


IS  fifrea 


18  Point  118A163  ( 

Legibility  is  greatest  t 


18  Point  Italic  (18AI8T) 

Legibility  is  greatest 


I  I  Point  (UA68) 

Legibility  is  greatest  test  of 
Legibility  is  greatest  test  of 


Economy  in  the  Front  Page  Dress 


Headline  after  headline  issues  from  the  Linotype,  each 
in  column  width  when  wanted,  or  each  in  a  different  meas¬ 
ure  if  the  need  demands.  All  of  them  may  he  in  the  same 
face  and  size,  or  each  in  a  different  face  and  size — it  is  of 
little  consequence  to  the  Linotype.  Headlines  and  body 
matter  issue  from  it  in  a  steady  run,  one  full  line  with  each 
revolution  of  its  cams. 

The  economies  which  obviously  residt  from  such  flexi¬ 
ble,  continuous  composition,  coupled  with  the  legibility  of 
Linotype  faces,  account  for  The  Distinguished  New^s- 
paper’s  adoption  of  Linotype  methods.  It  is  through  them 
that  The  Distinguished  New'spaper  can  he  “printed  so  he 
who  runs  may  read’’  at  a  definite  saving  over  ordinary 
production  methods. 


12  Point  (12A132) 

Legibility  is  greatest  test  of  ty 
Legibility  is  greatest  test  of  ty 


in  Point*  (lOA  196 1 

Legibility  is  greatest  test  of  type  s 
LefiihilUy  is  greatest  test  of  type  s 


8  Point  (8A222) 

l.«‘{libililv  18  grratost  test  of  typo  stylo  u 
Legibility  is  greatest  test  of  type  style  u 


t>  Point  (6Alo6) 

LA'gibility  is  greateiit  test  f»f  type  style  used  in 
Legibility  i»  greatest  test  of  type  style  used  in 


Bodoiii  Bold  Condensed 


30  Point  (30A183) 


LINOTYPE 


M  Point  (21A24U 


MERGENTHALER  LINOTYPE  CO 

BROOKLYJS,  ^EW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 


is  the  greatest  t 


Representatives  in  the  Principal  Cities  of  the  World 
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rS  “I  PREDICT”  CONTEST  TESTED 
READERS*  ABILITY  TO  THINK 


j^wers  Reveal  Average  Man  Substitutes  Hope  for  Intel¬ 
ligence  in  His  Reasoning — Enjoys  “Wise-Cracking” 

— 10  Per  Cent  Average  90  in  Test 


By  STRATFORD  CORBETT 


HOW  much  does  the  average  news-  “2.  Manicurists  will  abandon  strike 
paper  reader  understand  of  what  he  and  return  to  work  in  Bronx.  Yes,  be- 
rtads?  Has  he  wit?  Discernment?  In-  cause  they  have  no  money  at  hand, 
telligence?  ”3.  Coolidge  will  call  special  session 

These  and  other  interesting  questions  for  flood  relief.  No,  because  he  will  later 
were  answered  in  a  practical  way  recently  on. 

when  some  thousand  or  more  readers  of  "4.  Robins  will  shut  out  Chicago  Cubs, 
the  Brooklyn  Daily  Eagle  participated  in  No,  because  the  Cubs  are  heavy  batters, 
jn  “I  Predict”  prize  contest  which  that  "5.  McAdoo  will  make  an  open  move 
paper  sponsored.  Each  day  for  two  for  Democratic  nomination.  No,  because 
weeks  the  Eagle  printed  a  set  of  ten  he  will  gain  more  by  waiting.” 

(joubtful  predictions  about  the  next  day’s 
news,  and  it  was  the  business  of  contest¬ 
ants  to  indicate  the  probable  outcome  of 
the  e^-ents  listed  and  to  give  a  reason  for 
each  choice. 

The  tentative  predictions  covered  every¬ 
thing  from  Lindbergh’s  flight  and  Eng¬ 
le's  diplomatic  break  with  Russia  to 
such  comparatively  unimportant  matters 
as  the  day's  ball  game.  Also  included 
regularly  in  the  day’s  set  were  observa¬ 
tions  on  the  stock  market,  the  weather, 
and  actions  of  well-known  persons. 

Of  course,  no  one  of  these  predictions 
could  be  checked  without  some  study  of 
the  news  and  without  some  thought  on 
the  part  of  the  readers. 

But  can  newspaper  readers  think? 

From  the  thousands  of  answers  re¬ 
ceived  highly  interesting  conclusions  Daily  Xcws.  They  have  incorporated  the 
have  been  drawn.  For_  one  thing,  not  (ireenwich  Village  Company,  with  Ralph 
a  few  readers,^  it  \yas  discovered,  find  it  p.  Armstrong,  special  writer,  president ; 
difBcult  to  distinguish  between  what  they  James  Jemail,  a  pliotographer,  treasurer; 
would  like  to  happen  and  what,  accord-  and  Jean  Vernon,  reporter,  secretary, 
ing  to  the  available  facts,  is  most  likely  “\Ve  just  decided  that  newspaper  peo- 
to  occur.  The  Governor  of  Massachu-  pig  ought  to  work  for  themselves  one  day 
setts,  for  example,  was  generally  pre-  a  week,”  Miss  Vernon  explained  this 
dieted  to  take  immediate  action  in  the  week.  “We  worked  six  days  a  week  for 
Sacco- Vanzetti  case  “because  the  men  are  the  Daily  News,  and  on  the  seventh  day, 
innocent,”  “because  they  should  be  freed^^  Thursday,  instead  of  resting,  we  visited 
and  “f^cause  they  are  poor  foreigners,  pawn  shops  and  nwrtgage  brokers,  until 

but  this  reasoning  ignored  the  amazing  we  raised  enough  money  to  buy  some- 
amount  of  data  the  governcir^  was  obliged  thing  to  own  and  run  for  ourselves, 
to  examine  and  the  probability  that  such  Tite  Greenwich  Village  Corporatior 
a  decision  could  not  be  made  over-night,  owns  an  artv  apartment  house  on  4C 
A  similar  example  is  that  of  the  reader  Horatio  street  It  is  five  stories  higi 
who  hopefully  predicted  that  Babe  Ruth  20  one- room  and  bath  apart- 

will  hit  a  home  run  tomorrow  “because  „ients  which  rent  for  ^0  to  $50  a  month 
I’m  going  to  see  hirn  do  it.  Each  room  has  its  own  fireplace,  am 

The  same  false  thinking  was  evidenced  ,he  bathrooms,  a  novelty  in  the  Village 
in  other  instances  both  with  and  without  have  tiled  floors  and  walls, 
an  obvious  emotional  stimulus.  On  cer-  “We  bought  it  on  a  shoe  string,”  Mis 
tain  stock  market  predictions  rraders  an-  Vernon  confessed.  “.And  we’re  only  nov 


THREE  WRITERS  START 
A  REALTY  BUSINESS 


Trio  of  New  York  Daily  New«  Re¬ 
porters  Buy  and  Remodel  a 
Greenwich  Village 
Tenement 


'jHEN  newspaper  men  discuss  the 
J  really  great  newspapers  of 
America,  THE  INDIAN¬ 
APOLIS  NEWS  is  invariably  included 
among  the  first  ten. 


High  tribute  as  this  is,  cf  greater  sig¬ 
nificance  to  advertisers  is  tt.e  unusual 
prestige  of  The  NEWS  in  its  ov/n  com¬ 
munity  and  state....  Throughout  its 
fifty-seven  years  of  honorable  and  faith¬ 
ful  public  service.  The  NEWS  has 
always  held  the  full  confidence  and 
respect  of  its  readers — they  admire  its 
integrity,  its  fairness,  its  thoroughness, 
it  -  intelligence. 


Newspaper  circulation  can  be  forced 
by  artificial  stimulus — advertising  vol¬ 
ume  can  be  gained  by  overbalanced 
selling  effort . . .  but  all  the  gold  in  the 
land  will  not  buy  confidence  built  upon 
CHARACTER — it  must  be  earned. 


TO  BOOM  ANTHRACITE 


Newspapers  of  Coal  Region  Urge  Fight 
to  Regain  Lost  Markets 

Most  of  the  newspapers  in  the  Scranton 
and  Wilkes-Barre  fields  in  Pennsylvania 
are  now  supporting  the  idea  of  burning 
The  journals  say  every- 


f  one  thou-  anthracite  coal.  The  journals  say  every- 
90  or  more,  one  in  the  anthracite  counties  should  boost 
I  20  i>er  cent  the  sale  of  hard  coal  with  the  idea  of  re- 
ing  to  psy-  claiming  former  markets  for  this  fuel  and 
1  of  Wiscon-  insure  steady  work  at  the  mines.  The 
Tage.  “boost  anthracite”  idea  originated  with 

tions  which  the  Pottstnlle  (Pa.)  Journal  and  has  been 
?rs.  and  the  taken  up  by  larger  papers  in  the  field. 

Some  of  these  journals  intimate  that  in 
4  hours  end-  the  near  future  the  antnracite  operators 
intend  to  launch  an  extensive  advertising 
issue  public  campaign  in  coal  buying  fields  with  the 
No,  because  idea  of  increasing  the  market  for  hard 
coal. 


^  Indianapolis  News 


Indianapolis  Radius 

FRANK  T.  CARROLL,  Advertising  Director 

„  ,  DAN  A.  CARROLL  ^  I.  E.  L 

VoUii  no  East  4ind  St.  Chjijgo:  -JTj,  Tp,,,, 


i  s  h  e  r  for  June  18,  1927 


RED  HOT  STYLE  IN  BASEBALL  WRITING 
KNOCKED  FOR  A  “ROW  OF  HASSOCKS” 

All  Those  Sad  Young  Men  Behind  the  Grandstand  Netting  Dis¬ 
carding  Shrill  Slang  of  Former  Years,  Says  Nunnally 
Johnson — Players  Don’t  “Tap  the  Apple”  Any  More 


Z'ille  Journal,  Cincinnati  Enquirer  and 
Miami  Daily  Xews.  He  was  editor  ot 
the  Xashi’ifle  Tennessean  from  1920  to 
1926.  He  is  a  brother  of  T.  Harold 
Forbes,  vice-president  Westchester  News¬ 
papers,  Inc.,  and  publisher  of  the  Xew 
Rochelle  Standard-Star,  and  of  George 
P.  Forbes,  publisher  of  the  Mamaroneck 
Times  and  the  Larchmont  Times. 


said  Mr.  U’Grady,  ‘‘but  it  is  their  right  to 
disagree  if  they  see  tit." 

Representative  Michael  L.  Igoe,  minor, 
ity  leader,  after  first  securing  a  retraction 
of  an  insinuation  that  those  who  spoke 
against  the  resolution  were  the  mouth- 
pieces  of  the  Tribune,  moved  to  lay  the 
resolution  on  the  table,  but  McCasl^ 
withdrew  it  instead. 


MOVE  TO  BAR  WRITERS  planning  typographical  meet 

ENDS  IN  ILLINOIS  Four  European  Elxperts  to  Attend 


The  gautly  hasebalt  jai-gon  of  the  sports  “Cliapter.”  This  reporter  has  never  seen 
pages  is  simtnering  down  to  understaiul-  the  pride  of  fatherhood  shine  more  ENDS  IN  ILLINOIS 

al>lc  English,  Xwvtuslly  Johnson,  a  special  brightly  than  it  did  on  that  occasion.  It  _ 

writer  for  the  New  York  Evenmg  Post,  was,  it  seemed,  just  a  stroke  of  genius.  Rewlution.  to  Keep  Chicago  Tribune 
observed  m  o  recent  feature  article.  Hts  which  he  could  not  describe  at  all,  even  m  r  u  r'  n  vn  j 
comparison  of  the  old  ami  new  types  of  when  pressed  by  his  awed  fellows.  Killed 

baseball  reporting  follmvs:  Those  things,  it  appeared,  happened — and  with  Aid  of  Paper’s 

f  L  that  was  all  one  could  say  in  explanation.  Foes 

TN  common  with  other  torms  of  human  some  reason  these  young  men  have  _ 


Four  European  Elxperts  to  Attend 
sions  in  New  York  Next  Fall 


endeavor,  newspaper  reports  of  base-  callings.  They  may 

ball  games,  which  not  so  long  ago  were  pieces  on  those  newspapers  whose 

written  m  a  practically  incomprehensible  headlines  are  still  full  of  “ban,”  “jam." 
ar<rot,  have  developed  during  the  past  “grid.”  “flays”  and  other  familiar  terms, 
few  years  to  a  point  where  they  st^d  sight  of  constant  readers  biting 

unabased  in  the  presence  of  the  scholar.  tUsxir  naiic  5n  ^*5lrh  ^vpnini? 


M„  Hou,.  G-l..,,  01-1  eSS  cSaS'c  Tag 

with  Aid  of  Paper  s  international  proportions  is  promised  in 

Foes  the  meetings  of  the  International  Typo. 

_  graphic  Council  which  will  be  held  while 

A„.,h.r  victory  .a,  scored  in  ,1„  cause  &,XS£JVew'’vTrdu;i„?t 
Ot  freedom  of  the  press  when  an  attempt  ^  >  8  me 

made  in  the  Illinois  House  of  Representa-  ^he  four  European  members  of  tl.e 

tivf*s  trk  nar  all  ^  .1.  -  uic 


where  they  st^d  the  S  oT  consent  rea^/s  Sg  J^rrXmS^o1  S:  Coundl.^^^org^  jonT^Tepk-sentS 

unabased  m  the  presence  of  the  scholar,  ^heir  nails  in  desperation  each  evening  threat  Britain;  Georges  Draeger,  tS 

If,  now,  Bate  Ruth  knocks  ^  ho^e  run,  jq  ggj.  n^eat  of  the  •  .■  r  r  onnosition  from  a  hodv  that  representative ;  David  Stemnel 

It  appears  in  the  accounts  that  he  knocked  business  at  the  Polo  Grounds  that  after-  °  member  for  Germany,  and  Raffaillo 

a  home  run.  It  was  not  always  that  sun-  went  finally  straight  to  the  pub-  Xrihnnp’e  ant:.<smoit  ^  Bertieri,  for  Italy,  are  all  arranging  to  bt 

pie.  Once  the  ecstatic  chronicler  wcmld  lishers’  hearts  and  presently  the  neophyte  Reoresentative  Har^  McCaskrin  of  American  represenU- 

have  set  it  down  on  paper  that  The  u  n  Kc-ir  r,.cV,;r.,r  „  representative  Marry  Al.  McLaskrin  ot  FHwarH  F  Rarllptt  rhairm.,-  -r 


i^vc  SCI  .L  uwwi.  vyo  vvitwers  were  back  rushing  copy  Rock  Island  the  author  of  the  rcsoi,. t  on  i  ves,  tawara  r..  cartiett,  cnairman  of 

Bustling  BambaliM  of  Bam  crashed  the  about  the  office  or  otherwise  en-  ^.itlxlrew  it’ without  ruttine  it  to  a  vote’  Council,  and  Harry  L.  Gage,  mem- 

pellet  for  a  complete  series  of  hasstKks,  gaged  in  professions  more  adaptable  to  climax  to^a  series  of  attacks  North  and  South  America,  will 

and  whosoever  read  this  and  fou^  i^am-  ^heir  talents.  The  Messrs.  Hanna,  Lieb,  Mr  Mc^skrTn  has  madr  uixm^  the  sessions. 


iioying  if  not  mystifying  would  simply 
have  to  chase  himself. 


Vila,  et.  al..  continued  placidly  at  their  tribune  as  the  result  of  disbarm^t  pro-  he^  hgu‘^n  ^hk 

business  of  accounting  for  the  game,  in  _ ...u:.,u  _  i _ _ •  .  be  neld  on  this  side  of  the  Atlantic. 


Tte'^contotioTwa;  that  this  type  of  of  accounting  for  the  game  in  ggg,,;  ,,bich  were  begun  against  him' 

I?n.T«"dZrfT  t  Jve  beautitully  ,,iggi„g  ,„i,gonduct  in  the  trill  of  John 


Ihe  contention  was  that  this  type  oi  language  which  fell  softly  and 
writing  was  colorful.  It  gave  or  added  upon  the  reader’s  ear  and  eye. 
zest  to  the  story.  It  gave  it  bounce  and  \  survey  of  six  reoorts  t 


iiguage  wnieii  lei.  aiiu  ucauuiuiiy  alleging  misconduct  in  the  trial  of  John 

.on  the  reader  s  ear  and  eye.  Loonev  of  Rock  Island,  one  of  whose 

A  .survey  ot  six  reports  of  a  recent  gg,u„3g,  ,,e  was.  Mr.  McCaskrin  was 


2  held  on  this  side  of  the  .\tlantic. 

WINS  EDITORIAL  PRIZE 

The  American  Humane  Educatiop 


spirit  and  excitement.  It  may  have,  but  game  uncovered  no  more  than  seven  of  ,  “  ^  T  u  was  T  he  American  Humane  Educatiop 

the  notion  never  sank  very  deeply  into  jbe  ragged  expressions  of  that  gaudy  pe-  ^  charges  by  the  Supreme  Society  of  Boston,  Mass.,  has  announced 

the  beliefs  of  more  soundly  established  rbd  ami  even  ^  “o*'  .•  „  c-  .  a  ‘hat  the  /ojc  (Cal.)  Evening  Ncu-i 

baseball  writers.  They  went  right  on  say-  |ues"io.r  A  cTcuit  clout  a  winner  ,  of  the  $50  first  prize  for 

ing  that  this  sporting  gentleman  or  that  ^  short-field  man,  and  such  ’remnants  are  fclsr^^no/’o?  The^rdninp*'^^^^^  w  on  “Be  Kind  to  .\nimals 

slK.rting  gentleman  had  made  a  home  run,  probably  legitimate.  .The  variety  sought  ix.licies  thi-v  Hpclar.-fl  tlipv  f’ppnnpnfi"  printed  m  any  periodical  tetween 

or.  on  oarticularlv  festive  occasions,  a  hv  tkp  n!:icc<»  orpnprof inn  r\(  K^cckKr;k11  ^  ^  CC  SFC  ^  TCQUCHtly  dlS  XIsFCll  1  Elld  April  1.  R.  L.  BurCCSS 


or,  on  particularly  festive  occasions, 
circuit  clout,  which  was  utulerstandable 


lL.il  Wee^i:  m^Jf  tte  Hgl^rofLll  theL^;  ;:i:^\he Sect^^ 


'cuit  clout,  which  was  uiidersiatidable.  porters  was  a  variety  apparently  neces-  to  attend  qnd  rennrt  nc  co  ♦!  ^  ♦  *u  •  ^^cona  prize  wtm 

But  high-spirited  young  men  drafted  ^ary  only  to  young  men  who  sought  to  nroceedi  iLif  Ihi  Wisllt'nrr  o  the  pmfimi  S-cicwce  Moni/or.  Boston, 

om  impecunious  positions,  on  the  belief  ctinceal  a  monotony  of  expression.  Base-  adnnt  tbi'  re-^lnti-in  n  i  i  k«  ♦  the  editorial  being  wTitten  by  H 

at  the  wrftiiig  o{  baseball  did  not  call  ball  writers  more  fitted  to  their  profession  o 


from  impecunious  positions,  on  the  belief  ctinceal  a  monotony  of  expression.  Base- 
that  the  writing  of  baseball  did  not  call  writers  more  fitted  to  their  profession 
for  any  extraordinary  literary  talent,  te-  bad  no  need  for  it. 

gan  bounding  into  the  sporting  pages  with  _ _ 

a  solid  conviction  that  they  were  being  »ip«/  r»*iiv 

offered  an  opportunity  not  to  report  a  PLANNING  NEW  UAlLi 

baseball  game  but  to  see  what  they  could  - 

do  with  the  English  language,  or,  any-  G.  W.  Purcell  Will  Launch  Spencer 


the  editorial  being  written  by  Arthur  H. 
Hollis.  Editorials  in  the  Palo  Alto 


nrnfpcsinii  ■ - .  "r oc  lu  i  luiiis.  iLuiioriais  in  rne  S'ai 

‘  make  ourselves  ridiculous,”  Mr.  Castle  (Cal.)  TiWj  by  Dallas  E.  Wood 


‘t-  •.  Honolulu  Star  Bulletin  by  Riley  H.  Allen 

1  he  Tribune  has  never  supported  me,”  were  given  honorable  mention. 


way,  with  that  part  of  it  with  which  they 
lead  any  familiarity,  which  usually  wasn’t 
much  of  a  part. 


(Ind.)  Evening  World,  June  29 

The  Spencer  (Ind.)  Evening  World 


While  the  Messrs.  Hanna,  Lieb,  Vila  will  be  launched  Wednesday,  June  29,  by 
and  other  proficient  veterans  were  en-  Grorge,  W.  Purcell,  publisher  of  the 
deavoring  to  bring  a  record  of  the  game  Bloonungton  (Ind.)  Evening  World,  it 
clearly  and  as  vividly  as  they  could  these  w«  announced  this  week.  .  • 

agile  young  men  were  succeeding  pretty  The  ^per  will  be  the  first  daily  m 
thoroughly  in  an  apparent  effort  to  reduce  ywen  County,  and  wall  be  issued  m  con- 


the  facts  to  mystery. 

There  was  to  them  no  ball  player  sim- 


junction  with  the  Bloomington  World. 
Four  pages  of  Spencer  news  and  adver- 


plv  named  “John  Smith.”  He  became  t’sing  will  be  printed  in  Spencer  with  a 
at'  once  “Spitting  Jackie  Smith,  the  ®n«ll  plant  equipment,  Mr.  Purcell  said, 
moist-ball  moundsman  of  the  Huggins  H.  Philip  Maxwell,  formerly  with  the 
Howitzers.”  Hal  Cliase  didn’t  play  first  [-otfiszille  (Ky)  Courier-Journal,  will 
base;  he  was  “the  guardian  of  the  initial  charge  at  Spencer. 

hassock.”  Eddie  Collins  covered  “the  - - - 

keystone  hassock.”  Devlin  on  third  base  FORBES  TAKES  NEW  POST 
was  “keeper  of  tbe  hot  corner,  or,  when 

a  reporter  burst  into  a  matchless  spasm  The  White  Plains  (N.  Y.)  Building 


of  originality,  “the  denizen  of  the  torrid  <Sr_  Realty  Neu’s  has  announced  the  ap- 
angle.”  iwintment  of  Charles  B.  Forbes  as  pub- 

pitcher  was  a  ‘■moundsman.”  The  on  the  staffs  of 

batter  “bingled.”  “tanned  the  annle  for  a  New  Orleans  Ttmes-Picayune ,  Knox- 


angle.” 

pitcher  was  a  ‘■moundsman.”  The 
batter  “bingled,”  “tapped  the  apple  for  a 
duo,  a  trio  or  a  quartet  of  stations.”  The 
“moundsman”  “flipped”  with  his  “fork 
hand.”  There  was  a  “wind-pad  artist” 
behind  “the  old  platter.”  An  “outer  gar¬ 
dener”  covered  the  “dexter  field.” 

When  a  lad  got  down  into  an  account 
of  a  baseball  game  with  these  terms  at 
hand  he  began  to  lather  and  froth  at  the 
mouth  in  the  mental  strain  of  prc^ucing 
still  further  and  more  opaque  descriptions. 
He  would  die,  apparently,  rather  than  sub¬ 
mit  to  the  shame  of  referring  to  a  base¬ 
ball  as  a  baseball.  It  was  a  “pellet,”  a 
“pill,”  an  “apple”  or  “the  horsehide.”  As 
a  newspaper  man  himself  at  the  time,  this 
reporter  stood  around  more  than  once  in 
gasps  of  admiration  before  some  young 
mastermind  who  had  devised  a  new  and 
completely  obscure  synonym  for  umpire, 
to  alternate  with  “umps”  and  “arbiter” 
and  “holder  of  the  indicator.” 

He  has,  however,  teen  present  as  eye¬ 
witness  when  one  resourceful  young 
“scribe”  broke  the  proud  news  to  a  flab¬ 
bergasted  group  that  in  his  previous  day’s 
story  he  had  described  an  inning  as  a 


If  You  Have  Colors 
Sail  Under  'Them!^ 

IN  THE  course  of  a  discussion  on  die  ments  1 
of  rotogravure  printing,  with  especial  refety.^'^ 
ence  to  its  adaptation  to  color,  an  eminent  *  *  ’  , 
authority  has  thu  to  uy  about  THE  ' 
WORLD’S  COLOR  GRAVURE  * 

SECTION.  :/ 

**The  progress  made  by  the  New 
YoHi  World  ia  the  Iasi  few  months  I 

is  ccrtaialv  encouragiag.  Their  I 

recent  reproduction  of  the  Camel 
Cigarecic  ad  was  not  onU  very 
well  printed  but  was  a  compara-  \ 

ttvciv  faithful  reproduction  ^  the  H"  jtMj 

origtnal  copv."  H«n. 

In  providing  a  medium  by  which  ^  %  « 

the  adveniser  can  distribute  weekiv  f 

mure  than  600,000  faithful  repro-  | 

ductions  of  his  package  in  its  true  'f  ^ • 
colors,  has  simplified  to  a  marked  /  I 

degree  the  task  of  introducing  s 
new‘  pTodua,  or  familiarizing  the 
consumer  with  an  old  one.  in  the 
richest  retail  market  America  o^rs. 


i55l9r!il: 


If  Quality 


of  circulation  it  your  first  con¬ 
sideration 


‘bEiima 


With  Sunday  Morning  Editions 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star's  circulation  is  home 
circulation — both  quality  and 
quantity — the  kind  that  counts 
most  with  advertisers. 

N.  Y.  Office — 110  E.  42nd  St. 
Dan  A.  Carroll 

Chicago  Office — Tower  Builffing 
J.  E.  Lutx 
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“NO  PREMIUM”  POLICY  BUILDS  BEHER  READERSHIP 

fifth  greatest  market  is  first  ir  balarced  sales 


tat  ion. 


la. EXAMINER  LEADS 
FIELD  AT  HIGH  PRICE 

WHEN  it  comes  to  buying  news¬ 
papers  in  Los  Angeles,  the  read¬ 
ing  public  is  interested  neither  in 
cheapness,  nor  $1.^  maps  thrown  in  to 
make  the  paper  look  like  your  money’s 
worth. 

People  in  Los  Angeles  have,  in  the 
morning  field,  three  newspai^rs  to  choose 
from.  Both  are  substantially  cheaper 
than  The  Examiner.  One  actually  uses 
that  as  an  argument  in  soliciting  addi¬ 
tional  circulation  while  setting  itself  up 
to  advertisers  as  the  great  “class”  medium 
of  this  territory. 

But  atill  more  people  pay  more  { 
money  to  read  The  L,os  Angeles  Ex- 1 
sminer  than  pay  any  price  to  read 
any  other  morning  and  Sunday  news¬ 
paper  West  of  the  Missouri. 

No  Premiums 

The  Los  .\ngeles  Examiner,  for  the 
past  nine  years,  has  operated  its  circula¬ 
tion  department  in  the  belief  that  a  good 
newspaper  attracts  readers  automatically. 

It  has  not,  in  all  that  time,  thrown  in  ear- 
muffs,  street-maps,  opera  glasses,  thermos 
bottles,  fountain  pens,  or  anything  else  as 
a  lure  to  get  subscriptions. 

Its  readers  have  preferred  to  spend 
|1.0S  a  month  to  read  it,  than  to  pay  a 
Reaper  price  for  another  paper,  for  a 
very  obvious  reason.  They  like  The 
Examiner  better,  they  can  afford  the  dif¬ 
ference,  and  in  this  well-to-do  land  of 
America,  the  quality  appeal  has  a  lot  more 
potency  than  the  appeal  of  cheapness. 

Circulation  managers,  as  well  as  adver¬ 
tising  space  buyers,  will  find  a  lot  to  think 
about  in  these  facts.  And  another  inter¬ 
esting  thought  for  them  is  found  in  this : 
While  it  decries  the  value  of  street  sales, 
one  of  our  morning  papers  here  spends 
about  $1500  a  week  for  newsboy  bonuses 
in  trying  to  get  more  of  such  sales ;  while 
The  Examiner  similarly  invests  about  $330. 

What’s  the  answer?  Well,  it  can  be 
found  in  the  literature  of  the  EXCLU¬ 
SIVE  private  college  for  young  men 
which,  while  pointing  out  that  its  very 
smallness  indicates  its  class,  is  striving 
night  and  day  to  become  as  large  as  the 
largest ! 

Merchandise  Department 

Aids  Largest  Companies 

]VO  manufacturer  doing  business  in 
Los  Angeles  is  so  big  that  The 
Examiner’s  Merchandising  Service  De¬ 
partment  cannot  do  him  additional  good. 
The  Pacific  Coast  Biscuit  Company’s  re¬ 
cent  experience  is  a  good  indication  of 
that. 

With  an  enviable  record  in  distribu¬ 
tion,  good  will  and  sales  volume,  this 
company,  through  D.  M.  Hirsch,  sales 
manager,  wrote  to  The  Examiner,  under 
date  of  May  20th,  following  reports  from 
^e  service  department  on  Honeymaid 
Graham  Crackers: 

“Please  accept  our  thanks  for  the  re- 
l»rts  of  the  Honeymaid  Graham  survey 
that  your  boys  are  doing,  and  wish  to 
advise  that  we  have  secured  very  good 
leads  from  this  list. 

We  have  already  sold  the  Cornwell 
Grocery  at  7211  South  Broadway  and 
u*  *  good  chance  of  securing  two 
Other  accounts  appearing  on  this  list.” 


The  Atlantic  City  of  the  Weit! 


S2%  of  Failures  in  L.  A. 

Among  Non- Advertisers 

^INETY-TWO  per  cent  of  the  fail¬ 
ures  in  Los  .\ngeles  since  the  first  of 
l‘>27.  were  non-advertisers! 

Those  are  the  interesting  figures  re¬ 
vealed  recently,  following  a  careful  check 
through  the  Federal  Bankruptcy  courts  in 
this  city. 

The  average  percentage  of  failures 
made  by  non-advertisers  in  thirty-two 
cities  of  the  United  States,  is  83.6,  indi¬ 
cating  that  in  the  Los  Angeles  field  it  is 
perhaps  a  trifle  more  necessary  to  business 
success  to  meet  competition  with  competi¬ 
tion,  to  declare  one’s  self  to  newcoming 
population,  and  to  hold  old  friends,  while 
making  new. 

Of  thirty-two  principal  cities  surveyed 
recently  in  this  conection,  Bridgeport, 
Connecticut,  and  Nashville,  Tennessee, 
showed  the  lowest  non-advertising  mor¬ 
tality  rate,  with  60  and  67  per  cent  re¬ 
spectively,  while  Troy,  New  York,  was 
highest  with  100  per  cent. 


V  of  the  Weit »  JUNE,  JULY,  AUGUST 
yottnewett.  |  ^ 

WITH  from  4,500  to  6,000  people 
flocking  into  Los  Angeles  daily 
for  their  summer  vacations,  busi¬ 
ness  is  taking  its  annual  summer  jump  in 
this  city  while,  in  other  great  markets 
throughout  the  nation,  manufacturers, 
weat'iier  with  a  scowl. 

The  fifth  largest  market  in  America, 
rated  as  first  in  the  world  in  balanced 
all-year  sales,  knows  no  seasons,  there¬ 
fore  no  let-ups  or  let-downs  in  buying 
inclinations.  Only,  in  summer  time,  the 
trend  is  always  upward,  what  with  hun¬ 
dreds  of  thousands  streaming  in  here, 
bringing  their  money  with  them,  and 
spending  it,  as  vacationists  always  do,  for 
just  about  everything  in  sight. 

There  probably  isn’t  another  large  mar¬ 
ket  in  the  world  so  fortunately  situated 
as  Los  Angeles,  insofar  as  balance  of 
buying  is  concerned.  Her  eggs  are  in  a 
dozen  baskets,  and  there  are  eggs  for 
every  month. 

Like  Great  Magnet 

During  the  summer  months,  for  in¬ 
stance,  Los  -Angeles  County,  which  is  the 
richest  agricultural  county  anywhere,  is 
rushing  endless  trainloads  of  deciduous 
fruits  and  grapes  to  market;  during  the 
summer  months,  oil  gushes  every  hour  of 
every  day  from  the  entrails  of  the  earth 
and  enriches  thousands  of  people.  Mil¬ 
lions  of  dollars  are  fed  into  local,  state¬ 
wide  and  national  channels  annually  and 
all  summer  by  the  diversified  manufac¬ 
turing  interests  which  have  set  up  here. 
Motion  pictures,  for  instance,  know  no 
season,  but  are  being  marketed  and 
shown  throughout  the  world  every  day, 
and  most  of  them  come  out  of  Los 
.Angeles ! 

Like  a  gigantic  magnet,  the  beautiful 
summer  climate  of  this  city,  draws  from 
throughout  the  nation,  a  vast  group  of 
pleasure  seekers  and  liberal  spenders, 
alert  for  new  things,  new  modes,  new 
ideas,  new  merchandise  to  take  home  with 
them. 

-  —  ~  Bank  clearings  last  summer  were  more 

than  $89,000,000  over  the  clearings  of  the 
42  New  Factories  winter  previous!  .And  winter  includes 

in  L.  A.  in  4  Months  .  ,  ,,,  ,, 

1  ell  It  in  Los  Angeles,  and  you  11  sell 

pORTY-TWO  new  factory  and  indus-  it  in  Los  .Angeles,  twelve  months  out  of 
trial  projects  have  entered  the  Los  twelve! 

.\ngeles  manufacturing  district  since  the  -  -  - 1 

Ix-ginning  of  1927,  according  to  figures  X  0 17  17  V  A  Mf  1 1U 17  D  ' 

just  given  out  by  the  Los  Angeles  Cham-  1  11  £i  H  A  A  IVl  1  PI  H  K  ! 

her  of  Commerce.  1^  .  ij 

These  forty-two,  added  to  the  existing  ’  Only  Has  the 

5,700,  will  represent  an  expenditure  of  l-Argest  Morning  and 

$36,000,000,  will  give  employment  to  Sunday  Circulation  I 

more  than  7,500  persons  and  will  pour  Wcst  of  the  i 

out  to  these  workers  in  the  form  of  pay-  j 

roll  more  than  $10,000,000  a  year.  MISSOURI 

Included  in  this  list  are  B.  F.  Goodrich  D  A I  1.  l  I 

Rubber  Company,  Sears,  Roebuck  &  But  Also  the  Largest  i 

Company,  Ford  Motor  Car  Company,  Home-Delivered 

.American  Can  Company,  Illinois  Pa-  w  i 

cific  Glass  Corporation,  Truscon  Steel,  ^  | 

California  Compress  &  Warehouse  Com-  of  Any  Newspaper  in  ItS  | 
pany  and  similar  organizations  of  Territory!  ' 

national  and  international  scope  and  repu-  ; 


THE  EXAMINER 

.  Not  Only  Has  the 
Largest  Morning  and 
Sunday  Circulation 
West  of  the 

MISSOURI 

But  Also  the  Largest 
Home-Delivered 
Circidation 

of  Any  Newspaper  in  Its 
Territory! 


Editor 


ONE  FACT  WORTH  A  MILLION  FANCIES  IN 
DETERMINING  VALUE  OF  FEATURES 


That  Is  Opinion  of  Louis  Weitzenkorn,  Sunday  Editor,  New 
York  World,  Who  Describes  Difficulties  of  Dealing  with 
Free-Lance  Writers — Wants  Social  Life  Reported 

By  PHIUP  SCHUYLER 

44pARDON  me,”  Louis  Weitzeokorn 
asked,  and  swung  about  in  his  chair 
to  answer  the  telephone,  the  bell  of 
which  had  been  ringing  persistently  for 
the  last  several  seconds. 

It  was  impossible  to  avoid  overhearing 
one-half  of  the  ensuing  conversation,  the 
half  spoken  by  the  Sunday  editor  of  the 
Xnv  York  World.  It  was  impossible 
likewi.se  to  miss  the  moral  of  the  message 
he  gave  to  the  unseen  person  at  the  other 
end  of  the  line;  and  since  this  all  hap¬ 
pened  to  be  on  an  entirely  professional 
subject  there  can  be  no  impropriety  in 
repeating  what  was  heard. 

“It  sounds,”  Mr.  Weitzenkorn  observed 
into  the  telephone  at  first,  “like  a  darn 
good  little  feature.” 

There  followed  a  minute  or  two  of 
silence,  that  golden  silence  during  which 
marvelous  embroidery  can  be  done. 

“Um,”  resumed  the  editor  at  the  end 
of  it,  “How  do  you  know  that’s  true? 

...  It  sounds  a  little  press  agenty  to 
me.  ...  A  little  too  good.  .  .  .  Who 
told  you?  .  .  .  Did  you  check  on  it? 

.  .  .Are  you  sure  of  your  facts?  .  .  . 

You  know  people  don’t  fall  for  that  kind 
of  stuff  any  more.  ...  If  it’s  a  fact. 

...  It  isn’t.  .  .  .  Xo,  we  won’t  use  it. 

.  .  .  Thank  you,  good-bye.” 

The  receiver  clicked  back  on  its  hook 
and  the  moral  which  clicked  to  mind  in 
unison  was : 

“One  fact  is  worth  ten  million  fancies.” 

It  summed  up  succinctly  the  interview 
with  Mr.  Weitzenkorn.  which  was  on  the 
subject,  “What  makes  up  a  good  Sunday 
new.spaper  feature?”  A  true  story,  based 
on  the  new's,  was  the  short  definition 
given  by  the  World’s  Sunday  editor. 

Hundreds  of  free-lance  writers  in  Xew 
York  are  attempting  to  furnish  the  Sun¬ 
day  newspapers  with  feature  stories,  Mr. 

Weitzenkorn  said.  He  doesn’t  object  to 
the  large  number.  He  thinks  it  important 
that  there  are  so  many. 

“It  is  a  good  thing  to  have  competi¬ 
tion,”  he  said.  “Only  the  best  survive. 

“But  dealing  with  the  free  lance  is  one 
of  the  difficulties  of  the  job  of  Sunday 
editor.  Unlike  reporters,  they  are  fre¬ 
quently  not  trained  to  hunt  down  a  story 
to  its  source,  nor  have  they  the  desire  to. 

They  are  apt  to  believe  everything  they 
are  told,  whereas  the  skeptical  reporter 
takes  nothing  for  granted.  If  a  man  says 
his  name  is  John  Smith  and  he  lives  at 
such  and  such  an  address,  the  free  lance 
very  frequently  will  let  it  go  at  that,  while 
the  reporter  will  check  the  name  with  the 
address. 

“Then  there  is  the  tendency  of  the  un¬ 
trained,  unscrupulous  or  super-imagina¬ 
tive  to  embroider  a  story.  So  many 
would-be  writers  forget  the  bromide  that 
truth  is  stranger  than  fiction. 


modern  newspaper  men,  the  men  writing 
publicity  today  know  they  must  stick  to 
tacts  and  facts  only.  The  best  newspaper 
men  today  hate  fakery. 

“Columnists  who  depend  solely  upon 
their  imagination  never  succeed  like  those 
who  work  with  specific  facts,  who  write 
of  definite  people  and  known  places. 

“It  is  my  belief  that  the  true  story  idea 
has  lodged  itself  for  a  long  stay  in  the 
public  fancy.  It  seems  to  me  that  more 
biography  is  being  read  tciday  and  more 
history.  People  are  looking  facts  in  the 
face  and,  far  from  being  shocked,  are 
enjoying  the  meeting.  Just  to  mention  a 
few  of  the  currently  popular  books,  for 
example,  ‘The  Microbe  Hunters’;  ‘Story 
of  Philosophy’ ;  ‘Rise  of  American  Civil¬ 
ization’  ;  ‘Revolt  in  the  Desert’ ;  Wood¬ 
ward’s  ‘Life  of  Washington,’  and  Sand¬ 
berg’s  ‘Life  of  Lincoln.’  ” 

Mr.  Weitzenkorn  in  giving  his  opinion 
of  what  makes  a  good  Sunday  feature 
story,  had  thus  described  a  story  that 
was  true,  but  first  of  all,  he  said,  it  must 
be  based  on  the  news. 

“‘Is  it  news?’”  he  said,  “is  really  the 
most  important  yardstick  in  determining 
the  value  of  a  Sunday  feature  story. 
Xews  is  one  element  that  is  absolutely 
essential. 

“A  feature  may  also  be  the  develop¬ 
ment  of  a  specific  news  story  into  a  gen- 


254,452 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues) 
for  the  month  of 

May,  1927 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  May, 
1927,  was  198,123. 


Ever3rthing  in  Baltimore 
Revolves  Around 


THE  SUN 

Morning  Evening  Sunday 


Helen’s  Biggest  Year 

In  North  London  champion¬ 
ships  Helen  Wills  defeated 
Elizabeth  Ryan  and  over¬ 
whelmed  “Billy”  Tapscott, 
ranking  South  African  star. 
In  the  Beckenham  tourna¬ 
ment  Miss  Wills  defeated 
Mrs.  Molla  Mallory,  the 
American  champion,  and 
won  the  championship  by 
taking  the  final  round  from 
Mrs.  Kathlene  Me  Kane 
Godfree,  the  British  cham¬ 
pion. 

LONDON  EVENING 
STANDARD: 

“If  Miss  Wills  goes  on  like  this, 
she  will  revolutionize  women’s 
tennis. 

WESTMINSTER  GAZETTE: 

’This  little  woman,  a  demure  fig¬ 
ure  of  gracious  efficiency,  with¬ 
out  parade,  without  the  sus¬ 
picion  of  “side,”  without  a  frag¬ 
ment  of  fanfarade.  performed 
what  was  to  the  oldest  expert 
observer  a  miracle  of  hitting. 

“The  Most  Popular  Girl  in 
the  World,  is  writing  a  weekly 
article  on  tennis,  illustrated  with 
her  own  drawings. 

IVrife  for  territory  and 
particulars 

UNIIED  FEAIURE  SYNDICATE 

World  Bldg.,  New  York 


erality.  Such  a  story,  for  instance,  as 
a  study  of  the  psychology  of  criminals, 
which  follows  a  series  of  specific  crimes 
in  the  news. 

“Not  to  be  overlooked  is  the  news  of 
current  ideas,  the  latest  question  and 
answer  craze,  the  games  people  play,  the 
way  the  hostess  of  today  entertains.  In 
other  words,  the  social  life  of  the  town  or 
city,  whether  it  be  written  satirically  b>- 
a  Milt  Gross,  or  set  down  seriously  bv 
reporters. 

“There  is  no  getting  around  the  fact 
that  people  are  interested  in  other  people 
and  what  they  are  doing.  The  best  Sun¬ 
day  feature  story  I’ve  seen  for  many  a 
day  was  written  about  a  year  ago  by 
Miss  Beatrice  Blackmar,  now  a  member 
of  our  staff. 

“She  was  free-lancing  at  the  time.  .\t 
the  suggestion  of  \V.  P.  Beazell,  assist¬ 
ant  managing  editor,  she  went  to  a  walk- 
up  apartment  and  interviewed  12  Xew 
York  housewives,  finding  out  what  they 
were  doing,  what  life  meant  to  them,  in 
the  metropolis,  what  they  hoped  to  do. 
whether  they  longed  for  the  more  neigh¬ 
borly  life  of  the  small  city,  what  they 
liked  and  disliked.  The  news  element' in 
the  resulting  story  .was  that  Miss  Black- 
mar  reported  on  life  as  it  is  today. 

“You  can  end  the  story  by  saying : 

“  ‘She  got  the  job.’  ” 


Louis  Weitzenkorn 

“To  please  the  readers  of  a  modern 
-American  newspaper,  the  writer  need  not 
stretch  a  single  fact.  Xo  fiction  writer 
could  tell  a  story  of  a  trans- Atlantic 
flight  which  would  compare  with  the  ac¬ 
tual  account  of  Lindbergh’s  achievement. 

“Tbe  public  has  been  fed  to  discom¬ 
fiture  with  the  guff  of  the  press  agent. 
They  no  longer  fall  for  fakes,  and,  in 
consequence,  even  the  press  agents  are- 
reforming.  Recruited  from  the  ranks  of 


POUNDED  1856 


EVERT  EVENING  EXCEPT  SUNDAY 


Ludlow  Typograph  Company, 

2032  Clybourn  Avenue, 

Chicago,  Ill. 

Gentlemen: 

Your  representative  made  the 
claim  that  the  Ludlow  System  would 
enable  our  composing  room  to  give 
our  advertisers  better  service, 
and  would  so  improve  the  tjrpography 
of  our  ads  as  to  help  my  department 
sell  more  advertising  —  and  it  has 
done  that,  and  more. 

All  members  of  the  Call’s  adver¬ 
tising  staff  are  loud  in  their 
praise  of  the  improved  typographical 
appearance  of  Call  advertising  where¬ 
in  Ludlow  composition  is  used. 

We  installed  the  complete  Ludlow 
System  early  in  1926  and  the  greatly 
improved  appearance  of  both  adver¬ 
tising  columns  and  news  pages  has 
fully  justified  all  of  our  hopes  from 
this  investment  in  modern  typograph¬ 
ical  equipment. 

Very  truly  yours, 

THE  CALL  PUBLISHING  COMPANY 


WRP  A 


Advertising  Director 


LUDLOW  QUALITY  SLUG  COMPOSITION 


Editor  &  Publisher  for  June  18,  19 


The  circulation  oS  The  Indianapolis 
Daily  Star  Sor  the  month  oS  May  broke 
all  records. 

It  was  also  the  greatest  May  in  the  his¬ 
tory  of  The  Indianapolis  Sunday  Star. 

The  average  net  paid  circulation  of 
The  Indianapolis  Star  for  the  first 
five  months  of  1927  was  as  follows 

SUNDAY  140,39s 
DAILY  103,538 


Special  Representatives 

Kelly- Smith  Company 

Chicago  —  Tribune  Tower 
New  York  —  Graybar  Bldg. 
Boston  —  Waterman  Bldg. 
Philadelphia— Atlantic  Bldg. 

Gravure  Service  Corporation 

New  York  Graybar  Bldg. 
Chicago— 400  N.  Michigan  Blvd. 


•• 


d  i  tor  &  Publisher  for  June  18,  1927 


BOSTON  AMERICAN’S  WEEKLY  AD  PRIZE 
CONTEST  ROUSED  WIDE  N.  E.  INTEREST 

All  of  Several  Hundred  Pieces  of  Copy  Were  for  Local 
Firms — Standard  of  Copy  Throughout  Paper 
Raised  by  Contest 

SO  successful  has  been  the  result  of  the  Thayer  McXeil  Cotr.pany  (twice)  ;  New 
Prize  Review  of  Current  Advertising  England  Dairy  and  Food  Council 
recently  conducted  by  the  RorfOH  Evening  (twice);  Vose  &  Sons  Piano  Company, 
Avurican  that  the  newspaper  has  been  Prince  Albert  Tobacco,  Bayer’s  Aspirin, 


^eskrdapSO^ 

for  g.  French  toilet  soofi. 

H.:  *9? 


The  same  lu: 


Lst 


From  Fhmec  •  •  the  Q^i 
of  a  Smooth  Skin- 


T^tANCE  her  pscuon  for  pgfectki— 
Anencs  with  her  geniu*  fgr  sebieveaemt 
The  couatry  chst  uadcrMiniit  wooMa— 
the  country  thtt  cbembci  woacnl  Together 
they  pvc  you  your  with— ^rmaa  luxury 
without  extn^'spnce!  Lux  ToilR  Soep! 

Ahtsy-s  the  world  hw  loohed  to  France  for 
£nr  toilet  uop.  For  bewty  a-ue  Frsnoe  knew 
dut  the  iko)  Itself  mutt  be  esqumte  or  sO  l«r 
mttrftlru  powdm  and  pcrfioDc  lose  half  their 
So  the  developed  her  famout  method  of 
mafong  fine  todet  tospe. 

magical  toeps  weic  made  for  the  glory  of 
raqumite  akm.>>for  the  ndBac  foots,  nan* 
Mooth  tbouldtn,  gleaming  arms  that  women 
efewy  oatmo  have  koowB  ^lu  can  pvc  the& 


But  oh,  how  expenaive  French  soaps  ate! 

Today  Lux  Toilet  Soap  is  made  by  the  etry 
merliod  France  uses  Jo*  her  ^nett  wiUt  mope. 
Your  eager  fingers  recognize  that  fiai  mtia* 
noethness.  the  intfant  they  touch  the  genew 
out  cake-  Lux  Toilet  Soap  is  true  sawn  dc 
mine'  You  know  its  carcaeif^  instant  lather 
will  tend  your  ikm  dm  true  Franch  way. 
White,  drbately  fragrant,  it  is  the  todet  soap 
y«i  ashed  the  woeld'a  largest  soap  mahera  for 
toap  we  can  adore  as  we  do  French  maps 
but  obi  not  so  costly.** 

Aaehea  has  aecomphihed  It  Lui  Toilet 
Soap  «  just  tea  centa.  Tea  oents  for  aO  the 
diinga  you  loved  m  costly,  oapaned  awp, 
^ver  Bna.  Co.,  Cambhdgc,  Massaebuaetta, 


Rorke,  district  superintendent,  Dictaphone 
Sales  Corporation,  Boston ;  Ralph  E. 
Conder,  advertising  manager  Boston 
Woven  Hose  &  Rubber  Co.,  Cambridge ; 
P'loyd  L.  Miller,  Barta  Press,  Cambridge ; 
and  Jacob  S.  Wichert,  publicity  manager 
Mellins  Food  Company,  Boston. 

The  following  basis  of  scoring  was 
used  by  the  judges; 

General  attention  value,  20  per  cent ; 
(quality  of  typography  10  per  cent  and 
quality  of  illustration  10  per  cent)  ;  in¬ 
terest  and  readability  of  statement  20  per 
cent;  sincerity  and  convincingness  20  per 
cent;  appropriateness  of  copy  and  layout 
to  product  advertised  10  per  cent;  appro¬ 
priateness  of  copy  to  character  and  obvi¬ 
ous  business  policy  of  advertiser  10  per 
cent ;  influence  to  action  10  per  cent,  and 
novelty  or  ingenuity  of  presentation  10 
per  cent ;  total  100  per  cent. 

In  the  opinion  of  many  advertising  men 
this  contest  was  one  of  the  most  interest¬ 
ing  run  by  any  newspaper  in  the  country. 
It  was  the  first  competition  of  its  kind 
ever  conducted  by  a  Boston  newspaper, 
if  not  in  New  England.  It  was  con¬ 
ducted  along  lines  similiar  to  that  of  the 
Bok  Harvard  Advertising  awards  con¬ 
test. 

An  interesting  phase  of  the  competition 
was  that  some  of  the  winning  advertise¬ 
ments  were  not  prepared  especially  for 
the  contest,  but  were  written  weeks  be¬ 
fore  as  part  of  regular  advertising  sched¬ 
ule  without  any  special  consideration  of 
entering  it  in  contest  and  scheduled  for 
routine  insertion.  It  came  as  a  pleasant 
surprise  to  these  firms  when  their  adver¬ 
tisements  were  chosen  for  the  award  or 
given  honorable  mention.  Several  firms 
received  honorable  mention  two  or  three 
times,  while  Jordan  Marsh  Company,  a 
department  store,  won  first  prize  the  fifth 
week  and  also  honorable  mention  two 
other  weeks. 

When  the  advertising  writer  of  a  cer¬ 
tain  national  advertiser  learned  that  an 
advertisement  written  by  him  had  been 
given  honorable  mention,  he  immediately 
wrote  a  lengthy  letter  to  the  American 


e.xplaining  in  detail  how  the  advertise- 
ment  had  been  planned,  written,  etc. 

Of  peculiar  interest  was  the  fact  that 
of  the  hundreds  of  advertisements  con¬ 
sidered  in  the  competition,  all  were  ot 
local  advertisers,  although  the  advertis¬ 
ing  of  one  of  these  firms.  Lever  Brothers 
of  Cambridge,  Mass.,  advertising 
toilet  soap,  is  national  in  scope. 

The  winning  adverti.sements  at  preseni 
are  on  exhibition  at  the  rooms  of  the  ad¬ 
vertising  Club  of  Boston,  where  they  are 
being  examined  with  much  interest  bv 
Boston  advertising  men  and  others  inter, 
ested  in  the  study  of  advertising. 

“All  in  all  we  believe  it  to  be  the  most 
worthwhile  contest  conducted  in  a  num¬ 
ber  of  years,”  declared  Mr.  Gediman. 
who  had  charge  of  the  competition,  iii 
discussing  it  with  a  representative  oi 
Editor  &  Pibusher. 

“While  it  was  a  contest,  it  carried  with 
it  none  of  the  negative  suggestions  as¬ 
sociated  with  that  work.  The  purpose 
of  good  advertising  is  to  make  it  so 
readable,  helpful  and  informative  that 
the  reader  gets  value  received  for  the 
time  and  attention  spent  in  reading  it, 

“We  feel  that  bad  or  even  mediocre 
advertising  reflects  unfavorably  upon  the 
news  columns  of  the  paper.  If  an  ad¬ 
vertisement  s  good  it  increases  the  tone 
of  the  news  columns.  One  of  the  best 
things  that  this  competition  may  have 
done  is  to  do  away  with  the  elements  of 
hunch  and  guesswork  as  to  what  makes 
the  good  advertisements  good.  This  is  the 
first  newspaper  attempting  such  a  contest. 

“The  judges  noticed  that  on  the  whole 
the  advertisements  considered  seemed  to 
be  more  carefully  plannerl  than  usual. 
The  judges  pointed  out  that  in  the  field 
of  cigarette  advertising,  which  used  to  k 
purely  a  matter  of  exploitation,  it  is  non- 
getting  down  to  the  selling  style  of  copy. 
Theatrical  advertising  also  was  found  to 
be  better  than  in  past  years.  Its  purpose 
has  been  to  promote  a  better  conscious¬ 
ness,  the  elements  of  persuasion,  improved 
typography  and  illustration,  and  make 
one  advertisement  better  than  another.” 


LUX  TO  I  LET  SOAP 

Lux  toilet  soap  copy  which  won  prize  in  third  week  of  Boston  American  loc.il 
advertisers’  contest. 


showered  with  congratulatory  messages 
from  national  advertisers,  advertising 
agencies,  business  men  and  educators  all 
over  the  entire  country,  many  of  whom 
have  requested  full  information  concern- 
ii^  the  contest  and  clippings  of  the  win¬ 
ning  advertisements.  The  messages  are 
still  pouring  in  although  the  contest  closed 
three  weeks  ago. 

The  contest,  which  was  in  charge  of  H. 
James  Gediman,  of  the  American’s  de¬ 
partment  of  research  and  promotion,  ran 
six  weeks.  A  committee  of  five  promi¬ 
nent  Greater  Boston  advertising  men  was 
chosen  to  select  the  best  advertisement 
appearing  in  the  American  during  the 
week,  being  judged  upon  certain  qualifica¬ 
tions.  As  an  award  the  firm  running  the 
winning  advertisement  was  presented  a 
receipted  bill  for  the  advertisement  in 
question.  Each  week  several  other  ad¬ 
vertisements  were  given  honorable  men¬ 
tion. 

Winners  in  the  competition  follow: 

First  week,  Paine  Furniture  Company; 
second  week,  J.  P.  Squire  &  Co.;  third 
week.  Lux  Toilet  Soap;  fourth  week. 
Continental  Clothing  Company ;  fifth 
week,  Jordan  Marsh  Company  and  sixth 
week,  Henshaw  Motor  Company. 

Those  receiving  honorable  mention 
were: 

^  Hathaway’s  Gilt  Edge  Bread  (three 
times)  ;  Procter  &  Gamble  Co.,  Chipso 
(three);  Gulden’s  Mustard  (twice); 
Filene’s  (twice)  ;  Barking  Dog  Cigarettes 
(twice) ;  Burt’s  Ground  Gripper  Shoes 

i twice) ;  Jordan  Marsh  Company 
twice) ;  Penn  the  Florist  (twice) ; 


First  National  Bank  of  Boston,  Water¬ 
man’s  Fountain  Pens,  Squire’s  Arlington 
Ham,  Fall  River  Line,  Shepard  Stores, 
Continental  Clothing  Company  of  Boston, 
Truly  Warner,  Post’s  Bran  Flakes,  Edi¬ 
son  Shop,  Loose,  Wiles  Biscuit  Co.,  New 
England  Telephone  &  Telegraph  Com¬ 
pany,  Fisk  Tire  Company,  Eastern  Kodak 
Company,  Boston  Consolidated  Gas  Com¬ 
pany  and  Liggett’s  Drug  Stores. 

The  judges  were:  Allen  H.  Wood, 
president  of  Wood,  Putnam  &  Wood  Co., 
advertising  agency,  Boston;  George  G. 
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YOU  CAN  CHEAT  ON  TIME 

Tim»— one  production  factor  that  no  man  can  control — Yet  there  it  one  way  to  cheat  both  tht 
clock  on  the  client's  desk  and  your  own  time  clock. 

If  we  can  show  you  how  an  operator  can  turn  out  200  nexatives  for  photo  engravinx  or  proceu  Is 
an  eixht  hour  day  iiutead  of  fourteen  or  fifteen  wet  plate  nexatives — it  would  interest  yoa, 
wouldn’t  itt — ^because  it  means  increasinx  your  plant  capacity  over  100  per  cent.  And  if  this 
added  volume  costs  less  than  60  per  cent  of  your  preaent  overhead — what  would  such  economy 
mean  in  extra  profits!  Fixure  it  out  on  paper. 

We  aren’t  recitinx  fairy  talea.  These  are  plain,  unvarnished  facts — ^how  the  new  Contrssts 
Process  of  eliminatinx  wet  plate  nexatives  -will  speed  up  your  production— cut  down  costs  s^ 
make  possible  rush  order  jobs  that  come  closer  to  fulflUinx  the  "we  want  this  yesterday"  premiss 
than  ever  before.  Full  information  furnished  on  request. 
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THUS.  W.  BRIGGS  CO. 

Columbian  Mutual  Tower  Bldg. 
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POLYGRAPHIC  COMPANY  OF  AMERICA,  INC. 


Sales  Offices; 

237  Lafayette  Street 
Hew  York,  N.  Y. 


Rochester,  N.  Y. 


Branch  Office ; 
180  N.  Wabash  An. 
Chioaxo,  HI. 
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EXPERTS  ENDORSE  THE  NEW 
INTERTYPE  IDEAL  NEWS  FACE 
USED  IN  THE  NEW  YORK  TIMES 
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(Reprinted  from  The  Times,  June  8.  1927) 

THE  TIMES’S  NEW  TYPE 

LARGER  FACE  WILL  AID  IN  CONSERVATION  OF  EYESIGHT 


The  New  York  Times  is  certainly 
to  be  commended  for  adopting  a 
larger  and  more  legible  type. 

There  can  be  no  doubt  that  much 
eye  trouble  is  due  in  part,  to  the 
burden  placed  upon  the  eye  in  the 
reading  of  small  and  illegible  print. 

There  is,  possibly,  no  class  of  lay¬ 
men  who  can  do  more  to  conserve 
the  vision  of  the  nation  than  the 
publishers  of  newspapers,  by  em¬ 
ploying  the  largest  and  most  legi¬ 
ble  type  practicable,  by  good  press- 
work  and  by  using  the  proper  grade 
of  paper. 

Good  presswork  and  a  good  grade 
of  paper  are  both  characteristic  of 
The  Times  and  are  factors  equal  in 


importance  with  size  of  type  and 
have  much  to  do  with  legibility. 
The  larger  type  now  adopted  by 
The  Times  is  a  marked  improve¬ 
ment  and  will  mean  much  to  the 
eyes  of  your  readers.  According  to 
the  writer’s  recollection  it  was  less 
than  two  years  ago  that  you  made 
a  change  in  the  face  of  type  you 
used  which  increased  legibility  and 
the  new  face  now  adopted  is  a 
decided  improvement  and  serves 
to  indicate  a  most  commendable 
consciousness  on  the  part  of  The 
Times  of  its  recognition  of  the  vital 
importance  of  the  conservation  of 


vision. 


Guy  A.  Henry y 


General  Director,  Eye  Sight  Conservation  Council. 
New  York,  June  7,  1927. 


Intertype  matrices  will  run  in  other  slug-casting  machines 
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INTERTYPE  CORPORATION :  TVew^YorA  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 
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Editor  &  P  u  b  I  i  s  h  r  r  for  June  18,  1927 
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CRUSADING  NEWSPAPERS 


Critics  of  the  modem  daily  press  delight  in 
asserting  that  the  old  crusading  spirit  is  dead 
and  that  the  average  editor  would  not,  in  these 
decadent  days,  turn  his  hand  over  to  aid  any  public 
cause  if  the  enterprise  involved  controversy  or  possible 
offense  to  special  interests  or  advertisers.  Yet,  week 
by  week  Editor  &  Publisher  relates  the  circum¬ 
stances  of  successful  newspaper  crusades  in  many 
cities  and  for  good  old  familiar  objects. 

Last  week  two  splendid  victories  for  the  people, 
wrought  by  spirited  newspapers,  were  recorded.  At 
W  orcester,  Mass.,  John  H.  Fahey,  distinguished  pub¬ 
lisher  of  the  Post,  saw  a  year’s  editorial  campaign 
lor  a  reduction  in  electric  power  rates  crowned  with 
victory.  The  newspaper  not  only  demonstrated  that 
the  rates  of  the  local  power  company  were  too  high 
hut  Mr.  Fahey  caused  to  be  circulated  popular  peti¬ 
tions  addressed  to  the  Massachusetts  Department  of 
Public  Utilities.  So  urgent  was  the  demand  and 
so  conclusive  the  evidence  that  a  favorable  decision 
was  obtained,  the  result  being  that  the  people  of 
W'orcester  will  have  electricty  for  5  cents,  instead 
of  7  cents,  meaning  a  saving  to  them  of  more  than 
a  half  million  dollars  per  annum.  The  Post's  cam¬ 
paign  led  some  20  other  companies  in  other  Massa¬ 
chusetts  communities  to  cut  their  rates. 

.\t  Houston,  Tex.,  the  Press  scored  a  remarkable 
triumph  for  the  people  in  the  matter  of  a  fair  price 
for  natural  gas.  M.  El.  Foster,  editor  of  the  Press, 
led  the  fight  against  increased  gas  rates  which,  he 
charged,  would  yield  a  gross  profit  to  the  utility  com¬ 
pany  of  230  per  cent.  The  proposed  increase  meant  a 
tax  of  $360,000  on  the  householders  of  the  city. 
The  Houston  city  council  had  railroaded  increased 
rates  through  three  readings  and  the  Mayor  felt  him¬ 
self  committed,  but  Mr.  Foster  raised  such  hob  in 
first-page  editorials  that  the  politicians  and  service 
company  officials  took  fright  ami  surrendered,  whipped 
to  a  standstill.  Continuation  of  the  old  rates  means 
a  saving  of  $22  on  the  gas  bill  of  the  .average  citizen. 

Much  is  .said  of  the  “silenced  and  servile  American 
press,’’  but  there  are  ample  proofs  that  honest,  con¬ 
scientious  and  intelligent  editorship  is  still  in  the 
saddle  in  many  cities,  serving  the  people  of  the  town 
and  making  sacrifices  when  they  are  necessary. 


Kow  that  the  birdmen  have  received  their  just 
dues  on  page  one,  let  American  thought  return 
to  the  monstrous  fact  that  the  Mississippi  has 
made  600,000  Americans  homeless  and  miser¬ 
able,  that  the  South  is  calling  for  an  immediate 
session  of  Congress  and  a  relief  appropriation 
of  from  $100,000,000  to  $300,000,000,  and  that 
the  Hood  problem  has  not  been  solved  for  the 
future. 


MELLETT’S  VICTORY 


NEiXT  month  Lengel,  the  former  chief  of  police 
of  Canton,  will  go  on  trial  charged  w’ith  first 
degree  murder  in  the  conspiracy  to  assassinate 
Don  R.  Mellett,  editor  of  Canton  Daily  News.  ‘Four 
of  the  conspirators  have  been  convicted,  three  receiv¬ 
ing  life  sentences  and  one,  who  turned  state’s  evidence, 
a  sentence  of  from  five  to  twenty  years.  If  Lengel 
is  convicted  indictments  of  “higher  up’’  conspirators 
are  expected. 

The  almost  unbelievable  charges  that  Don  Mellett 
printed  in  his  newspaper  of  an  alliance  between  the 
underworld  and  grafting  officials  of  the  local  govern¬ 
ment  have  been  sustained  in  the  long  test  of  the 
question  in  the  local  courts,  but  all  has  not  yet  been 
told.  The  monstrous  condition  did  exist.  Local 
respectability  would  have  shut  its  eyes  and  let  the 
thing  go  on ;  some  nice  people  in  Canton  said  that 
Mellett  was  "blackening  the  fair  name  of  our  city” 
and  would  have  him  gloss  the  vile  mess. 

We  have  never  believed  that  Canton  was  more 
black  than  many  other  industrial  cities  in  this 
dangerous  era  of  bootlegging  and  audacious  grafting, 
hut  Mellett  was  a  red-blooded  editor  who  was  willing 
to  risk  himself  to  promote  the  true  interests  of  the 
)>eople  of  his  community.  His  martyrdom  has  already 
brought  to  Canton  rich  fruits.  The  cancerous  growth 
was  attacked  and  the  result  is  the  general  belief  that 
Canton  is  now  a  safe  place  in  which  to  live  and 
work. 


I  ^  L 


And  he  dreamed,  and  hehold  a  ladder  set 
up  on  the  earth,  and  the  top  of  it  reached 
to  heaven:  and  hehold  the  angels  of  Cod 
ascending  and  descending  on  it. — Genesis, 
XXVIII:  12. 


SCHOOL  NEWS 


I'l'  riin;iin>  our  belief  that  the  public  school  is  one 
of  the  choicest  assignments  that  may  be  written 
on  a  city  editor's  assignment  sheet.  -A  good  school 
story  interests  a  large  per  cent  of  the  local  population 
and  is  of  high  civic  value.  To  act  as  mentor  and 
•lefender  of  the  youth  of  the  community  is  a  natural 
press  function. 

While  occasionally  we  see  a  newspaper  that  ap- 
tiears  to  sen.se  this  opjiortunity  and  this  responsibility, 
it  is  true,  as  we  have  often  remarked,  that  the  school 
assignment  is  ignored  or  slighted  in  many  office.s — at 
least  is  regarded  as  dull  routine. 

During  June  some  30,000,000  American  boys  and 
girls  are  required  to  give  written  proof  of  their 
ability  to  pass  to  higher  grades  in  the  public  schools 
or  to  graduate.  It  is  a  severe  mental  test.  Egged 
on  by  parents,  brothers  and  sisters  and  particularly 
by  teachers  the  children  accept  the  challenge,  but 
with  such  bated  breath  and  such  fluttering  heart  as 
perhaps  only  the  tenderest  of  mothers  and  fathers 
may  know.  To  the  pupils,  e.xamination  week  is  an 
occasion  of  grave  import.  Failure  in  this  test  means 
not  only  loss  of  time  but  humiliation  and  actual 
sufTering  for  sensitive  types.  Examination  week  in 
any  public  school  is  a  great  human  interest  story  for 
any  newspaper  man  who  will  dig  into  it. 

P>y  chance  we  have  come  into  possession  of  the 
regents’  geography  examination  for  the  8th  grade  in 
the  grammar  schools  of  New  York  State,  conductetl 
last  Monday.  In  some  '•espects  it  is  a  remarkable 
document.  It  contains  some  questions  that  to  us 
seem  unfair  to  a  child  of  11  to  15  years  of  age. 
We  think  it  is  a  story.  Here  are  three  questions, 
each  requiring  a  definite  answer,  which  this  examina¬ 
tion  paper  contains :  ( 1 )  “What  is  the  lowest 

(coldest)  temperature  ever  reached  in  your  town  or 
city?”  (2)  “What  is  the  approximate  altitude  of 

the  place  where  you  live?”  (3)  “Congo  is  a - 

located  in  - .’’ 


Can  the  reader  of  this  paper  answer  off-hand  the 
first  question?  “Ever”  is  a  long  time.  It  includes 
the  Ice  Age.  That  question  is  ambiguous,  loose  and 
unfair,  in  our  opinion.  If  the  child  were  asked  to 
name  the  coldest  day  in  his  memory  in  that  town 
he  would  have  a  chance  to  make  a  sensible  reply. 
The  “approximate  altitude”  of  cities  or  towns  that 
may  be  built  both  on  hills  and  at  sea  level  is  another 
absurdity.  “The  place  where  you  live,”  may  mean 
your  home,  town,  county,  state  or  nation.  If  the 
question  concerned  the  altitude  of  the  land  on  which 
the  school  stands  it  could  be  answered.  The  correct 
answer  to  the  Congo  question  is  a  river  in  Africa, 
but  equally  true  would  be  a  colony  in  Africa. 

These  are  but  a  few  specimens  of  tricky  or  loose 
questions  in  a  public  school  examination  upon  which 
the  fate  of  thousands  of  youngsters  hung  last  Monday. 
The  subject  deserves  newspaper  exploitation.  Indeed, 
if  the  geography  test  in  New  York  State  is  a 
criterion  of  what  school  children  in  general  are  ex¬ 
periencing.  the  whole  subject  of  examination  methods 
is  valid  copy  and  we  can  think  of  nothing  better  for 
summer  discussion.  The  suggestion  is  offered  that 
city  editors  obtain  copies  of  local  examination  papers 
and  search  them  for  unfair,  tricky  questions. 

Next  fall,  when  the  schools  reopen,  declare  your 
newspaper  in  on  the  tremendous  local  interest  in 
public  schools,  assigning  the  best  reporter  on  the 
staff  to  the  task!  The  social  side  of  school  life,  so 
often  the  only  newspaper  treatment  the  subject  re¬ 
ceives,  is  trivial  and  uninteresting,  but  the  intricacies 
of  public  education  offer  wide  fields  to  explore. 


CONTROL  OF  BUNK  TRAFFIC 


FF^ilE!  '.■diiiir  of  a  Southern  newspaper  told  us  the 
I  other  da>  how  he  handles  the  deluge  of  frt{ 
•  W 


publicity.  W  e  pass  his  interesting  method  to 
other  editors :  "All  incoming  letter  mail  is  sorted 
in  the  general  office,  and  only  mail  known  to  contain 
legitimate  news  matter,  or  advertising  or  circulation 
correspondence,  goes  to  the  several  departments.  .\ll 
other  letter  mail  and  third  class  mail,  with  all  pack¬ 
age  mail  and  mats  not  clearly  intended  for  the  ad¬ 
vertising  department,  goes  directly  to  a  wise  and  not 
over-sympathetic  young  woman  with  a  wholesome 
sense  of  humor,  who,  as  .secretary  to  the  chief,  has 
delegated  authority  equal  to  his. 

“For  a  few  minutes,  at  intervals,  she  operates  two 
large  steel  cans.  Into  the  cans  goes  every  particle 
of  ‘publicity’  except  a  few  sheets  which  she  thriftily 
tears  up  for  scratch  paper,  an  occasional  actress 
saved  for  the  sport  editor  to  comfort  him  while  his 
wife  is  away,  and  certain  inclosures  saved  for  the 
glance  of  an  assistant  editor  who  rarely  opens  the 
envelopes. 

"Otherwise,  not  one  piece  in  a  thousawl  of  this 
junk  ever  gets  by  her,  except  to  fall  into  the  janitor's 
sack  on  the  way  to  the  incinerator.  Editors,  depart¬ 
mental  editors,  advertising  men,  all  are  spared  from 
having  their  desks  cluttered  up  with  it,  and  the  news- 
)>apcr  is  preserved  untainted. 

"When  I  want  scratch-paper,  I  call  for  moving 
picture  publicity;  those  birds  use  a  good  grade  of 
borul  paper  that  takes  ink  as  well  as  any  kind  of 
pencil ;  try  it.  If  the  other  2,000  newspapers  will 
adopt  our  policy,  the  ‘publicity'  evil  will  quickly  dis¬ 
pose  of  itself.” 


Lindy’s  modesty  and  his  mother’s  common 
sense  Iwe  "set  a  neio  vogue,”  according  to  one 
optimistic  ne7i'S  writer. 


GOOD  LEGAL  REFORM 


.4  musical  and  dramatic  society,  cermposed  of 
members  of  the  staff  of  the  London  "Times," 
on  regular  occasions  produces  standard  comic 
operas  or  dranuis  zoritten  on  jnumali.ztic  themes, 
for  amusement  and  charity. 


NO  SUMMER  SLUMP  HERE 


WH.AT  lines  of  business  arc  most  active  in  tht 
Summer  months?  It  is  important  to  know  if 
any  newspaper’s  advertising  staff  is  intelli¬ 
gently  to  resist  the  usual  linage  slump.  The  follow¬ 
ing  departments  of  trade  have  their  actual  peaks  of 
business  in  June.  July.  .August  and  September:  Canras 
footwear,  automobile  tires,  life  insurance,  plumbing 
and  heating  equipment,  automotive  equipment,  roofing 
materials,  lumber,  motor  trucks,  building  materials, 
stoves  and  ranges,  petroleum,  creams  ancl  ices,  dental 
supplies,  wearing  apparel,  biscuits,  automobiles, 
brushes,  school  supplies,  electric  wire  and  fumaws. 
optical  goods,  portable  typewriters,  machinery,  paint 
toilet  gOi-)ds.  and  trunks  and  bags. 

These  statistics,  for  which  we  are  iiidebteti  to  the 
Dartnell  Corporation,  indicate  plenty  of  room  fw 
advertising  men  to  work  profitably  in  during  the 
Summer.  It  is  not  to  be  supposed,  of  course,  that 
the  articles  mentioned  have  their  peak  sale  in  dl 
localities  in  the  four  Summer  months,  but  the 
averages  are  for  the  whole  country.  Local  merchants, 
if  consulted  on  the  subject,  might  be  surprised  to 
find  just  what  are  their  best  selling  Summer  lines- 
.An  inquiry  might  stir  interest  and  advertising. 


C.Al.Il''OR.\l.\  has  just  hit  upon  an  excellent 
legal  reform.  .A  new  law  makes  a  complainant 
111  divorce  proceedings  responsible  for  fraudu¬ 
lent,  faked  charges.  If,  for  instance,  a  man  should 
charge  his  wife  with  an  offense  and  fail  to  substantiate 
liis  allegations  in  court  he  would  be  subject  to  a 
suit  for  libel.  The  new  law  is,  as  well,  a  protection 
for  the  press.  No  newspaper  could,  of  course,  be 
held  liable  for  the  publication  of  a  false  charge  whidi 
has  been  made  a  record  of  the  court  in  a  formal 
complaint.  The  .American  press,  however,  does  not 
enjoy  publishing  charges  against  people  which  are 
false  and  unjust  and  any  regulation  which  tends  to 
reduce  this  hazard  will  receive  hearty  press  support. 
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PERSONAL 


IN  THE  EDITORIAL  ROOMS 

A  PARTY  of  New  York  ship  news 
men  sailed  on  June  11th  on  the  S. 


FOLKS  WORTH  KNOWING 


S.  France  as  guests  of  the  French  line, 

^HARLES  K.  McCLATCHY,  pub-  in  order  to  return  to  America  on  the  l^^ILLIAM  S.  CRAW  FORD  was 

L  lisher  of  the  Sacramento  (Cal.)  Bee,  maiden  voyage  of  the  new  French  liner  knighted  on  June  3  by  King  George, 

returned  June  8  from  an  extended  tour  “He  de  France.”  In  the  party  were  becoming  then  the  second  British  ad- 

of  European  countries.  He  was  gone  Theodore  Dibble,  of  the  Eivning  Post;  vertising  agent 

fourteen  months.  James  Duffv,  of  the  New  York  Tele-  privileged  to  put  | 

Ed  Howe,  former  editor  of  the  Atchi-  ^  ^  u'w 

.^TfKan.)  Globe  and  known  as  the  .\ew  York  and  Mrs  name  and  K_BT.. 

son  »,iN.dii  '  tjjii”  tiac  .Acton;  and  Mr.  and  Mrs.  Clay  Morgan,  after  it.  The 

Sous  AtcWson  residue  “Potato  HUl”  %  t^ie  press  representative  of  first  to  be  so 

.T  V  the  trench  line.  They  will  return  on  honored  bv  the 

to  H.  C  V  anstrum.  29th.  throne  was  Sir 

;  gSr,  “■'p-’Kir-isSiarir's", 

Newspaper  Publishers  Association,  has  chairman  and 

elected  a  member  of  the  Council  of  governing  direc- 

the  Boston  Historical  Society,  of  Boston,  Joseph  Scarry,  former  state  editor  of  tor  of  W^  S. 

Mass.  the  Newark  Evening  News,  is  now  as-  Crawford,  Ltd. 

Henry  B.  Sell,  lormerly  literary  edi-  \V^oh^Seu'‘S2ic^^di'"^^^^  advertising  agents  ,  . . 

tor  of  the  Chicago  Daily  News  and  now  t*arreii  succeeds  mm  of  London.  The 

rice-president  of  the  Butterick  Publish-  ®tate  editor.  Crawford  .Agency  has  just  opined  a  com¬ 

ing  Company,  \ew  York  City,  was  pre-  Gene  Norton,  formerly  night  city  edi-  plete  advertising  organization  iii  Berlin, 
sented  with  the  Legion  of  Honor  in  New  tor.  Providence  (R.  I.)  Journal,  is  now  with  the  object  of  e.xtending  British  and 

York  recently  by  the  French  govern-  day  city  editor  on  the  PrcrAdence  Eve-  -American  trade.  Sir  William  is  the 

ment  for  his  diplomatic  services  to  ning  Bulletin,  published  by  the  same  chairman  of  the  convention  committee  of 

France.  firm.  Norton  replaces  Claude  .Andrew  the  forthcoming  advertising  exhibition 

TU  T  Fiiic  .arossirlonf  r,{  tVi*>  Jaggcr  who  resigned  recently  to  marrv  and  convention  which  is  to  be  held  in 

Nj^ti"and  FS  e’BS2"c4aI;v  '.'-f  Adelaide  Kohler  i„  New  l^nd.n  Hris  year  tor  the  p.;,p,se  ol  .V- 

informer  publisher  of  the  IVorcester  ther  developing  empire  trade 

,  (Mass.)  Telegram-Gacette,  has  been  Olanil  D.  Russell,  formerly  head  of  niff 

'  &ed  a  director  of  the  Worcester  Air-  the  sports  desk  of  the  New  York  Eve-  Advertis- 

•  I  irt.  Inc.,  owners  of  the  Worcester  ning  Post  and  Tokio  correspondent  of  '  "  nH  Z  f  it  1 

&n  field.  the  .Vm-  York  World  for  th^past  two  Z  Tt  V  1, 

I  Uoo  spirits  01  the  great  British  Advertising 

[  I  John  Rodemeyer.  publisher  of  the  >  ™  nlmarpi  Exhibition  held  at  the  White  Citv  in 

f  I  G^eenmch  (Conn.)  News-Graphic,  is  ‘r*^  Tnn.  ?  1920.  In  1921  he  was  president  of  the 

f  I  suffering  from  injuries  received  June  9  trouble^  resigned  June  1  becau.e  of  jEirty  Club  of  London  and  also  vice- 


when  he  was  struck  by  an  automobile. 


president  of  the  Publicity  Club  of  Lnn- 


H.  S.  Pollard,  editor  of  the  AVto  Fori  Rogers  Bean  night  editor  of  jon. 

Eitnmg  World,  and  Mrs.  Pollard  sailed  Daily  News,  sailed  June 

Wednesday  for  a  month’s  vacation  in  H  the  Leviathan  for  a  months  com-  v  -r- 

•'  bined  business  and  vacation  m  England  the  Boston  (Mass.)  Transcript,  cele- 

John'  H.  Fahey,  publisher  of  the  ^"1  ^  his  seventy-fifth  birthday  anni- 

Worcester  (Mass.)  Post,  sailed  for  Paul  Budmgame.  a  reporter  on  the  ve^ary  last  week.  ^ 

ctnfVVinlm  Tune  14  with  a  nartv  of  C olumbus  Ohio  State  Journal,  will  re-  Dan  Lenehan  and  Tames  G.  Mackin 


Stockholm,  June  14,  with  a  party  of 


Paul  Burlingame,  a  reporter  on  the  versary  last  week. 

jlumbus  Ohio  State  Journal,  will  re-  Dan  Lenehan  and  James  G.  Mackii 


.Americans’  who  will’  attend  the  conven-  ^he  recently  joined  the  staff  of  the  Scranton 


of  International  Chamber  of  Com-  of  Journalism  Ohio  State  Uni 


merce  there. 

R.  W.  Brown,  editor-in-chief  of  the 


versity.  He  will  locate  in  Cleveland. 
Sanford  B.  Hunt,  who  retired  several 


(Pa.)  Sun.  Lenehan  was  city  editor  of 
the  old  Scranton  Sunday  Dispatch. 
George  Fox  Home,  who  received  his 


Vmcouver  (B.  C.)  Province,  was  pre-  years  ago  as  managing  editor  of  the  master’s  degree  from  the  Pulitzer  ScTiool 
sented  with  a  gold  watch  by  his  staff  on  Sunday  Call  to  o^rate  a  fruit  of  Journalism,  Columbia  University,  this 

the  occasion  of  his  26th  anniversary  of  "ear  Santa  Cruz^  Cal  is  m  New-  spring,  has  joined  the  reportorial  staff 

service  with  that  newspaper.  ^  short  sta^  He  will  be  tendered  of  the  New  York  Times. 

William  I  Kline  editor  of  the  .diiw/cr-  ®  at  the  E^ex  (31ub  next  \^ek  Shields,  sporting  editor  of 

dam  (N.  y!)  Recorder,  of  the  class  of  editorial  staff.  the:  Ne^rk  Evening  Nezvs  has  been 

1872,  Union  College,  Schenectady,  was  John  O  Connell  has  resigned  from  the  made  West  Hudson  editor  of  that  paper 
grand  marshal  of  the  -Alumni  Parade  city  staff,  IForcMfcr  (Mass.)  Telegram,  effective  June  20. 

held  during  commencement  exercises  re-  become  a  state  highway  inspector.  Harrell  Lee  of  Hugo.  Okla.,  of  this 

cently.  -Anard  W.  Littman,  of  the  Orange  year’s  graduating  class  at  University  of 

_  bureau  of  the  Newark  Evening  News.  Missouri  School  of  Journalism,  will  be- 

■ki  TUP  Ditciupcc  /MTPir'p  left  Saturday  for  a  two-weeks’  vacation  come  city  editor  of  the  Altus  (Okla.) 

IN  THE  BUSINELSS  OFFICE  m  Atlantic  City.  Times-Democrat  and  Plain  Dealer. 

T^^GH  G.  BREWER  has  been  named  Richard  O.  Shaeffer,  of  the  staff  of  Hugh  White  of  the  Detroit  Free  Press 
^advertising  manager  of  the  Montreal  the  Newark  Star-Eagle,  will  spend  his  and  James  V.  Piersol  of  the  Detroit 
Daily  Star  and  the  Family  Herald  and  vacation  this  month  at  his  home  in  Balti-  News  were  among  the  five  passengers 
Weekly  Star.  He  has  been  circulation  niore,  Md.  on  the  pathfinding  airship  of  the  Na- 

promotion  manager  of  the  Family  Herald  Henry  A.  Kidder,  of  Arlington,  Mass.,  tional  .Air  Tour  which  flew  from  Detroit 
»nd  Weekly  Star.  special  writer  on  wool  trade  subjwts  for  ( Continued  on  page  32) 

Edwin  S.  Friendly,  business  manager  of  - - 

^  New  York  Sun,  Mrs.  Friendly  and  - - 

their  two  children  have  moved  from  their 

wh^py  wTspeK^^^^  Albert  Payson  Terhune 

W.  F.  Rogers,  advertising  manager  of 
the  Boston  Transcript,  and  Mrs.  Rogers 

recently  returned  from  a  fishing  trip  to  WTltCS 

Chapleau  Qub,  north  of  Montreal. 

W.  J.  Bacon,  advertising  solicitor  of  the  CC  OC  DcAT 

Een-y  (Okla.)  Journal,  has  been  named  *  vr  I\Cr/\L/  L/vJvsO 

^eiiising  manager  of  the  Woodward 

E.  Hugh  Crosby,  advertising  manager  OttC  of  thc  tnost  pOpulsf  fcstUfCS  Binotlg  lovCfS 

si.  ain*?  i/wS  dogs  and  fanciers  of  good  writing. 

[  ngton,  D.  C.  on  a  vacation. 

Roy  G.  Johnson,  general  manager  of  Weekly — with  two-column  art. 

me  /I/tany  (N.  Y.)  Times-Union,  has 

Sns'cii?  Terhune  at  his  best — and  what  is  better? 

Albert  F.  Kleps,  manager  of  the 

oataina  (N.  Y.)  Times,  was  elected  vice-  - - - 

president  at  the  New  York  state  conven- 

“on  of  Elks  at  Troy.  N.  Y.,  June  6.  •m.T  w  • 

Otarles  E.  Heitman  of  New  York,  for-  Til©  SVlldlC9.'t©a  IllC* 

™.v  associate  editor  of  the  Christian  ^ 

Boston,  has  been  V.  V.  McNitt  Timet  Bldg.,  Charles  V.  McAdam 

^d  business  manager  of  the  Christian  President.  '  New  York  City  Vice-President. 

«ience  Publishing  Company,  publishers 

*>  the  paper.  U  ■  ■ 


Henry  A.  Kidder,  of  Arlington,  Mass.,  Ptonal  -Air  Tour  which  flew  from  Detroit 
special  writer  on  wool  trade  subjwts  for  (Continued  on  page  32) 


Albert  Payson  Terhune 

writes 

“Tales  of  Real  Dogs” 

One  of  the  most  popular  features  among  lovers 
of  dogs  and  fanciers  of  good  writing. 

Weekly — with  two-column  art. 

Terhune  at  his  best — and  what  is  better? 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President. 


Timet  Bldg., 
New  York  City 


Charles  V.  McAdam 
Vice-President. 
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(CoHthiucd  from  I'asc  31 )  this  week  to  Miss  \  era  Wise,  a  school  June  15,  at  Cedar  Hill,  Waltham,  Mass.  Don  H.  Wimmer  has  leased  the 

to  Boston  last  week  making  preliminary  teaclier,  at  Creenlield,  Ind.  At  the  same  Miss  Helena  B.  Shipman,  newly  elected  (X.  M.)  hide  pendent,  weekly,  from  ^ 

arrangements  for  the  national  air  tour  Elliot’s  brother,  James  W.  lil-  president  of  the  organization,  was  in  M.  Jackson  for  a  period  of  five  vears^ 

in  which  30  planes  will  participate.  I.e-  liot.  assi.-tant  real  estate  editor  of  the  Lw  charge  of  arrangements.  _ 

ginning  June  27. 


.ht^eles  'l  imes  and  formerly  of  the  Indi-  annual  convention  of  the  Xew 


(  ovven  has  resigned  as  assistant  was  married  in  Los  .\ngeles  KN(a..^ND  Tykk;rafhical  Union,  com- 

John  t.owtn  has  resigne  1  .  .'u  \  to  Miss  Helen  klemans,  a  high  school  i.risinir  renresentatives  of  50  unions  will 

degraph  editor  ot  the  Scnmtoii  (,Pa.)  j^.^eher  at  Windsor.  111.  prising  representatue^s^  ol  ao  unions,  _wui 


telegraph  editor  ot  the  Smni/mi  U  a. )  at  win 

Times.  He  intends  to  locate  in  Oregon 

where  he  has  purchased  a  farm.  cor/'iAi  riMT-irkwc  t 

T  1.  Stanton,  formerlv  feature  editor  SPECIAL  EDITIONS  Xkw  York  Automobile  Editors’  As-  W  e  suppose  Dr  Cook  for  several  days 

of  the  lltus  (Okla  )  Times-nemocral  EW  YORK  HERALD  TRIBUNE,  soci.ation  held, a  luncheon  at  the  Roose-  now  has  been  telling  the  other  boys 
and  rhiin  Dealer,  is  now  editor  of  the  Model  Home  artgravure  section,  six  yf.'‘  Hotel  June  7,  m  honor  of  John  C.  along  the  corridor  all  about  how  he  used 
Semmole  Producer,  established  in  March,  pages.  Mav  id.  \Utmore  former  automobile  editor  of  the  to  dread  sleet  more  than  anything  else 

Steele  Lindsay  of  the  Boston  (Mass.)  Tall  Rk-er  t  i  i  o_rk  Ereumg  Mad.  Duncan  Curry  on  Ins  flights  tpm  New  \ork  to  Paris 


FLASHES 


SPECIAL  EDITIONS 


be  held  in  Portland,  Me.,  June  27  and  28. 
( Ifficers  will  be  elected. 

New  York  Automobile  Editors’  As- 


■all  Rip'r  (Mass.)  Globe.  Lions  33d  of  the  New  Font /fwcrtVoH  and  president  and  huck.—Columbus 


//miM  staff  is  conducting  “Paddock  and  District  Convention  .section,  10  pages,  of  the  grouo  was  toastmaster 
Bench.”  daily  column  of  notes  on  horse  May  23.  was  TOastmaster. 


shows  and  horse  racing. 


.\ntonio  Ferro  of  Diario  de  Xotican  rival  home,  June  12.  124  pages, 
a  prominent  Lisbon,  Portugal,  newspaper  Worcester  (Mass.)  Telegram,  gradua 
is  in  the  L  nited  States  making  an  ex-  jion  edition.  June  8. 

tensive  study  of  conditions  in  the  (Jorcej/cr  (Mass. )  /W,  tabloid  editioi 
Portutiuese  settlements.  He  has  spe  celebrating  the  winning  of  a  long  light  fo 
some  time  111  California  and  is  now  in  reduction  in  the  Worcester  electric  ligh 
the  east,  visiting  Boston,  I-all  River  ami 

New  Bedford,  Mass.  '  _ 

Ralph  Reed  Wolfe,  with  the  Hartford  HOLDING  NEW  POSTS 

(Conn.)  Courant  for  the  past  16  years  w  ioliv  r  u  , 

the  last  seven  as  an  editorial  writer,  has  J?OBfc.RT  W  .  SI.  JOHN,  trom  Rut 
resigned.  He  is  president  of  the  Hart-  land  (Vt. )  Ne^es.  to  desk,  Rutlam 


ford  Press  Club.  ticraui. 

Jack  K.  Morris,  of  the  Xezeark  Star-  Leigh  Burdi 
Eagle,  has  been  made  editor  of  the  ^ . )  Eventng  J 
Orange  bureau  of  that  paiier.  He  takes  Mirrnmg  Eagh 
the  place  of  Herbert  O.  Brandt,  who  Kenneth  Hi 
has  In’en  transferred  to  the  Newark  of-  (N.  Y.)  Ez'c 


u  ,  c-  ]  ij  r-  tv,  u’  Robert  Huse,  director  of  the  Boston  ,,  ,,  , 

Boston  Sunday  Herald,  Universitv  News  Bureau,  will  talk  on  ,  ^Klst  prol.lems  of  political  circles  can 

rival  home,  June  12.  124  pages.  "Urban  University  Publicity”  at  the  an-  ^e  solved  by  pie.— 11  all  Street  Journal. 

II  arrester  (Mass.)  lelegram,  gradua-  nual  convention  of  the  .\meric.\n  .\s-  ,,  •  t  •  u 

tion  edition.  June  8.  sikt.xtion  of  College  News  Bureaus  at  Captaui  Lindbergh  must  now  stand  the 

Worcester  (Mass.)  tabloid  edition  Manhattan,  Kan.,  June  23-25.  Mr.  Huse  “'Stits  of  oratory.— 

celebrating  the  winning  of  a  long  light  for  was  formerly  on  the  staff  of  the  Man-  ^^^oktyn  Eagle. _ 

a  reduction  in  the  Worcester  electric  light  Chester  (N.  H.)  Union-Leader.  ,  , 

r-.f,.  I  e.  r-  .  -'‘‘w  Tork  messenger  boy  walkimr 

_  ,  Hndiana  Rei>lblic.\n  Editorial  As-  rapidly  aroused  suspicion  and  he  was 

HOI  niNr  NFW  POSTS  .-'tR  i.xTiON  will  hold  its  annual  summer  arrested  for  burglary. — Florence  ( Ma  I 

HOLDING  NEW  POSTS  outing  at  Lafayette,  June  28  and  29,  James  Herald  ' 

ROBERT  W.  ST.  JOHN,  from  Rut-  }■.  Fatchell,  editor  of  the  Union  City  '  - 

land  (Vt. )  Xezi’s.  to  desk,  Rutland  and  president  of  the  association,  has  educator  advises  the  public  never 

HllnOUnCCG.  4-.  .Ay-X4..n1  la.  U 


Most  problems  of  political  circles  can 
be  solved  by  pie. — Wall  Street  Journal. 

Captaui  Lindbergh  must  now  stand  the 


New  York  messenger  boy  walking 
rapidly  aroused  suspicion  and  he  was 


.■\n  educator  advises  the  public  never 
to  read  a  iiopular  novel  until  it  becomes 


Leigh  Burdick,  from  Pouglikeet'.uc  (N.  secretary  of  the  Read  a  year  old.  But  who  ever  heard  of  a 

Y.)  Evening  Star,  to  desk,  Poughkeepsie  ^lachmery  Company  of  \ork  Pa.,  has  popular  novel  reaching  that  advanced 
Mimthig  Eagle  elected  president  of  the  York  Ad-  age?— Windsor  (Ont.)  Border  Cities 


Malcolm  Mollan.  editorial  writer  on 
the  .Manchester  (Conn.)  Ez'cning  Herald 
is  back  at  his  desk  after  a  week  of  fish¬ 
ing  in  the  Niantic  River  at  Waterford. 


Ross  Grant,  formerly  of  the  San  journalism  department  and  national  presi- 
Francisco  Chronicle  and  the  Deni’cr  Post  dent  of  the  Sigma  Delta  Chi,  national 
is  relieving  Ted  Olson,  news  editor  of  journalism  fraternity,  has  resigned  to 
the  Laramie  (Wyo.)  Repuldican-Boom-  take  a  similar  position  at  the  University 


■  T-  ,  '  I  f  r.  .  .  •  VERTisiNC  Club.  Star 

Kenneth  Hughes,  from  Poughkeepsie  i  i  ,  ‘  _ 

(N.  Y.)  Ei'cning  Star,  to  copv  desk,  recently  elected  t  •  n,  . , 

Springfield  (Mass.)  Republican.  '  president  of  the  Advertising  Club  of  .  Those  who  want  to  pay  Lindbergh’s 

_  _  Erie,  Pa.  The  other  officers  are  vice-  income  tax  tor  him  could  save  money  by 

SCHOOLS  president,  E.  Sears  McCumber;  treas-  paying  ours  instead. — Dallas  Nezvs. 

urer,  D.  E.  Hefferan  and  L.  E.  Young  j 

pROFESSOR  Roy  L.  French,  head  of  secretary.  Pedestrians  have  their  rights.  Pre- 

^  the  University  of  North  Dakota  -  sumably  the  last  rites. — Wall  Street 

journalism  department  and  national  presi-  CHANGEIS  OF  OWNEIRSHIP  Journal. 


Pedestrians  have  their  rights.  Pre¬ 
sumably  the  last  rites. — ll'all  Street 
Journal. 


D.  R  The  critter  that  sprouted  the  first 

Bunceton  {Mo.)  Eng/c  the  past  apiiendix  probably  never  knew  what  a 


crang.  for  four  months  while  the  latter  of  Southern  California.  Professor  Frank-  sold  the  paper  to  Mack  r>ennan.  legacy  he  left  to  the  surgical  profession, 

takes  a  four  months'  trip  to  Sweden.  Im  E.  Bunt  of  the  University  of  Colorado  rarmingt on  (Mo.)  — Florence  (Ala.)  Herald, 

M.  P.  Wesp,  formerly  of  the  Buffalo  department  of  journalism  has  been  named  ‘  °  temporarily  is  in  charge.  - 

Courier  cr  E.vpress,  has  been  named  sub-  to  succeed  Professor  French.  Marquette  (Kan.)  Tribune  has  been  “Uncle  Sam’s  Money  to  Be  Cut  in 

urban  editor  of  the  Buffalo  hz'ening  Raj’mond  D.  Lawrence,  instructor  in  ^  C.  M.  Bowline,  publisher,  to  H.  K.  Size.’  Measured  by  what  it  can  buy,  it 
Xezvs.  the  journalism  department  of  the  Uni-  ’’'VS*'  Hunter  was  cut  several  years  ago.— A’ctc  Yori 

f  versity  of  Oregon,  will  join  the  staff  of  ^  ^n.) Herald. 


M.  P.  Wesp,  formerly  of  the  Buffalo  department  of  journalism  has  been  named 
Courier  cr  E.vpress.  has  been  named  sub-  to  succeed  Professor  French, 
urban  editor  of  the  Buffalo  hz-ening  Raj’mond  D.  Lawrence,  instructor  in 
Xezi'S.  the  journalism  department  of  the  L’ni- 

Edward  Lynett,  Jr.,  who  attends  Holy  versity  of  Oregon,  will  join  the  staff  of 
Cross  College,  is  spending  the  summer  the  Paris  edition  of  the  Chicago  Tribune 
vacation  on  the  news  staff  of  the  this  summer. 

Scranton  (Pa.)  Times,  owned  by  his  J  W’illard  Ridings,  instructor  in  the 

father.  school  of  journalism.  University’  of  Mis- 

William  Carter,  a  graduate  of  Notre  souri,  will  head  the  new  department  of 
Dame,  department  of  journalism,  has  journalism  at  Texas  Christian  University, 
joined  the  suburban  staff  of  the  Xezeark  Fort  Worth. 

Evening  Nezvs.  Twenty  seniors  received  the  degree 

Fred  T.  Turner,  day  city  editor  of  of  Bachelor  of  Journalism  at  the  com- 
the  Buffalo  Courier  &  Express,  has  re-  mencement  exercises  at  the  University  of 
turned  after  a  vacation  in  the  .Adiron-  M  ashington. 

dacks.  _  Bruce  R.  McCoy  has  been  named  an 

T.  E.  Reizenstein.  who  has  served  instructor  in  journalism  at  the  University 
Iowa  City,  la.,  papers  45  vears  in  various  of  Minnesota  at  Minneapolis.  He  is  a 
editorial  capacities  and  has  been  city  edi-  graduate  of  the  University  of  Wisconsin, 
tor  of  the  Daily  Press  since  1901,  con->  Six  Boston  (Mass.)  University  stud- 
tinuing  in  that  capacity  since  its  merger  ents  have  been  awarded  special  prizes  for 
with  the  Citicen  in  1922,  has  been  made  leadership  in  advertising.  They  are  Lewis 
contributing  editor  to  the  Press-Citizen.  R.  Doering,  Roslindale,  ad  w'riting;  Louis 
Jack  B.  Bladine.  Cedar  Falls,  formerly  Marcus,  Jamaica  Plain,  ad  writing; 
with  the  Des  .Moines  Ezening  Tribune  Geraldine  R.  Roberts,  Mattapan,  direct 
has  been  made  city  editor,  succeeding  mail  and  mail  order  advertising;  Milton 
Mr.  Reizenstein.  M.  Banander,  Boston,  advertising ;  and 

Paul  .Applegate,  of  the  Newark  staff  Edward  K.  Beatteay,  Medford,  adver- 
of  the  Xeu’  York  Times,  will  spend  his  tising. 
vacation  the  latter  part  of  this  summer 

at  Long  Branch.  N.  J.  ASSOCIATIONS 

TUNE  meeting  and  annual  summer  out- 
MARRIED  J  jnjr  of  the  Rhode  Island  Press  Club 

TAMES  O’LEARY  of  Fairhaven,  Mass.,  was  held  at  the  Agawam  Hunt,  near 
J  to  Miss  Edna  Metcalf  of  the  Xezv  J?'  J"  6,  with  Judge 

Bedford  (Mass.)  Morning  Mercury  staff,  Howard  B.  Gorham  as  host. 

June  6.  More  than  150  newspapermen  and  their 

Freeman  F.  Gosden,  the  “Sam”  of  the  attended  the  10th  annual  meeting 

“Sam  ’n  Henrv”  team  of  radio  comedians  me  Conneait  Lake  -N^vspaper 

of  WGN.  the  Chicago  Tribune  station,  to  s  Outtng  Assoa.^noN  at  Conneaut 

Miss  I-eta  Schreiber,  secretary  to  E.  W.  4  and  5.  James  R  Bor- 

Antrim,  assistant  to  the  publisher  of  the  j  Nezvs-Herald, 


Ez'cning  World. 


TrJhnnp  inno  1 5  presided.  Officers  chosen  were ;  President, 

Tribune.  June  13  Mr.  Borland ;  Vice-President.  H.  S.  Phil- 

James  P  Sd^age.  telegraph  editor  Hp,.  Secretarv-Treasurer,  M.  E. 

Charlotte  (N.  C.)  Sews,  to  Miss  Emily  Rarton 


Evelyn  Harris.  Saturday,  June  12. 

William  J.  Farrissey,  compositor  of  the 
Fall  Rk'er  (Mass.)  Globe,  to  Miss  Mary 
R.  Hammond  of  Fall  River,  June  7. 


Barton. 

Joseph  F.  Eltages,  president  of  the 
Volksfreund  Printing  Company,  Buffalo, 
was  elected  president  of  the  Second  Dis¬ 
trict  Federation.  United  Typothet.e  of 


Sidney  S.  Birdsall,  of  the  editorial  staff,  America  at  the  close  of  the  41st  annual 
Elgin  (Ill.)  Courier-News,  to  Miss  Lau-  convention  in  the  Hotel  Statler,  Buffalo, 
retta  Mae  Johnson,  June  4.  N.  Y.,  June  11. 

Robert  C.  Elliot,  managing  editor  of  .Annual  outing  of  the  New  England 
the  Salt  Lake  City  Telegram,  v,as  marrkA  Woman's  Press  .Associ.vtion  was  held 
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Dry  Mat 
Experts 


constantly  comb  the  country  making 
WOOD  DRY  MAT  installations 
and  rendering,  gratis,  assistance  to 
our  old  customers. 

This  dependable  service  and  our 
prompt  shipments  make  it  safe  and 
easy  to  go  to  WOOD  DRY  MATS. 


W^ood  Flong  Corporation 

Stillwater,  New  York 


NEW  Ye)RK 


Comt<lctc  Ink  Pump  and  Rail  showing  feed  tubes 


^RE  your  pressmen  continually  inside 
^  the  press  setting  color?  Get  them 
out!  Set  color  for  any  column  or  any 
page  from  outside  and  on  one  side 
of  the  press  by  using  Hoe  Presses 
equipped  with  Patented  Automatic 
Ink  Pumps. 

The  more  than  2500  Hoe  Ink 
Pumps  in  use  in  newspaper  pressrooms 
all  over  the  world  have  demonstrated 
conclusively  the  superiority  of  this 
system.  Four  Hundred  and  Fifty  more 
pumps  are  on  order  and  will  be  in  op¬ 
eration  shortly. 

Hoe  pumps  give  increased  safety, 
greater  accessibility,  continuous  and 
even  distribution,  quick  and  easy  reg¬ 
ulation,  uniform  color  at  all  speeds, 
and  an  absolutely  clean  supply  of  ink. 


BOSTON  CHICAGO  SAN  FRANCISCO 


NEW  ORLEANS 


Close-up  of  Control  Box,  always 
outside  the  press 


DUNELLEN  LONDON 


RHOE&CQInc 


NEW  YORK 
8c  LONDON 


Free  Your 
Pressmen 
From  Irksome 
Jobs! 
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j  WHATS  WHAT  IN  THE  FEATURE  FIELD 

1 

CLASSIFIED  ADVERTISING 

Heiney  Distributing  Radio  Programs — Astronomers  to  Cover  Eclipse 

1 

Home  Work  Schemes  Are  Decreasing  B.  B.  B.  Reports — Classified 

for  Science  Service — King  Syndicating  “Secrets 

■ 

Managers  Cooperated  with  Postofiice  Officials — 

1  of  the  White  House” 

1 

Cincinnati  Enquirer  Bars  “P.at”  Ads 

JOHN  H.  HEINLV,  radio  editor  ol  Herlx;rt  Walker,  editor  of  XEA  Ser-  'T'HE  campaign  of  vigorous  investiga-  advantage  of  the  Sunday  Enquirer 
the  Indianapolis  News,  acting  as  a  vice,  Inc.,  has  returned  to  Cleveland  from  tion  conducted  by  the  Post  Office  De-  classified  columns  under  the  heading 
clearing  house  for  a  group  of  radio  Washington  where  he  supervised  NEA’s  partment  has  materially  decreased  the  "Household  Goods”  to  palm  off  practically 
stations,  has  originated  and  is  effecting  a  cover  of  Col.  Lindbergh’s  arrival.  Dan  “Home  Work”  schemes  offered  through  unsalable  goods  which  they  could  not  dis- 
new  source  of  program  schedules  for  Thomas,  manager  of  the  Los  Atigeles  classified  columns,  according  to  a  bulletin  pose  of  from  their  stocks.  Their  schemt 
new^spapers.  The  service  is  known  as  the  bureau  of  NEA,  is  visiting  in  New  York  of  the  National  Better  Business  Bureau  was  to  rent  a  vacant  flat  or  a  house  and 
Broadcasters  Program  Service  with  Mr.  on  vacation.  issued  this  week.  The  National  Bureau  furnish  it  from  top  to  bottom  and  adver- 

Heiney  as  manager.  Newspapers  are  -  and  lt>cal  Bureaus  have  cooperated  in  tise  a  sale  through  the  use  of  telephone 

supplied  with  a  weekly  built-up  radio  The  McClure  Newspaper  Syndicate  has  driving  these  misleading  advertisements  numbers. 

program  schedule  free  of  charge  and  the  a  new  daily  cliart  feature  compiled  and  from  the  classified  pages.  This  is  the  first  time^  that  any  news- 

cost  is  met  by  the  stations  supporting  the  drawn  by  Freling  Foster  formerly  direc-  Metropolitan  newspapers  were  deluged  pap^.  has  attacked  the  “stuffed-flat”  evil 

plan  Advance  sheets  are  made  up  from  tor  of  the  research  department  of  w'ith  this  type  of  “Help  Wanted”  copy,  m  Cincinnati,  but  several  newspapers  in 

the  same  advance  programs  sent  by  in-  Literary  Digest.  a  considerable  part  of  which  had  for  its  Chicago,  New  \  ork  and  other  cities  have 

dividual  stations  to  their  newspaper  mail-  -  object  the  selling  of  “outfits  ’  under  the  carried  on  the  crusade.  • 

ins  list  each  station  paying  the  same  King  Features  Syndicate  is  handling  guise  of  offering  opportunities  to  earn  ,  W .  H.  Hershey,  manager  ot  the  classi- 

amount  to  be  listed  in  serial  form  “The  Secrets  of  the  money  in  the  home.  tied  department  of  the  Enquirer,  obtaintd 

' _  White  House”  written  by  Elizabeth  Jaf-  “It  appears  from  some  three  to  four  the  co-operation  of  the  Cincmnati  &  Sub- 

Dr  S  A  Mitchell  American  eclipse  fray,  for  17  years  housekeeper  at  the  hundred  investigations  wherein  the  sale  of  urten  Telephone  Company  after  accuma- 
authority  and  leader  of  the  only  Ameri-  white  house.  Other  new  King  features  an  outfit  was  involved  that  these  concerns,  ating  a  collection  of  suspicious  names, 
can  expedition  to  observe  the  total  eclipse  are:  “Getting  Ahead  In  Business,”  a  vvhile  advertising  under  Help  Wanted  e  ephone  numbers  and  addresses.  The 

of  the  sun  on  June  29,  will  write  a  series  weekly  feature  by  Woodclif  Wood  "Chic  had  no  actual  employment  to  offer  and  telephone  company  made  invptigations 
of  cable  dispatches  on  this  astronomical  Cherie."  fashion  news  cartoon  strip ;  and  other  real  business  than  the  sale  of  which  disclosed  that  the  telephones  had 
event  for  Science  Service  Dr  Mit-  “Who's  Brainy  Now/’  illustrated  ques-  outfits,  the  bulletin  states.  been  obtained  as  residence  phones.  Tbej 

chell  who  is  director  of  the  McCor-  tion  and  answer  strip.  “Hundreds  have  voluntarily  discontinued  were  placed  on  a  business  phone  basis  at 

S’  nh^rJLorv  Tf  the  Uffiversitv  ol  _ - _  business  to  obviate  the  issuance  of  fraud  once.  The  Enquirer  has  established  the 

Virginia  has  estLlished  his  eclipse  sta-  “Singing  In  The  Rain,”  a  daily  feature,  orders  by  the  Post  Office  Department.  ruling  that  all  this  class  of  advertising 
tion  at  Fagernes,  Norway.  Since  1900,  Dr.  is  being  put  out  by  the  D.  P.  Syndicate  method  of  estimating  ac-  must  have  the  word  dealer  '"f » 

Mitchell  has  traveled  more  than  50,000  of  Garden  City.  The  author  is  Miss  curately  tlie  amount  of  money  collect^  as  not  to  mislead  he  readers  of  the  Kn- 
miles  to  witness  six  total  eclipses  of  the  Anne  Shannon  Monroe.  The  D.  P.  through  these  schemes,  although  P^st  Of-  Ouirer  classified  columns. 

-  -  -  -  .  ^  .  . . .  X-  lice  inspectors  have  estimated  $1,000,000  .  - 

as  the  annual  toll.  The  Utica  (N.  Y.)  Daily  Press  re- 

“At  one  time  twenty-one  companies  ad-  cently  carried  a  section  devoted  to  j 

vertising  for  women  to  gild  cards  were  “Better  Homes  Exposition”  sponsored  bv 

operated  in  New'  York  City  by  means  the  paper.  .A  feature  of  the  section  was 

of  classified  advertising  insertions  similar  a  large  display  of  classified,  all  two  inch 

to  the  following :  spaces,  offering  better  homes  by  members 

“  ‘LADIES-  -\Ve  pay  $1.00  hundred  gild-  of  the  real  estate  board. 

ing  greeting  cards;  opportunity  for  be-  - 

ginners;  experience  unnecessary;  no  selling;  t  l  .1 

addressed  envelope  brings  |iarticular$.*  ”  a  page  one  box  the  Kingston  (N.  T.) 

“The  applicant  was  required  to  send  $1  Leader  classified  ad  department  advises  its 

for  an  outfit,  which  consisted  of  a  cheap  readers  that  it  is  easier  to  read  up  and 

lettering  brush,  a  few  cards,  and  a  sheet  down  a  column  of  type  than  to  walk  up 

of  printed  instructions.  and  down  the  streets  in  search  of  a  room, 

“This  type  of  work  is  a  difficult  process  house  or  apartment. 

calling  for  care,  time  and  the  skill  which  - 

usually  proceeds  from  long  practice.  .  Maloney  has  joined  the 


sun.  Dr.  L.  J.  Comrie,  F.  R.  A.  S.,  organization  also  is  distributing  a  New 
English  astronomer,  will  radio  to  Science  York  topical  feature  by  Lawrence  .Abbott, 
Service  dispatches  on  the  eclipse  from  editor  of  The  Outlook,  called  “The  Side- 
England.  walks  of  New*  \ork.’ 


WOMEN  IN  ADVERTISING  AND  JOURNAUSM 

Hilma  K.  Benton  in  Charge  of  Advertiting  on  Father’s  Paper — Mr.  Berg 
Wins  $4,000  Award  in  Damage  Suit — Editor’s  Daughter 
Gets  Post  on  Student  Daily 


TV/TRS.  HILM.A  K.  BENSON,  advertis-  (N.  Y.)  Ncios,  has  been  elected  woman’s 
ing  manager  of  the  Chicago  Svenska  editor  of  the  Daily  Orange,  student 
Kuriren  (Swedish  Courier),  thought  it  newspaper  at  Syracuse  University. 

“a  huge  joke”  when  her  father,  A.  J.  _ 

Johnson,  j  Miss  Virginia  Carrico  secretary-treas-  card  company  never  hears  again  from  an 

somethffiTof  th^^business  side  while  the  «rer  of  the  Harrison  Company,  photo- 
regular  advertising  manager  was  on  a  engravers,  has  been  elected  president  of 


“During  investigation  it  was  learned  classified  staff  of  the  Manehester  (Conn.) 
that  in  four  out  of  five  instances  the  P-vening  Herald. 


the  W  omen’s  .Advertising  Club  of  St. 
1,<  Ills 


Miss  Leah  Frederick  has  taken  a  place 
in  the  women’s  department  of  the  Spring- 


trip  abroad. 

But  when  she  was  “turned  down”  by 
the  first  prospective  advertiser  she  called 
on,  she  dug  in  in  earnest,  and  became  a 
successful  business  woman.  . .  . .  ^ 

She  has  been  advertising  manager  of  ^  "Pailv 

her  father’s  paper  now  for  seven  years 
and  finds  great  zest  in  her  work.  She 
al.so  holds  the  title  of  vice-president  of 
the  Swedish  Courier.  .Advertising  women 
of  Chicago  have  honored  her  with  the 
presidency  of  the  Women’s  .Advertising 
Club  and  she  is  scheduled  to  give  two 
addresses  at  the  Denver  convention  of 


ADDS  TO  BROOKL'YN  SECTION 

One  company,  in  business  for  six  The  New  York  Daily  News  this  week 
months,  received  $50,000  for  outfits,  re-  started  to  publish  its  Brooklyn  section 
funded  $7,000,  paid  exj^nses  of  $5,000,  live  times  a  week  instead  of  thrice-a- 
and  enjoyed  a  clear  profit  of  $38,000.  week  as  formerly.  The  section  now  ap- 
“No  substantial  market  for  such  finished  pears  Tuesdays,  Wednesdays,  Thursdays, 
cards  has  b«en  found.”  Fridays  and  Saturdays.  Clifford  I.aube 

The  National  Better  Business  Bureau  is  editor  of  the  section. 

_ _  and  the  Post  Office  Department  have  been  _ 

Tx  ,  ,  .  greatly  aided  in  these  investigations  bv 

.Mrs.  Florence  T.  Berkman.  who  has  the  vigilance  of  classified  advertising 
been  working  on  display  advertising  on  managers  of  progressive  newspapers,  the 
the  Hartford  Courant  for  several  months,  bulletin  said. 

left  June  1.  and  her  place  was  taken  - - 

by  Miss  .Anne  Chaimson  who  was 


BENNETT  GETS  HONORARY  M.  A. 


^  James  O’Donnell  Bennett,  of  the 
Chicago  Tribune  staff,  was  honored  June 
'  8,  by  Marquette  University,  Milwaukee, 

ivpnnnn  oi  .  x,  tx  ,  ,  War  on  “stuffed-flat”  advertising  in  the  when  the  Rev.  .Albert  C.  Fox,  President. 

..e  Mven,.,.  Associa.io,, 

Hartford  Times  staff  for  a  number  of  column  was  cleaned  of  about  25  of  these  special  empliasis  was  placed  upon  Mr 
years.  undesirable  ads.  _  _  Bennett’s  work  in  connection  with  the 

It  was  found  on  investigation  that  a  Eucharistic  Congress  held  in  Chicago 


June  26-29. 

Mrs.  Benson’s  ambition,  she  says,  is 
to  have  national  advertisers  realize  the 
importance  of  the  foreign  language  field 
“which  has  been  more  or  less  over¬ 
looked.” 


Marjorie  Baker,  formerly  of  the  Buf¬ 
falo  Evening  Neu'S  staff,  is  now  writing 
sports  for  the  Buffalo  Courier  &  E.v- 
press. 

Miss  Agnes  T.  Martin,  secretary  to 
the  assistant  auditor  of  the  Bo.ston 
(Mass.)  Port,  was  presented  with  a 
purse  of  gold  June  4  by  her  associates 
and  friends  in  honor  of  her  approaching’ 
marriage  to  Thomas  H.  Lyons  of  Wo¬ 
burn,  Mass. 

Mrs.  Astrid  Berg,  formerly  a  reporter 
for  the  Worcester  (Mass.)  Tele  grant. 
was  awarded  a  verdict  of  $4,000  by  a 
Worcester  jury  in  her  suit  against  the 
Worcester  Consolidated  Street  Railway 


Diana  St.  Clair  recently  joined  the  staff  "*  dealers  had  been  taking  last  summer, 

of  the  Waterhury  Republican.  She  was 
formerly  with  the  Bridgeport  Times- 
Star. 


NEW  A.  N.  A.  MEMBERS 

.Advertisers  who  have  recently  joined 
the  Association  of  National  .Advertisers 
include :  William  A.  Metzger,  advertis¬ 
ing  director  of  the  Royal  Typewriter 
Company;  Ward  M.  Canaday,  advertis¬ 
ing  director  of  the  Willys-Overland  Com¬ 
pany,  Toledo:  and  Robert  .A.  Holmes,  of 
the  Krofut  &  Knapp  Company,  New 
York. 


CARTOONIST  WINS  PRIZE 

Craig  Fox,  cartoonist  for  the  Rochester 
(N.  Y.)  Democrat  ir  Chronicle,  was 
....  ...  awarded  second  prize  in  a  cartoon  con- 

Company  for  injuries  received  in  a  trol-  test  on  “Outdoor  Manners”  conducted  by 
ley  accident.  the  .American  Nature  .Association.  The 


Miss  Ellen  Corse,  daughter  of  F.  Dud¬ 
ley  Corse,  editor  of  the  Sandy  Creek  places  and  picnic  grounds. 


,  „  _  E  D  G  E  R 

association  will  use  the  cartoon  in  its  ap¬ 
peal  to  the  public  to  clean  up  camping  INDEPENDENCE  SQUARE 


ADDINGTON  BRUCE’S  QUESTION  BOX 

Daily  Question-And-Answer  Department 

Bv “THE  BIG  BROTHER 
OF  THE  WORRIED” 

Practical  Solutions  of  Life’s  Problems. 
Commonsense,  Constructive  Advice. 

No  Preaching — No  Theology. 

No  Platitudinous  Philosophising. 

No  Pollyanna  Stuff. 

No  Highbrow  Phraseology. 

750  Words  a  day. 

SYNDICATE 

PHILADELPHIA,  PA 
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Although  electric 
heat  will  not  sup¬ 
plant  all  other 
forms  of  heat  for 
industrial  pur¬ 
poses,  there  are 
processes  in  every 
industry  where  it 
is  the  ideal  heat — 
the  most  economi¬ 
cal  heat — the  heat 
that  ultimately  will 
be  used. 


ULTIMATELY 
ELECTRIC  HEAT 
IN  EVERY  INDUSTRY 


Electric  Heat— dependable,  economical,  and  comfort¬ 
able — has  replaced  fuel  heat  in  the  stereotype  pot  of 
the  Appleton  Post  Crescent,  Appleton,  Wis.  The  pot 
has  a  capacity  of  5000  lbs.,  is  fitted  with  expertly 
designed  G-E  heating  equipment,  and  is  operated  with 
G-E  full  automatic  control. 

The  installation  is  an  outstanding  success.  The 
temperature  of  the  casting  room  is  25  degrees  lower 
than  before.  The  high  efficiency  of  the  equipment  and 
the  accurate,  automatic  temperature  regulation  have 
reduced  operating  expense.  There  is  less  wear  and 
tear  on  the  pot.  There  is  practically  no  dross  on  the 
metal — no  contamination  by  fuel  impurities.  The 
saving  in  metal  alone  amounts  to  $1.50  per  day. 

G-E  stereotype  pot  equipment  offers  every  newspaper 
a  simple  and  inexpensive  method  of  reducing  operat¬ 
ing  costs.  A  phone  call  or  letter  to  the  nearest  G-E 
office  will  bring  a  G-E  industrial  heating  specialist 
who  will  advise  you  as  to  the  equipment  best  suited 
for  your  casting  room. 

Phone  or  write  to  your  nearest  G-E  office 
for  complete  information 


570-39 


GENERAL  ELECTRIC 

QE  N  E  PAL  ELECTRIC  COMPANY.  SCHENECTADY.  N.  Y..  SALES  OFFICES  IN  PRINCIPAL  CITIES 


Electricity  melts  the  stereotype  metal 
for  The  Appleton  Post  Crescent 
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ADVERTISING  AGENCY  AFFAIRS 


Connolly  Sails  for  Europe — James  N.  Slee  Joins  Staff  of  Albert. 
Frank  &  Co. — Oakland  Chemical  Appoints 
George  Batten  Company 


ZULU  CHIEFTAIN  WINS 
UBEL  DAMAGES 


A  KTHUR  F.  CONNOLLY,  vice-presi-  the  New  York  to  the  Chicago  office  as 
dent  of  the  Millsco  Agency,  New  contact  executive. 

York,  sailed  Friday,  June  17,  for  London,  — ; - ; — 

on  the  steamship  Caronia,  for  an  extended  At  the  Atlantic  City  Convention  of 


Natal  Mercury  Must  Pay  Him  £300 
for  Story  Saying  He  Was  Dis¬ 
courteous  to  Prince 
of  Wales 


A  trial  which  has  been  followed  with 
marked  interest  throughout  South  Africa 


newspapers  tor  the  advertising  of  Tunsjlj^ 

(  onipany,  Canton,  Ohio. 

Harrison  J.  Cowan,  lleckscher 
New  York.  Has  secured  account  of  tit 
Columbia  Corrugated  Company,  New  York 
manufacturers  of  Burlabox,  a  patented  Burin 
covered  corrugated  container  for  export 
domestic  shipping. 

Erwin,  Wasey  &  Co.,  8+t  Kush  street,  (.H. 
cago.  Has  sent  copy  on  C.oodyear  Tire  ( 
Rubber  Company,  Akron,  O. 

Erwin,  Wasey  &  Co.,  844  Kush  .-treet.  Cb. 
cago.  Now  handling  the  account  of  the  Krcn 
Ko  Company,  Chicago,  and  using  Chicago  iiapoi 
only  at  the  present  time. 

Frankel-Roee  Advertising  Con^ny,^  ^ 


Kuropcan  trip  in  the  interest  of  Millsco’s  the  National  Electric  Light  .Association  concluded  at  Maritzburg  recently  when  North  Michigan,  avenue,  Chicago,  i  sing  a  fe* 

clients  the  1927  F'orbes  Public  Service  Cup  was  Chief  Solomon  (son  of  Dinizulu  and  newspa^rs  in  the  southwest  for  the  adicrtiii*, 

-  awarded  the  Georgia  Power  Company,  grandson  of  (Jetewayo)  was  awarded  £600  of  the  Shoreland  Hotel^hicago 

The  baseball  teams  representing  Cal-  The  advertising  of  the  Georgia  Power  damaires  airainst  the  Aatal  Merctirv  for  .  .  ™ ™  P"*':  -**• 

kins  &  Holden,  Inc.,  and  the  F'ederal  Company,  which  is  prepared  by  Eastman, 

-Agency,  are  tied  for  first  place  in  the  Scott  _&  Co.,  .Atlanta,  was  judged  by  a 
.Advertising  Agencies’  Baseball  League  of  committee  of  advertising  men  consisting 
New  York.  Each  team  has  won  five  of  Bruce  Barton,  Thomas  F.  Logan, 
games  and  lost  one  for  a  percentage  of  J-  C.  McQuiston,  T.  J.  McManis,  P.  L. 

833.  The  Jo.seph  Richards  Company  is  Thompson  and  Mr.  Forlies. 

leading  the  tennis  league  with  three  _ 

matches  won  and  none  lost. 


3CC0W 

libel.  Ihe  claim  arose  out  Ot  an  allega-  ;,f  the  Curtiss  Candy  Company  (Bahy  R«i 
tion  by  the  Mercury  that  on  the  occasion  Candy  Bari,  Chicago. 

of  the  war  dance  at  Eshowe  in  honor  of  Kling-Gib^  Cempany,  310  South  .Miihi** 
the  Prince  of  Wales's  visit  Solomon  was  boulevard,  t  hicago.  Placing  the  account  of  ti, . 

,  i>  •  I  I  Ouaker  Manufacturing  Company  ( I  iiieln 

discourteous  to  the  Prince.  It  was  al-  Furnaces),  Chicago. 

General  Motors  Company,  I>etroit,  Mich.  It 
issuing  contracts  to  newspapers  generally. 

L.  S.  Gilltiam  Co.,  1031  So.  Broadway,  s»k 


leged  that  he  used  the  opportunity — it 
was  the  occasion  of  the  largest  gathering 
of  Zulus  that  has  taken  place  for  many 


_  .  .A.  W.  Anderson  has  joinetl  the  Chi-  years — to  parade  before  the  assembled  jjenve^'^^for'^  *'the  advertistng°"'of  *^'Vhe  "I'Miil 

Dilworth  Woolley,  until  recently  doing  office  of  the  Capehart-Carey  Cor-  Zulus,  distracting  the  dancers,  and  dis-  products  Co.  (Becco  Beverage)  Ogden,  Vtah. 


special  work  in  the’ editoriardeparrmen't  Porat'O"-  general  advertising  agents,  organizing  the  dance,  and  withdrawing 

oi  the  Salt  Lake  City  Deseret  Netvs  and  advertising  manager  attention  from  the  Prince, 

a  graduate  this  vear  of  the  Universitv  of  t<adio  Dinesl,  and  at  one  time  Solomon  in  evidence  declared  that  he 

Utah,  has  joined  the  copy  staff  of  Stevens  "lanager  of  the  merchandising  service  was  not  discourtTOUs.  that  the  Zulus  iii- 


and  Wallis,  Inc.,  Salt  Lake  City,  adver¬ 
tising  agents. 


James  N.  Slee,  former  vice-president  of 
the  Three-In-One  Oil  Company,  and  for 
the  past  three  years  associated  with 
Doremus  &  Co.,  has  joined  the  organiza¬ 
tion  of  Albert  Frank  &  Company  as  an 
account  executive. 


department  of  the  Chicajio  Tribune. 


Olmstead,  Perrin  and  Leffingwell,  Inc- 
New  York  agency,  has  been  apixiinted 
to  direct  an  advertising  campaign  for 
Pinaud,  Inc.,  New  A’ork. 


The  H.  E.  Lesan  Advertising  .Agenev 
has  transferred  H.  H.  Chadbourne  from 


George  Batten  Company,  Inc.,  New 
York  agency,  has  been  retained  to  direct 
the  account  of  the  Oakland  CTemical 
Company.  New  A’ork. 


WITH  THE  GENERAL  ADVERTISERS 


W.  Ayer  to  Launch  National  Campaign  for  Swiss  Cheese  Association 
— Oil-O-Matic  Dealers  Praise  Newspapers — Piano  Men 
Vote  Million  Dollar  Campaign 


sisted  upon  saluting  him  and  that  he  wa: 
unable  to  prevent  them,  and  that  he  was 
compelled  because  of  the  immense  crowd 
to  make  a  detouV  to  reach  his  place, 
which  brought  him  amongst  the  dancers. 
The  people  were  like  grass,  he  explained. 
His  evidence  was  supported  by  C.  A. 
Wheelwright,  the  Chief  Commissioner  for 
Native  .Affairs,  and  by  Mr.  Fynney,  ma¬ 
gistrate  of  Nongoma,  who  is  in  personal 
charge  of  Solomon. 

Mr.  (iraham,  however,  magistrate  for 
Eshowe.  who  was  in  charge  of  the  dance, 
and  was  called  for  the  defense,  described 
Solomon’s  conduct  as  “not  at  all  goo<l,’’ 


Kling-Gibscn  Company,  310  South  Mikhivu 
I  oulevard,  t'hicaso.  Preparing  a  list  of  news, 
paiiers  on  Kolor-Bak  Company,  Chicago. 

MacMru-ius,  Ire.,  82  East  Hancock  ave  me. 
Detroit.  Midi.  Is  issuing  contracts  to  a  list  of 
newspapers  on  Graham  Brothers  Corporatioa, 
New  York. 

Car  B.  Miner  Company,  I’etroleiim  Seciiriiie* 
BiiiMing.  l.os  .Yngeles,  Cal.  Will  make  up  a 
list  later  in  the  summer  on  the  Radio  Tower 
Corimration  of  America,  l.os  Angeles.  N'ow 
handling  the  account  of  Slick  Shaving  (  ream, 
manufactured  by  Hamlin  &  Adams,  l.os  Angeles. 
.\  newspaper  campaign  is  planned. 

Of  mete  ad,  Perrin  &  Leffingwell,  Inc.,  2S) 
Park  avenue.  New  York.  Has  secured  account 
of  Pinaud.  Inc.,  New  York. 

George  Harrison  Phelps  Company,  2/61  E 
Jefferson  avenue.  Detroit,  Mich.  Is  now  placini 
the  account  of  Acme  White  Lead  Works. 
Detroit,  Mich.  Schedules  are  being  issued  to 
newspapers. 

Protker-Allen  Company  307  East  4tb  street. 


and  generally  agreed  with  the  allegations  Cincinnati.  O.  Now  handling  the  account  of 
made  in  the  article  Ka'hn  Company,  I  mcmnati. 

It  was  also  matle  apparent  in  evidence  Richartkon-Briggs  Company,  216  ^“oeiw 
,  ,  ,  ,  .  ,  .  ,  .  avenue.  N.  r...  (  leveland.  It.  Wtll  start  the 

and  was  referred  to  by  the  judge  in  his  advertising  shortly  on  the  Ginger  ale  put  out 
summing  up  to  the  jury  that  there  was  a  by  the  Meuntain  Valley  Water  Co.,  St.  Louis, 
very  definite  cleavage  of  opinion  as  to  -'f""  ''“kc  copy  in  a  limited  list  of  news- 

what  Solomon’s  position  should  be,  one 


section  holding  that  in  view  of  his  descent 
his  special  position  should  be  recognized, 
the  other  that  he  should  not  have  any 
higher  status  than  any  other  Zulu  chief. 


A  .N.ATIONAL  advertising  campaign  Seattle  firm  last  .April  sold  ()14  burners 

-  on  behalf  of  genuine  Swiss  cheese,  and  a  year  ago  sold  3()9.  Other  execu- 

made  in  Switzerland,  will  be  undertaken  tives  of  the  Oil-O-Matic  corjioration  sub- 

in  this  country  by  the  Swiss  Cheese  As-  stantiated  Mr.  Macinnis’  statement  that  The  trial"  \vhich"ias'ttxl  over'a  week  'vi-as 

sociation  it  has  been  announced  by  Dr.  alter  trying  every  other  form  of  adver-  followed 'intentlv  throughout'  bv  a’very  Srw 

Maurice  Lustenberger,  of  Berne  SwMtzer-  ttsing,  newspaper  space  was  proved  the  large  number  of  Zulus,  who.  until  steps  Roche  Ad- 

land,  who  recently  arrived  m  New  York,  most  ettective  selling  medium,  far  over- 

Several  objectives  are  in  view.  Dr.  shadowing  other  methods. 

Lustenberger  states,  and  the  first  is  to 

help  the  general  effort  among  .American  The  Boston  &  Maine  Railroad  is  using 
cheese  interests  to  educate  the  public  to  newspaper  space  to  induce  readers  to 

eat  more  cheese.  The  per  capita  consump-  a%’oid  motoring  worries  and  congested 

tion  is  now  only  4.2  pounds  in  .America,  roads  by  taking  advantage  of  the  com¬ 

as  compared  with  26  pounds  in  Switzer-  pany’s  many  reduced  rate  excursions. 

land  and  11  pounds  in  England.  - - 

The  Swiss  Cheese  Association,  which  is  New  England  savings  banks  and  trust 


p.ipers. 

Rchardstr 'Brings  Co.,  216  Sui>crK>r  .ivtmie. 
N.  K..  Clevelaiiil,  O.  Sending  copy  to  a  li^ 
of  papers  in  selected  territory  for  the  adver* 
tising  of  N.  N'.  St.  Louis  Ry. 

Fred  A-  Rcbblns  Company,  .Vii)  North  Michi 
gan  boulevard,  ('hicago.  Preparing  a  Ii«t  of 
Burgess  Battery  Cfnipany, 


were  taken  to  stop  them,  noisily  saluted 
Solomon  as  he  arrived  and  left  the  court. 


representative  of  the  dairy,  manufactur-  companies  took  advantage  of  the  heavy  _ _ ,  _ . .  . . . 

ing  and  all  the  exporting  elements  of  the  Lindbergh  publicity  for  advertising  pur-  avenue.  New  York.  Will  make  iip  the  list  for 
industry  in  Switzerland,  also  seeks  to  pro-  jxises.  Lindbergh's  feat  was  coupled  up  St.vmpinR  and 

tect  its  protluct  from  foreign  competition,  with  jhe  news,  emphasizing  the  fact  that  2.'”  *  ^ 


Building.  Philadelphia,  Pa.  Will  place  the  ac¬ 
count  of  the  Institute  of  Oleomargarine  Manu¬ 
facturers.  Washington.  D.  C. 

Bartcf^  Durst^e  &  Osbom,  .>8.^  Madison 
make  v 

Enameling  Company, 
summer. 

Dr.  Lustenberger  states  that  as  much  as  the  flyer’s  savings  of  $2,0(H)  were  of  im-  mw'^'^New^'Tork.  PHdng  ’t^co'unt '*'for  “the 
2.(X)0,(K)0  pounds  of  cheese  is  coming  here  jiortance  in  financing  the  flight  when  he  Oakland  Chemical  Company,  New  York,  mann 
from  various  European  countries,  and  sold  offered  this  amount  toward  the  expenses. 
as  "imported  Swiss  cheese,”  which  the  "XVhat  $2,()(K)  meant  to  Lindbergh,”  and 
public  believes  has  been  imported  from  "A'oitr  opportunity  may  depend  on  ready 
Switzerland.  .An  effort  will  be  made  to  money  some  day”  were  i>rominentlv  used. 

induce  the  public  to  demand  Switzerland  - 

cheese.  ^  “Dollar  for  dollar,  our  return  from 

The  account  is  being  handled  by  N.  W.  newspaper  advertising  is  much  greater 
Ayer  &  Son,  and  the  initial  phase  of  the  than  from  any  other  form  of  advertising.” 
advertising  effort  contemplates  full  page,  declared  D.  F.  Kellv,  president  of  the 
four-color  spreads  in  national  magazines.  Fair,  large  (Chicago  department  store,  in 

addressing  10,(X)0  delegates  and  guests  of 
The  Pennsylvania  Railroad  used  large  *1}^  .  fiftieth  annual  convention  of  the 
newspaper  space  last  week  to  announce  National  Electric  Light  -AssiKiation,  held 
that  it  had  renamed  its  two  crack  New  Jinie  10  at  .Atlantic  Citv. 


Advertising  Company,  310  Stmth  Mi:b- 
igan  avenue,  Chicago.  Settling  copy  to  a  Iwt 
of  newspapers,  in  circulation  territo^  of  The 
('hicago  Tribune,  advertising  The  Tribune. 

Charge  M.  Savage  Co.,  58  Adams  avenue. 
West.  Detroit,  Mich.  Issuing  contracts  to 
newspapers  generally  on  Tanglefoot  Companv. 
(irand  Rapids.  Mich. 

Russell  M.  Seeds  Company,  ('ons<'4i<Ute<l 

TV _ , _  At./-  r'  I  'T—  *  Building,  Indianapolis,  Ind.  Will  make  up  a 

Ccirpary.  C  om"K‘.’-<^>al  Trust  next  thirty  days  on  Pinex  rompany, 

Fort  Wayne,  Indiana. 

SehJ  Advertising  Agency,  3(i0  Ntirth  Michi¬ 
gan  l>oulevard,  Chicago.  Sending  copy  on 
Kdgewater  Gulf  Hotel,  Biloxi.  Mississippi,  to  a 
list  of  southern  papers. 

Cbas.  H.  Touza'in  Company,  7  Sixith  Dear¬ 
born  street,  Chicago.  Will  make  up  the  news¬ 
paper  list  ori  D.  B.  Fisk  &  Co.  (Millinery) 
Chicago,  during  July. 

Vanderhoof  A  Co.,  167  East  (Ontario  str^t 
Chicago.  Trving  nut  a  few  met ro|>olitan  cities, 
principally  in  the  south,  on  the  advertising  of 
the  Clarence  Saunders  Stores. 

Whgpple  A  Black,  3)10  Washingtnn  Bouk- 
vard,  Detroit.  Mich.  Placing  account  of  the 
Tuller  Hotel,  Park  avenue,  Detn  it. 


facturers  of  Dioxogen. 

Carter  Advertising  Company,  285  Madison 
avenue.  New  York.  Now  has  the  account  of 
('Inett  Pcalwily  &  Co.,  Troy,  N.  Y, 

CFermer  A  Co..  5<10  North  Dearl)om 
str.  e‘.  ('hicago.  Preparing  a  general  list  of 


J.  Jay  FTtllt-r  AKency,  Buffalo,  has  been 
selectetl  to  conduct  the  joint  t'l  immunity 
advertising  campaign  for  the  village  of 
Kenmore  and  the  town  of  Tonawanda. 
N.  Y  .  .A  fund  of  $30,(XK)  is  being  raised 


York-St.  Louis  trains,  the  New  Y’orker 
and  the  St.  Louisan,  the  “Spirit  of  St. 

Louis.” 

The  C.  U.  Williams  Oil-O-Matic  com¬ 
pany  held  its  third  convention  of  repre-  ^  _ 

sentatives  and  dealers  last  week  at  the  for  the  purpose.  Newspaper  space  will 
home  plant,  Bloomington,  Ill.,  and  it  be-  be  used  exclusively, 
came  a  testimony  meeting  to  the  efficiency 

of  newspaper  advertising.  The  Oil-O-  The  National  Piano  Manufacturers' 
Matic  corporation  has  been  a  consistent  .Association,  in  convention  at  Chicago  last 
user  of  newspaper  space.  \veek.  decided  upm  a  $1,(K)0.(XX)  educa- 

A.  E.  Macinnis.  president  of  the  Power  tional  campaign  in  newspaiier  advertising 
Plant  Engineering  company,  Seattle,  for  next  year  to  emphasize  the  value  of 
Wash.,  which  won  the  honors  for  two  a  piano  for  every  family.  The  appropri- 
consccutive  years  in  the  .April  sales  cam-  ation  is  double  the  assiKiation’s  usual  ad- 
paign.  gave  full  creejit  to  his  success  to  vertising  budget,  and  the  greater  part  of 
liis  newspaper  advertising  schedules.  The  it  will  he  spent  iu  newspaper  advertising. 


TYPE 

BORDERS -ORNAMENTS -BRASS  RULE 
Printers’ Supplies 

KELLY  PRESSES 'KLYM AX  FEEDERS  '  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

CarritJ  in  slock  for  prompt  shipment  at  the  foBouing  StUing  Hontes  of  thtj 

(American  Type  Founders  Qmpany 


BOSTON 
NEW  YORK 
PHILADELPHIA 
BALTIMORE 


RICHMOND 

ATLANTA 

BUFFALO 

PITTSBURGH 

CLEVELAND 


DETROIT 
CHICAGO 
CINCINNATI 
ST.  LOUIS 
MILWAUKEE 


MINNEAPOLIS 
KANS  iS  cm* 
DES  MOINES 
DENVER 
LOS  ANGELES 


SAN  FRANCISCO 
PORTLAND 
SPOKANT 
WINNIPEC 
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Now  Set  in  (•™*”LINOTYPE"“'‘0  Ionic  No.  5 


TRADE 


The  Newark  Telegram 

Lo^  Por«ctat»MM>wer*.  pOMihty  tiindentonii*  todar  and  tOMomnr.  * 


HOM 

Early  Wall  Street 


V«fc. , 


New  Telegram  Type 

Makes  Reading  Easier  I 

From  The  New  York  Telegram  ^ 

Newspaper  readers  today  are  given  their  first  introduction  j 
to  the  latest  in  news  type,  the  new  seven-point  Linotype 
Ionic,  with  which  today’s  editions  of  The  New  York  Tele-  | 
gram  are  being  printed  for  the  first  time.  j 

To  illustrate  the  improvement,  two  identical  statements  are 
published  below,  one  set  in  the  old  type  and  one  in  the  new.  j 
You  can  test  for  yourself  the  greater  legibility  given  by  this 
new  type,  with  its  wider  lines,  all  of  equal  width,  and  its  | 
greater  depth : — 

OLD  NEW 

These  two  parallel  columns  illustrate  These  two  parallel  columns  illus- 
graphicaiiy  the  improvement  made  by  ^  trate  graphically  the  improvement 
The  Telegram  in  changing  its  “type  j^ade  by  The  Telegram  in  changing 
dress.  dress  ** 

idemfcar'***"*  i  Thl^ording  of  the  two  columns 

The  column  at  the  left  Is  printed  in  is  identical, 
the  old  type  which  The  Telegram  has  I  The  column  at  the  left  is  printed 
employed  for  many  years  and  which  it  |  in  the  Old  type  which  The  Telegram 


now  has  discarded. 


has  employed  for  many  years,  and 


The  column  at  the  right  is  printed  in  i  ^jjich  it  nov  has  discarded. 


our  new  seven-point  Linotype  Ionic 
type.  The  Telegram  being  one  of  the 
fl'rst  to  use  that  “dress”  in  this  size. 


The  column  at  the  right  is  printed 
in  our  new  seven-point  Linotype  Ionic 


Compare  the  two  columns.  Note  how  type.  The  Telegram  being  one  of  the 
much  more  readable  the  type  in  the  I  first  to  use  that  “dress”  in  this  size, 
right-hand  column  is  than  that  in  the  |  Compare  the  two  coliunns.  Note 
left-hand  column.  Observe  also  that  this  how  much  more  readable  the  type  in 
gain  in  legibility  has  been  achieved  rjght  hand  column  is  than  that 
with  slight  sacrifice  of  space  across  the  ^  column.  Observe, 

The  adoption  of  this  new  "type  dress"  ^Iso,  that  thK  in  legibility  has 

is  only  one  of  many  improvements  that  been  achieved  With  Slight  sacrifice  Of 
are  being  made  by  The  Telegram  under  space  across  the  columns. 
Scripps-Howard  ownership.  The  adoption  of  this  new  “type 

dress”  is  only  one  of  many  improve¬ 
ments  that  are  being  made  by  The 
Telegram  under  Scripps-Howard  own¬ 
ership. 

The  Telegram  is  one  of  the  first  newspapers  to  adopt  the 
new  seven-point  Linotype  Ionic  type,  regarded  as  the  most 
modern  and  scientific  type  ever  designed  for  newspaper  use. 


20,681,928  Pairs  of  Eyes 

Think  of  this  vast  number  of  peo¬ 
ple — enough  to  fill  the  Sesqui  Sta¬ 
dium  at  Philadelphia  137  times;  the 
Yale  Bowl  258  times;  the  Yankee  Sta¬ 
dium  333  times — enough  to  fill  to 
overflowing  three  cities  like  Greater 
New  York.  All  these  people — nearly 
'  one-fifth  of  the  entire  population  of 
'  the  United  States — are  now  enjoying 
the  eye  comfort  that  comes  with  the 
I  use  of  Linotype  Ionic  No.  5. 

1  Newspapers  in  all  parts  of  the  coun- 
j  try,  with  a  combined  circulation  of 
I  6,893,976,  already  have  adopted  it — 

I  and  statistics  tell  us  there  is  an  aver- 
I  age  of  three  readers  to  each  paper, 
j  This  is  not  the  accomplishment  of 
'  years,  but  of  months — for  Ionic  was 
unheard  of  a  year  ago.  Metropolitan 
I  dailies  and  rural  weeklies  find  it 
I  equally  well  suited  to  their  needs.  It 
i  is  made  in  four  sizes — 51^,  6V4,  6% 

'  and  7  Point. 

Ionic  is  a  space  saver,  an  eye  saver, 
and  a  time  saver  in  the  stereotyping 
department  and  pressroom.  It  has 
the  hearty  approval  of  internation¬ 
ally  known  eye  specialists,  psychol¬ 
ogists,  educators,  publishers,  adver¬ 
tisers  and  readers.  The  eyes  of  the 
world  are  on  Ionic. 


LINOTYPE 


MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK 


NEW  ORLEANS 


SAN  FRANCISCO 


CHICAGO 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Representaliies  in  the  Principal  Cities  of  the  World 


Linotyped  in  Cartmond  and  Nareiit 


u 


ns 


W 
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NEW  YORK’S  ONLY  WOMAN  PUBUSHER 


by  the  state  commission  for  the  blind. 
The  proposal  is  backed  by  Frank  L. 
Frost,  president  of  the  Albany  Associa¬ 
tion  for  the  Blind,  which  has  its  head¬ 
quarters  directly  opposite  the  new  state 
office  building  in  Albany. 


PREDICTS  A  portable' 
PRINTER  MACHINE 


I 


The  Richmond  (Va.)  News  Leader 
already  is  making  plans  for  the  second 
series  of  its  annual  popular  priced  con¬ 
certs  which  it  inaugurated  with  success 
last  year.  They  will  begin  on  Oct.  20. 


W.  J.  McCambridge  of  Associated 
Believes  Experiments  Now  Beiii| 
Conducted  Will  Be 
Successful 


Enter  among  hazardous  occupations, 
that  of  collector  for  a  newspaper.  When 
L.  C.  Neilson,  collector  for  the  Okla¬ 
homa  City  Daily  Oklohaman,  went  to  the 
home  of  W.  II.  Simpson  of  Oklahoma 
City  he  was  attacked  and  beaten  by 
Simpson,  who  declared  he  did  not  owe 
the  bill  held  against  him. 


Mrs.  Lyttoii  Gray  -4nient  and  her  daughter  Lucetta.  Mrs.  .\nient  is  the  owner 
of  the  New  York  Morning  Telegraph,  which  she  inherited  from  her  former 
husband,  the  late  E.  R.  Thomas,  noted  sportsman. 


BUILDING  NEWSPAPER  CIRCULATION 


Binghamton  Press  Reprints  Col.  Lindbergh  Stories  in  Booklet — Chicago 
American  Carriers  on  Outing — Carney  Joins  Manchester 
Herald — Youngest  Grandmother  Contest 


'T’HE  Binghamton  (X.  Y.)  Press  tied 
up  its  promotion  with  Col. 
Charles  .\.  Lindbergh’s  arrival  in  this 
country  by  mailing  simultaneously  with 
his  reception  in  Washington  a  booklet 
“A  Souvenir  For  Posterity”  to  each 
reader.  It  contained  reprints  of  Lind¬ 
bergh’s  own  story  of  his  flight  as  printed 
in  the  Press  in  arrangement  with  the 
A'ftf  York  Times.  Jules  Livingston  is 
promotion  manager  of  the  Press. 


Junior  carriers  of  the  Chicago  F.i’cn- 
hig  American  were  guests  Monday,  June 
13.  of  the  paper  at  the  annual  outing  at 
White  City,  south  side  amusement  park. 


Within  less  than  a  week  after  Leo  P. 
Landry  of  Gardner,  Mass.,  had  been 
killed  in  an  automobile  accident,  a  check 
for  $1,000  was  on  its  way  to  his  heirs  to 
cover  a  policy  he  had  obtained  with  a 
subscription  to  the  IP  or  tester  (Mass.) 
Telegram. 


Robert  E.  Carney,  formerly  with  the 
Hartford  Courant  has  joined  the  circu¬ 
lation  department  of  the  Manchester 
(Conn.)  Evening  Herald. 


The  Albany  (X.  Y.)  Tinws-Union 
in  co-operation  with  the  Yellow  Taxicab 
Company  conducted  a  motor  tour  and 
outing  for  more  than  6(K)  orphan  children 
on  lune  9. 


A  contest  to  find  a  rival  in  Xorthern 
Xew  York  state  for  the  Iowa  woman 
who  is  a  grandmother  at  35  has  been 
started  by  the  IVatertonni  (X.  Y.)  Stand¬ 
ard,  announcing  it  will  pay  $10  to  the 
person  who  sends  a  picture  and  short 
article  about  the  youngest  grandmother 
in  its  territory. 

At  the  same  time  the  Standard  invites 
reports  of  -family  reunions  which  are 
quite  frequent  during  the  summer.  Fam¬ 
ily  groups  are  instructed  to  appoint  some 
member  as  secretary  to  send  in  an 
account  of  the  reunion  on  the  day  of  the 
event.  The  circulation  department  anti- 


Automatic  Stereotype 
Plate  Handling  Elquip- 
ment,  Automatic  Roll 
Paper  Lifts,  Roll  Paper 
Trucks,  Track,  Turn¬ 
tables,  Switches,  Bundle 
Lifts. 


Sold  by 

The  Cline  Electric  Mf  g.  Co. 

Conway  Bldg.,  Chicago,  Ill. 


The  Capital  Lift  &  Mf g.  Co. 


Mannfacturer*  Columbus,  Ohio 


REPRESENTING  ’THE 
NEWSPAPERS 


TT  M.  FORI)  of  Ford-Parsons  Xcws- 
■*■■*■*  paper  Representatives,  Chicago,  and 
with  offices  in  the  Wrigley  Building,  is 
spending  the  month  of  June  with  his 
family  at  their  summer  home  in  Xorthern 
Michigan. 


The  John  Budd  Company  has  been  ap¬ 
pointed  to  represent  the  St.  Josef'h  (Mo.) 
Gazette,  effective  July  1. 


John  Petrie  of  John  M.  Branham  Com¬ 
pany,  Chicago,  accompanied  by  his  young 
son,  has  left  for  an  extended  trip  abroad 
where  they  will  visit  Mr.  Petrie’s  mother, 
who  lives  in  Scotland. 


A  portable  telegraph  printer  maot,— 
which  can  be  carried  by  reporten^ 
hooked-up  to  an  available  circuit, 
predicted  this  week  by  W.  J.  Mc(^ 
bridge,  traffic  executive  of  the  -Vssodjtoi 
Press  in  Xew  York. 

He  based  his  prediction  on  the  experi- 
ments  now  being  conducted,  using 
Simplex  Telotype  printer  machine,  a  ne» 
development  in  transmission  facilitits. 
Eventually,  he  said,  this  portable  markim. 
w  ill  be  rigged  for  radio  transmission  oi 
news.  The  machines  would  be  wed 
chiefly  at  baseball  parks,  race  tracks, 
prize  fights  and  other  similar  events. 

Mr.  McCambridge  declared  that  tht 
P.  has  “printerized”  member  news, 
papers  in  nine  states.  Latest  state  to  be 
furnished  with  this  service  is  Florida 
where  the  A.  P.  is  serving  28  member 
p.npers. 

■‘The  Associated  Press  now  has  about 
800  printers  in  operation,”  Mr.  McCan- 
bridge  said.  “We  expect  eventually  to 
l)e  using  1.5(X).  The  A.  P.  has  a  present 
printer  machine  investment  of  $450,000, 
while  the  .American  Telephone  and  Tele¬ 
graph  Company  has  an  additional  printer 
investmemt  of  $200, 0(K)” 


7  NEW  INLAND  MEMBERS 


Thomas  F'.  Clark  Company,  Inc.,  has 
l)ecn  appointed  to  represent  the  St. 
Petersburg  (Fla.)  Independent,  effective 
Tulv  1. 


H.  E.  Pueschel,  of  the  Chicago  office  of 
the  Wm.  J.  Morton  Company,  special  rep¬ 
resentatives,  has  joined  the  Chicago  Office 
of  the  St.  Louis  Post-Dispatch. 


The  following  were  recently  elected  to 
membership  in  the  Inland  Daily  Press 
.Association:  James  L.  Wick,  Niles  (0.) 
Times;  Harry  Whitely,  Dowpgici 
(Mich.)  News;  John  Norton,  Escaiuin 
(Mich.)  Press;  Floyd  Miller,  Royal  Oai 
(Mich.)  Tribune;  Paul  Reddick,  Gren- 
znlle  (Mich.)  Independent ;  Wells  F. 
llr.rvey.  Big  Rapids  (Mich.)  Pioneer;  P 
R.  Moses  of  the  Marshall  (Mich.) 
Chronicle. 


cipates  sales  to  all  members  of  the  family. 
Tile  names  and  addresses  of  these  would 
be  obtained  in  the  secretaries’  reports. 


.About  100  judges  started  work  this  week 
on  judging  of  the  2,516  gardens  entered 
in  the  Chicago  Tribune’s  home  flower  gar¬ 
den  contest.  FXery  garden  will  be  visited 
by  the  judges.  The  Tribune  will  award 
$5,690  in  cash  prizes  in  the  contest. 


SHOW  THE  WORLD  SERIES 
BY  THE  PLAYOGRAPH 


Last  week  William  S.  Key,  general 
manager  of  Oklahomans.  Inc.,  as  a  part 
of  a  national  advertising  campaign  he  is 
directing,  urged  citizens  living  in  all  parts 
of  the  state  to  send  subscriptions  of  their 
home  town  newspapers  to  friends  and 
relatives  living  in  other  states. 


STRH2  ^  lOUT 
BALLl  V  RUNS 


knawuotrrtmT' 


pSTr  MMoiriri 

C—  ■  "  “sur 


Request  that  newsstand  privileges  in 
new  state  office  buildings  being  erected 
under  the  $100,000,000  bond  issue  con¬ 
struction  program  be  granted  to  blind 
persons  only  will  be  made  in  a  bill  pre¬ 
pared  for  the  next  Xew  York  legislature 


The  Playograph  is  the  original  player  with  the  moving  ball; 
and  which  shows  the  mechanical  moving  runner  and  all  plays 
in  detail.  The  board  is  absolutely  simple  and  mechanical  in 
operation. 


The  following  newspapers  are  only  a  few  now  being  served  by  the  Playograph: 


NEWARK  NEWS 
CHICAGO  TRIBUNE 
BINGHAMTON  PRESS 
DURHAM  SUN 


PASSAIC  HERALD 
MIAMI  TRIBUNE 
MERIDEN  RECORD 
TROY  "nMES 


ITHACA  JOURNAL-NEWS  PITTSBURGH  SUN 


TOLEDO  BLADE 
COLUMBUS  DISPATCH 
DENVER  -HMES 
TULSA  TRIBUNE 
EL  PASO  HERALD 


SAN  FRANCISCO  CHRONICLE 


Watch  the  Bair 


The  slogan  made 
famous  by 

PLAYOGRAPH 


Orange 


New  Jersey 


Note:  In  a  decision  rendered  June  7,  1927  re.  Star  Ball  Player  Co.  vs.  The  PI»T*^ 
graph  Co.,  the  United  States  Circuit  Court  of  Appeals,  upholding  the  lower  Unitss 
States  District  Court;  decrees  that  the  Playograph  does  not  infringe  the  Star  Ball 
THERE  ARE  NO  OTHER  SUITS  PENDING  AGAINST  THE  PLAYOGRAPH  COMPANY. 
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The  Class  plus 
Mass  Market— 


From  whichever  angle  you 
approach  the  Empire  State — 
no  matter  how  you  compare 
it  with  other  markets — 
whether  with  any  single 
state  or  with  a  group  of 


states,  north,  south,  east  or 
west — the  only  conclusion 
you  can  honestly  arrive  at — 
if  your  figures  are  accurate — is 
that  it  is  the  major  market  for 
every  National  Advertiser. 


It  is  the  Class  plus  Mass  Market 


**Albany  Evening  New* . (E) 

**Albany  Knickerbocker  Press . (M) 

**Albany  Knickerbocker  Press . (S) 

**Amsterdam  Recorder-Democrat  . (E) 

ttAubum  Citizen-Advertiser-Joumal. . .  (E) 

''Brooklyn  Daily  Eagle . (E) 

"Brooklyn  Daily  Eagle . (S) 

"Buffalo  Courier  Express . (X) 

"Buffalo  Courier  Express . (S) 

"Buffalo  Evening  News . (E) 

"Buffalo  Evening  Times . (E) 

"Buffalo  Sunday  Times . (S) 

"Coming  Evening  Leader . (E) 

"Elmira  Star-Gazette  Advertiser. .  (E&H) 

"Freeport  Daily  Review . (E) 

"Geneva  Daily  Times . (E) 

"Gloversville  Leader  Republican . (E) 

ttithaca  Journal-News  . (E) 

"Jamestown  Homing  Post . (M) 

"Hount  Vernon  Daily  Argus . (E) 

"Newburgh  Daily  News . (E) 

"New  Rochelle  Standard-Star . (E) 


"The  Sun,  New  York . (E) 

"New  York  Times . (M) 

"New  York  Times . (S) 

"New  York  Herald-Tribune . (M) 

"New  York  Herald-Tribune . (3) 

"Hew  York  World . (M) 

"New  York  World . (S) 

"New  York  Evening  World . (E) 

"Niagara  Falls  Gazette . (E) 

"Port  Chester  Item . (E) 

"Poughkeepsie  Star  and  Enterprise ...  (E) 

"Rochester  Times-Dnion  . (E) 

"Troy  Record  . (HAE) 

ttWatertown  Standard  . (E) 


"  A.  B.  C.  Statement.  March  31,  19S7. 

"*  Merged  as  Buffalo  Courier-Express,  June  14,  1326. 
ft  Government  Statement,  Xanch  31,  1937. 


Americas  largest  (iicvlatipn 

i  Building  Organization  I 


RtsiiiTS  Count 

^OCCIDENTAL  BLDC^ 

^^indi«n«polis.ind-^H 


GEORGIA  EDITORS  TO 
VIE  FOR  TROPHY 


HOPS  OFF  FOR  EAST  INDIES 


THE  HAL  M.  STANLEY  TROPHY  FOR  WHICH 
GEORGIA  PRESS  WILL  COMPETE 


Van  Lear  Black  of  Baltimore  S«| 
Starts  on  Long  Plane  Trip 

\'an  Lear  Black,  chairman  of  the  boari 
of  directors  of  the  Baltimore  Sun^ 
parted  from  the  Schipol  Airdrome,  Am- 
sterdam,  Holland,  June  15,  as  a  passengn 
in  a  plane  he  chartered  for  a  flight  to 
the  Blast  Indies.  Before  taking  off,  he 
declared  it  was  no  stunt  trip  and  no  Vec- 
ord  would  be  attempted,  although  he  gavt 
the  impression  that  he  might  even  fly 
beyond  the  East  Indies  and  it  was  quite 
possible  he  might  land  in  Australia  in  ten 
days’  time. 

The  primary  object  of  the  trip,  he  ex¬ 
plained.  was  a  personal  observation  of 
protracted  flying  and  the  varying  atmos- 
pheric  conditions.  He  said  that  quick 
communication  makes  for  the  best  asso¬ 
ciation  between  the  nations  of  the  world 

Mr.  Black  is  accompanied  by  Pilots 
Scholte  and  Geysendorff  and  his  valet, 
who  have  already  flown  with  him  some 
thousands  of  miles  over  Europe. 


Hal  M.  Stanley  Award  for  Typograph¬ 
ical  Excellence  Contains  Copy  of 
Poor  Richards  Almanac — 

To  Be  Awarded  August 


At  the  annual  meeting  of  the  Georgia 
Press  Association  to  be  held  at  Eaton- 
ton,  Georgia,  in  August,  members  of  the 
association  will  get  the  first  view  of  the 
Hal  M.  Stanley  trophy,  which  Mr.  Stan¬ 
ley,  corresponding  secretary  of  the  asso¬ 
ciation,  is  to  present  to  the  organization 
to  be  awarded  annually  to  the  Georgia 
weekly  newspaper  presenting  the  best 
typographical  appearance. 

The  basis  of  the  trophy  is  a  copy  of 
Poor  Richards  Almanac  printed  in  1756 
and  containing  data  for  1757.  The  al¬ 
manac  was  printed  by  Benjamin  Franklin 
and  U.  Hall.  The  author  of  the  almanac 
was  Richard  Saunders,  according  to  the 
information  on  the  fly  leaf. 

The  trophy  consists  of  a  glass  case 
that  contains  a  copy  of  the  almanac  which 
because  of  its  age  is  of  marked  value  and 
a  bust  of  Franklin.  The  inscriptions  in¬ 
side  the  case  are  as  follows : 

Alman.m- 
Printed  by 
Benjamin  Franklin, 

America’s  First  Printer, 
in  the  Year 
1756, 

Twenty  Years  Before  the 
Declaration  of  Independence 
1776. 

On  a  copper  plate  within  the  case  is  this 
legend : 
donated  to 

Georgia  Press  Association 
To  Be  Awarded  Annually 
To  the  Newspaper 
Presenting  the  Best 
Typographical  Appearance 
Under  Rules  and  Regulations 
'  Prescribed  by 

The  Board  of  Managers. 

The  board  of  managers  has  decreed 
that  the  contestants  shall  be  limited  to 
country  newspapers.  In  this  way  it  is 
hoped  to  inspire  the  representative  news¬ 
papers  of  the  Georgia  press — largely  in 
the  weekly  field — to  improve  their  typo¬ 
graphical  appearance. 


TOOK  HOSPITAL  JOB 


N.  Y.  New*  Man  Acted  a*  Orderly  to 
Learn  Earl  Carroll’s  Condition 

Martin  Sommers,  a  reporter  on  the 
staff  of  the  Netv  York  Daily  \eu’s,  got 
a  job  as  orderly  in  the  Greenville,  S.  C, 
hospital  to  get  inside  facts  for  his  paper 
on  the  condition  of  Earl  Carroll,  theat¬ 
rical  producer,  before  he  was  ordered  to 
Atlanta. 

“I  went,”  he  wrote  in  one  of  his  first 
stories  telling  about  the  stunt,  “in  a 
straight  reporter’s  make-up — a  three  day 
beard.  run-down  heels,  great-kneed 
trousers  and  pockets  innocent  of  coin— 
to  the  hospital  gate.” 

He  had  to  work  from  7  P.  M.  to  7 
.A.  M.  and  his  pay  was  $11  a  week. 

“The  duties  of  a  night  hospital  orderly 
are  manifold,  but  mostly  unmentionable.’’ 
he  said. 


EDITOR’S  WASTEBASKET  free  publicity  will  learn  that  the  news- 

_ _ _  papers  worth-while  have  ceased  to  be 

GETS  COSTLY  PUBUCITY  gullible,  and  that  the  average  daily  news- 

_  paper  needs  all  of  the  space  at  its  com- 

V  n.  mand  for  local  and  telegraph  news,  and 

Year.  Puffery  Po.tage  Would  Buy  132  advertisements  of  those  who  are 

Column*  of  Adverti*ing  Blytheville  willing  to  pay  their  way  in  the  world.” 
(Ark)  Courier  New*,  Edi-  Edgar  G.  Harris  is  editor  of  the 

torial  Sav*  Courier  News. 


Expensive  publicity  matter  carrying  Milu'aukcc  (Wis.)  Journal  has 

first  class  postage  is  being  fil^  m  the  ^  ^  broadcasting 

(Ark.)  Cotu-ter  Neu-s  r eiders  of  that  .-ome  on  the  air  within  two  months.  The 
pa^r  were  recently  told  in  an  editorial  broadcasting 

^e  mornings  propaganda  cre^  carried  WHAD,  jointly  with  Marquette 

^  o  $1,328.60  in  a  i^-^i.-ersity,  since  1923,  will  discontinue 

THEY  PRINTED  THE  PICTURES  year,  which  would  buy  132  columns  of  programs  from  that  station,  which  will 

-  advertising  space  at  the  regular  rates,  operated  exclusively  hy  the  university. 

Armed  Guard*  Failed  to  Deter  Bluefield,  •  ..  Officials  of  the  paper  also  announced  the 

W.  V...  W„cl.  &...  views‘'7hr“i:sidS  ^rolS^anda  ' b 

While  attempting  to  obtain  pictures  of  Courier  New's  is  a  small  news-  - 

the  wreck  of  the  Virginian  Railway  near  P^P?*"  compared  with  the  rnetropolitan  Yq  HONOR  INGHAM 

Ingleside.  W.  Va.,  when  two  trainmen  dailies.  On  the  other  hand,  the  Courier  run 

were  killed,  representatives  of  the  Blu^-  .^^ws  is  much  larger,  and  maybe  more  Harvey  Ingham,  editor  of  the  Dcs 

field  (W.  Va.)  Daily  Telegraph  were  imiwrtant,  than  thousands  of  other  publi-  (la.)  Register  and  i  nlnme-iap- 

ordered  to  leave  by  armed  guards.  cations  issued  from  the  smaller  towns  and  if af.  wfill  be  tendered  a  dinner  at  the  Hotel 

Efforts  at  intimidation  were  not  carried  cities.  For  the  purpose  of  this  discussion, 

to  the  point  of  violence,  but  the  news-  "e  shall  call  it  an  average  newspaper, 
paper  men  were  told  by  high  Virginian  And.  as  the  publisher  of  an  average 
Railway  officials  that  they  would  not  be  --American  newspaper,  we  can  bear  witness 
permitted  to  take  pictures,  whether  on  or  fo  this  increasing  volume  of  publicity 
off  the  right  of  way.  When  they  asked  matter,  which  comes  from  all  points, 
for  an  explanation,  they  were  threatened  *  Each  morning  we  find  on  our  desk 
with  arrest  if  they  did  not  leave  at  once,  more  than  a  hundred  pieces  of  mail 
When  an  appeal  to  county  officials  matter,  and  each  bearing  first-class  post- 
failed,  they  left  the  right  of  way  and  age.  Some  of  these  ‘letters’  bear  the  re¬ 
kept  the  officials  interested  while  other  turn  cards  of  the  senders— known  para- 
parties  took  the  pictures  for  them.  They  sites— and  these  are  cast  into  the  waste 
got  more  than  two  dozen  exposures.  basket  unopened.  Others  come  in  plain 

- —  enclosures.  These  are  opened,  given  a 

SPEED  IN  BOOK  PUBLISHING  cursory  glance  and  are  tossed  into  the 


\\  ©AlllLV  ^  I 
milEAMLTtlUrAMLIKS 

by  Dr  Frank  McCoy 
''  rKeMayo  of 

'TlealtK'^^rilers  " 


A  Mnric*  tk«t  it  differ**!— 

Imb*  tr**tm*nta  wilkeui  mediciM 
•r  cotlly  *pp*r*tttt.  b«t*d  oa  a 
knowledge  of  food  ckemitlry  end 
Ike  meckanict  of  the  body 
WIRE  OR  WRITE 

McCoy 

Health  Service 

•recli  Sbept  BuiMlaf.  Let  Aafelee,  CaL_^ 


“Service  Makes  the  Linotype  the 
Superior  Machine” 

“Letter  and  matrices  reached  us 
this  morning.  We  are  greatly  ap¬ 
preciative  of  the  courtesy  and 
service  extended  in  this  instance. 
The  Fine  Hyphen  Leaders  were 
returned  this  morning. 

“It  is  the  service  and  courtesy 
such  as  was  given  in  this  instance 
which  makes  the  Linotype  the  su¬ 
perior  machine,  and  the  friends 
of  the  machine  more  numerous.” 

THE  JOHNSON  COUNTY  NEWS 
Clarksville,  Ark. 
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EDITOR  &  PUBLISHER 

for  the  past  five  issues  has  been  running 

Mr.  Seubert’s  Notable  Series 
of  Articles  on 

Consumer  Buying  Ability 
Index  Numbers” 


Have  you  been  reading  them? 

And  saving  those  issues  for  future  reference? 

These  articles,  so  far,  have  been  as  follows: 


May  21 
May  28 
June  4 
June  11 
June  18 


State  Covered 

Massachusetts 
New  Hampshire 
Vermont 
Maine 

Rhode  Island 


Connecticut  will  be  covered  next  week;  New  Jersey,  in  the  July  2nd  issue; 
New  York,  in  the  July  9th  issue;  and  so  on,  until  every  state  in  the  Union 
has  been  analyzed  from  the  standpoint  of  the  consumer  buying  ability  of 
every  city  in  it  of  over  1  0,000  population. 

Intense  interest  has  been  manifested  in  this  series  of  in¬ 
valuable,  new  and  tested  marketing  data. 

We  are  still  in  a  position  to  furnish  back  copies  since  May  21, 

so  that  those  subscribing  now  can  be  assured  of  receiving  the  articles 
from  the  beginning. 

If  you  are  not  already  on  our  subscription  list,  let  us  put 
your  name  there  at  once.  Or,  if  you  know  of  a  national 
advertiser  or  advertising  agency,  which  ought  to  be  get¬ 
ting  these  articles,  but  is  not,  tell  us — we’ll  do  the  rest! 


